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TO GET 


MORE 
SHIRTS. 





take your shirtwork 
OUT of competition ! 


make your shirt the 


MOST COMFORTABLE 


and 


BEST LOOKING 


all over—all day 
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STARCHROOM LAUNDRY 


Cottoublossom NEVERSTRETCH WOVEN-ENDLESS 
FEED RIBBONS 


With patented reinforced construction to minimize stretching and narrowing. 
They hold their shape and give many extra hours of balanced running. Try 


a set today... find out how Neverstretch Feed Ribbons insist on staying 
young. They last a long timel 


Also available in Red Arrow Spliced Endless construction, 


Clipper Laced, Folding Machine, Return and Doffer Ribbons. 
Order from your favorite supply house 
‘L 
¢ a 
The COTTONBLOSSOM Line of Laundry G 


Textiles Sold Through Jobbers Only 


SouTHERN MILuts, [Nc. 
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Why ABC? 

Back in 1893, during the first year of Grove 
Cleveland's second administration, the first  ts- 
sue of STARCHROOM was published. It was a 
quarterly publication at first but, the following 
vear, it became a monthly and has appeared 
continuously every month since 

The people who put together the first issue 
were justly proud of their efforts. Today a new 
generation is equally proud of the fact that 
they are entrusted with the monthly responsi- 
bility of editing the oldest publication in 
America devoted to promoting the best inter- 
ests of the laundry industry. One of the things 
they are proudest of is their membership in 
ABC 

Because the reasons for that pride seem to be 
more widely understood by people in the field 
of advertising and in the publishing business, 
if seems appropriate at (his time fo point out 
what ABC is and what it means to you, our 
readers. 

The letters ABC stand for Audit Bureau ot 
Cireulations, a cooperative association of ad- 
vertisers, advertising agencies and publishers 
for the verification of cireulation, Our member- 
ship in ABC is evidenced by the symbol in 
our masthead, Around that symbol appears the 
phrase “Audited Paid Circulation.” Symbol and 
phrase constitute a declaration of our distri- 
bution policy; StarcHroom js paid for by sub- 
scribers like you, and our circulation records 
are subjected regularly to rigid, exhaustive in- 
spection by ABC's trained auditors, The reports 
from these audits have been made available 
to all, enabling a judgment of StTarcHROOM 's 
worth based on definite standards and values 

ABC thereby assures the advertiser that he is 
not buying “a pig in a poke.” By referring to the 
audit he knows how many readers, like vour- 
self, pay hard cash to read StarcHroom, This 
enables him to know precisely, in advance, the 
readership his messages will recelve No such 
standards existed when our first issue was pul- 
lished 

But where do you benefit? In our editoria! 
content, 1f there is meat im the editorial pages 
you read the magazine, It helps you do your 
job quicker, more efficiently, with greate 
profit, You, the reader, indicate t» are a 
io ping hand by paying for what ve to 
say. The ABC audit of circulatio. shows u- 
vou do, It also shows us when we cease to 
serve you efficiently. This constant check ot 
your interest keeps us on our editorial toes 
We ask you, the reader, “Do we stay in busi- 
ness?” We must help and interest you in ors 
der to do so 

Our very existence depends on your contin- 
ued acceptance. We must continue to give “the 
peruser solid and substantial meaty facts for 
his digestion” as promised in our first issue 59 
vears ago —Jim Barnes 


NED WINTERSTEEN c.nerct monover 
JAMES A. BARNES editor 
E. P. GREENE 

LOU BELLEW 

GENE BENNETT 
ROLLIN NELSON ant editor 
JOHN J. MARTIN conivuting editor 


JOSEPH C. MCCABE engineering editor 


managing editor 


associate editor 


associate editor 
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4hiS..... wt 


Make 
You 


Money ! 
HOMOGENIZEDD een.on2- 


—~y 


customers satished and help you get new 


ones. 


« —_ Why? Because PRIME SOHP is 
homogenized. It will turn out a perfect 
washing job on every single load. It’s the 


only homogenized soap on the market! Soap 


and alkali are always in perfect balance to 
evety grain is built the same give you brilliant washes. No more gray 

work — no more half-clean work — nothing 
but white, bright washes — every time. 

soap and builder cannot separate Order a trial barrel from your Beach 
distributor today and see for yourself the 
whitest, brightest work possible on every 
single load. 


By the makers of Beachrite, Coidspray. Polarsudz, Fluorium. White Cap Blue 


ot 





the only 
complete laundry soap 


PRIME SOHP 


EVERY GRAIN 1S BUILT THE SAME SOAP AND BUILDER CANNOT SEPARATE 
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Weighs 1000 Ibs. Less 
—Carries a Half-ton MORE! $oves 


The Olson Kurb-Side Aluminum-alloy Body leads the March of Profits! .. . 
it saves and saves and saves! Delivery expenses go down, down, down— aves 


and route receipts go up, up, up! 





The 8ft. long manhigh Olson Kurb-Side weighs 975 lbs.—provides 300 TIRES 
cu. ft. loadspace on 100” or 104” wheelbase . . . Approximate body 
and chassis weight, 3700 Ibs. 


The 10ft. Ol Kurb-Sid ighs 1275 Ibs.— ides 360 cu. ft. load- 
remem on 122” or 125" saaalene a. iemaiineaine teat = ease. Saves 


weight, 4100 Ibs. BRAKES 


The 12ft. Olson Kurb-Side weighs 1470 ibs.—provides 440 cu. ft. load- 
space on 122”, 125°’, 134” or 137” wheelbase... Approximate body 


and chassis weight, 4500 Ibs. (With dual wheels, approx. 4800 Ibs.) Caves 


Lightweight ¥’’-thick aluminum plate panels afford prolonged protection 
against corrosion and denting. Deadweight savings slash gasoline and CLUTCHES 


tire costs, clutch and brake repairs,and reduce engine strain and main- 
tenance. Through these, and other savings, astute truck buyers get back 


their initial Kurb-Side investment. 


leading truck dealers feature Olson Kurb-Sides. Contact your local Saves 


Chevrolet, GMC or Ford dealer and see for yourself these special Kurb-Side 
advantages: Panoramic windshield, E-Z Eye Glass, square wheel hous- DENTING 


ings, massive rear bumper and step, 38’ and 58” rear doors (73” full- 
width doors, optional), separate side panel skirts, roof insulation and 


78” wide loadspace, free of posts and ribs! $ aves 
CORROSION 


ate 




















How to Recover 
Your Truck Investment: 


Write us at once for catalog and details of sav- 
ings that exceed first cost of body and chassis. 


Find ovt how you can carry an extra half-ton 
of pay-load without overloading springs, axles 


or tires; learn how to avoid the high operating 
and maintenance costs caused by heavy bodies. 


For your pocketbook’s sake, act today! 


‘an: ee on een, mene) Jel 7 ware, | 
1740 BROADWAY, NEW YORK 19, N. Y. 
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your formulas... 
Metso Detergents 
for quality performance 


Running short formulas? Or are they 


regular time? With synthetic detergent, 


or neutral soap? 


Get more out of all of them by 
building with Metso Silicate Detergents, 
ore’ means better dirt removal, 
Vetso’s balanced alkali-silica 
component insures this high quality 


from all your formulas. 


Call the Metso distributor in your 
locality for efficient 


team work for an order or advice. 
PHILADELPHIA QUARTZ CO. 
1160 Public Ledger Building 


Philadelphia 6, Pa. 


try Metso in these formulas White loads Overalls 


Colored loads Diaper washing 
Short formulas Wiping rags 


Linen supplies Rug washing 
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f 


—opiiaeteii in aemane 


show o_o if one 


lai n hard facts 


| save 
you " how you KM EVERY MILE AN ECONOMICAL MILE 


wth ‘ e For low fuel, oil and upkeep costs you can't beat 
Ww ; Chevrolet's time-proved Valve-in-Head engines. Thrift- 


r : i master or Loadmaster, these engines give you top 
VR iy economy and long life to match the ruggedness of 
C ve "frame, axles and other units. 


_Desian 
Aavance os | THERE’S ONE TO FIT YOUR JOB 


S e, , Right down to wheels and tires, every Chevrolet truck 
R vy Fol ire is fitted to the job it has to do—factory-motched to 
i ey af operating conditions and payload. You don't have to 


waste money on “too much truck” or sacrifice efficiency 
with “too little truck” for your needs. 


THEY LIST FOR LESS VALUE STAYS HIGHER LONGER 

Yes, Chevrolet trucks list for less than any other com- t Chevrolet trucks traditionally bring more dollars ot re- 
porable truck capable of handling the same payloads. : ; sale or trade-in than other makes costing about the 
And yet, in a Chevrolet you'll find a combination of ff same when new. You get more value with Chevrolet 


great truck features you can get in no other truck. ; i trucks from first to last. See your Chevrolet dealer. 








CHEVROLET ADVANCE-DESIGN TRUCK FEATURES 


TWO GREAT VALVE-IN-HEAD ENGINES— shifting e HYPOID REAR AXLE—for duty models e CAB SEAT— with double-deck 
loedmaster or the Thriftmaster—to give dependability and long life e« TORQUE- springs for complete riding comfort e VENTI- 


you greater power per gallon, lower ACTION BRAKES—on light-duty models e | PANES—for improved cab ventilation e WIDE- 
cost per load e POWER-JET CARBU- PROVED DEPENDABLE DOUBLE-ARTICU- BASE WHEELS—for increased tire mileage « 
RETOR—for smooth quick acceleration LATED SRAKES—on medium-duty models eo BALL-TYPE STEERING —for easier handling 
response @ DIAPHRAGM SPRING CLUTCH— TWIN-ACTION REAR BRAKES—on heavy- e UNIT-DESIGNED BODIES—for greater load 
for easy-action engagement e SYNCHRO- duty models e DUAL-SHOE PARKING protection e ADVANCE-DESIGN STYLING—for 
MESH TRANSMISSION — for fast, smooth BRAKE—for greater holding ability on heavy- increased comfort and modern appecrance. 


CHEVROLET DIVISION OF GENERAL MOTORS, DETROIT 2, MICHIGAN 

















Nel m= * 


740) -i\@ Cortfied. DRY CLEANING 


COLD 


STORAOE * 
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Cut your operating cost with one finger! Com- 
pletely automatic . . . ROBOT performs 53 oper- 
ations out of 59 in the average formula, when a 
manual operated washer is used. ROBOT auto- 


matically mixes all supplies with the predetermined 
gallonage of water and thoroughly dissolves the 


formula in “ROBOT’S Exclusive Pre-mixing Tank’, 
before releasing it into the shell . . . without costly 


mistakes. 
Here is your opportunity to really “put the finger” 
on your production costs - save on supplies, labor, 


maintenance - increase your production and cust- 
omer satisfaction . . . with a ROBOT. 


Robot Laundry Machinery Sales ’ <\ 
Division of The Wolf Company t 
Chambersburg, Penna. | 
Please send without obligation full information | 
F ; ' 
on ROBOT Self-contained Automatic Washers. ' |) 
' 


Name wee 


cre anna ——— BION) oa ea 2 ae 0d 


Adres - DIVISION Of THE WOLF COMPANY 








oe ee Beste CHAMBERSBURG, PENNSYLVANIA 


THE FIRST AND ONLY SELF-CONTAINED COMPLETELY AUTOMATIC WASHER 
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Starhroom Editorial 


Sales Meeting=1952 


We were privileged recently to sit in on a faundry 
sales conference where the shrinking volume of family 
business was the subject under consideration. Now 
don’t misunderstand us, business has been good, on the 
whole, for this plant over the past year. By that we 
mean the over-all dollar volume picture, But this par- 
ticular plant, unlike many others, las a system of keep- 
ing very accurate figures, week by week, of every pound 
of business they do. Also, they know exaet)y bow many 
bundles they receive, how much each weighs and how 
many shirts each contains, 

With the national election campaign in full swing 
this plant, like others, had gradually begun to 
wonder if alf the arguments put forth by the partisans 
indicated that there might be some fire where only c¢am- 
paign smoke had been detected heretofore. In 
words, with ad) the talk about a “recession” tt so-and-so 
were elected President, they had rightly thought it time 


to gather together the statistics and call in all the route 


Most 


supervisors and route salesmen and consider what to do 
after election day 

As this is written none of us knows who is to oeeupy 
the White House But this we do 
know. The family has occupied a 
stable position In our national CCONOINY fol many gen- 
through Democratic administrations and Re- 
adiuiniscradions, The peaple who lave had 
their money invested in the industry have, in fact, en- 
Joy eda steady , sure income through most of those years 
Mey havent shared 100 pereent in the inflationary 
brought logh selling prices to other in- 
every upswing in the business cycle, it 


for the next four vears 
Jaundry business 


eTavions 
publican 


forces that have 
dustries during 
Is true. But neither have they suffered the sharpest ol 
the depressed phases of that evele in exactly the same 
proportions as those who have invested in industries ot 
& more speculative nature 

In short, the madustry returned a fair rate of 
profit to its owners, over the years, which fas been 
neither highly speculative nor ultra conservative. It 
has shared in the broad sweeps of the nation’s business 
evele 

The meeting we sat 
that is taking place 


has 


kind of meeting 
well-managed 


in on was the 
this fall in every 
business organization in the country. The hanagement 
was quick to poimt out that the family volume, as dis- 
(inet from (Mie commercial and finen supply volume, 
percent from last year. 
to the high heavens 


“is Many 


was off approximately three 
That was bad. But instead of erving 
that they were going to go out of business, 
other plants are doing, what did they do? 

They simply probed deeper into the figures and they 
found out that, in their particular ease. aver: ige hun- 
Ae weight was not off. They also found that flatwork 
and finished wearing apparel, at feast in their case, were 
not off. But they did find that shirt volume was off 

They never could have isolated that single fact about 
their sales if they had not maintained detailed and up- 
to-the-minute statistics over the years since the war. 
They even knew just how many fewer shirts they had 
processed during the past six weeks than in the preeed- 
ing six-week period. 

Having put the finger on that very simple fact, the 
discussion quickly moved on to the question of what 


LAUNDRY 


other 
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to do about it, Someone said that if it were only clear 
who would be President after next January a truly 
Jong-range solution to the problem could be reached. 
That thought was quickly squelched by a route super- 
visor who said that, as far as he was concerned, he and 
his salesmen couldn’t afford to wait until next January. 
The shirt volume had slipped in the past six weeks and 
the new President wouldn't be im the White House for 
seyera) months, Jn the meantime, his boys wanted to 
know what to do in the next six weeks. 

Then the meeting took a ‘new turn. It 
dawned on each man in the room that, as far as his in- 
Aividual route was concerned, it didn’t seem to make 
Half as mueh difference who was to be President as 
where his missing shirt volume was to come from. 

Then 3t was that a fellow from the office force came 
up with the figures on how many new homes had deen 


built last. year, they were lo- 


suddenly 


im the area since where 


cated and haw many aew dwellers Cus meant for each 


route salesman at the meeting. 

somebody up with the idea that 
)omes didn't mean a ting to boy Decanse he was sure 
that every one of them was equipped with a nice, new 
home washing machine and a Jot of them even had 
driers to go along with them. 

At this point the route supervisor was heard from 
again, He said that as fong as there were new fiomes 
on his route he was satisfied that the plant was located 
in an expanding community. He appreciated that many 
of these homes had home-washing Jaedhiiies but he was 
not satisfied that that fact inhabitants 
preferred to do their own washing shirts. 
If that were true, why not have a new shirt solicitation 
campaign on each of his routes? 

That thought never occurred to some of the other 
people in the room then discussed for an 
aggressive shirt campaign to immediately. Not 
evervone took to the Wea at first but before the meet- 
several sound merchandising ideas were 
a sound plan was adopted. 


came bright new 


indicated the 
especially 


Plans were 
begin 


ing was over 
considered and, finally, 

Does this sound like the deseription of a rambling, 
“vnbusinesslike” sort of a meeting to you? Well, think 
whout if for a minute, 

The people assembled were all directly involved in the 
day-to-day conduct of a Jaundry sales program. The 
management had the facts of their past performance 
at hand from which to determine the particular phase 
of the program requiring immediate attention. They 
spent the first several minutes listening to, and then 
dispelling, the irrelevant facts. Then they concentrated 
on the immediate steps that needed to be taken, 

Who’s going to be our next President? We don’t know 
But we do know that wide-awake Jaundryowners over 
the nation are devoting their time and energies to just 
such meetings as the one deseribed above. And after 
they dismiss the irrelevant talk and decide to concen- 
trate on exactly what needs to be done now they will go 
vhead with the proper corrective measures. It may not 
he shirts, Maybe it will be flatwork or wearing apparel. 
But they’ll get going right away. They won’t wait for 
the election campaign to wind up. 

What about the “not-so-wide-awake” laundrvowners? 
They probably haven’t assembled the statistics with 
which to hold such a meeting, Or maybe they’re still 
worrying about who's going to be President. 





The key to bigger. bundles is 


i Bettey Shirts 


A.).L. CAMPAIGN PROVES 
POWER GE SHIRT 


SERVICE AS A POTENT 
BUSINESS BUILDER 


A shirt jis no 
better than 


THE BEST STARCH 1S RTC LALIL 


STARCH | 


Only with cooked starch can you produce the beautiful shirts that look right . . . feel right . . . stay right all day long, to 
bring you profitoble repeot business |ond the rest of the fomily bundle along with the shirts). Cooked starch penetrates more 


uniformly... gets “inside” the fibres to give the fobric soft, plioble body ond the silky-smooth “feel” of real quality . . . doesn’t 


just lie on the surface to cause ugly shine, blisters and rough harshness. Cooked starch dries faster and more evenly on the 
press to save time, boost production. More economical, too . . . goes 15% to 20% further thon row starch. Cooked starch 


means finer, satin-like Anishing, faster, a? less cost. But good cooking needs good equipment) You con’) ge) storch of proper 


consistency ond keep it at the proper temperature with a worn-out, inefficient contraption that wastes starch, steam and time. 


Get a new BISHOP COOKER 


Made of non-corrosive copper... the perfect heot conductor, Double-wall construction, with inner and outer walls scientifically 


spaced ‘oi permanently insulated— prevents ting and radiation of heat . . . holds the heat in to keep starch at right 4 POPULAR S(ZES 


temperature indefinitely for proper penetration. 
15-Gallon (floor space 247x287], 


THESE GIVE YOU BETTER SHIRTS, TOO! oti) 2c5:8%% 


Model 63-5 2635.23 


50-Galion (floor spoce 32°36"), 
Model B3-11 


F.0.8, CHICAGO 


COPPER 15 SCARCE 


time... ad : = ... LIMITED STOCK. 
at Jess Ree PLACE ORDER NOW 


For you, BISHOP has looked 
Cc t g BISHOP SHIRTRANSPORTS SORTER $332.25 ahead, built ahead. Despite the 
OSs a DRES'N’SPORT FOLD TABLE aA é shortage of defense-essential cop- 


With h ) i) a ine old up 50 bins in arm's reach to per and brass, you can get the 
fe i Tarelis (ae) ’ ; 
a nol. she sa Shale! sesial to sc Il ste n sort twice as fast in half new BISHOP cooker you need— 


spoce. Turns at flick of if you act promptly!—for faster, 
finger; holds 500 shirts. more-thorough cooking . . . finer- 


Won't tip. No. B26-)0, looking, finer-weoring shirts, 
Onder ees YOUR SUPPLIER... (| }) HE IS OUR DISTRIBUTOR 


GH. BISHOP CO. cuicaco JP 





in Jess 
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Many a laundry owner has started 


using Ozonite because of ifs 
obvious convenience — because, 


being complete, it goes into the 


washers without pre-mixing. 








\N 








Dis DOMPLETE 50a But most laundryowners stay with Ozonite, not only be- 
D cause of its convenience, but also becouse its uniform 
performance in the washroom is so outstandingly satis- 
a 

is famous for the = “< saa 
No other soap can provide quality control equal to 
= = Ozonite’s. The secret lies in the exclusive Ozonite for- 
COMPLETE Caticfaction mula — top grade neutral soap and selected builders 


blended in a way that assures a uniformly balanced 


t giv p 5) washing mixture. 


Ozonite washing gives complete satisfaction to your 
customers because of these three important factors: 





1, Thorough dirt removal 


2. Excellent whiteness maintenance 


3. Exceptional safety to fabric 


Ozonite washing gives complete 


satisfaction to you because it pro- 


vides economical, time-saving, 
profitable production — with mini- 





mum supervision, 


WASHROOM 
f \ EFFICIENCY EXPERT Roitititipdlde 


CINCINNATI, OHIO 
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The Sales Workshop meeting attracted a large and attentive audience 


ALLL. Seoves a Hit at Atlautie City 


Large, 


enthusiastic 


attendance 


attracted to 65th Annual Convention 


By THE STARCHROOM STAFE 


Part of the crowd at the All Alumni cocktail party. TOP, left to right: 
Mrs. and Mr. Frank Fite, Gore's Laundry, Beaumont, Texas, with Mrs. 
and Mr. Jack Folirath, Perfection Laundry, Springfield, Ohio. CENTER: 
Mrs. and Mr. Dave Perkins, Clearwater laundry, Clearwater, Fla., with 
Mr. and Mrs. Ed Jefferis, West Chester Laundry, West Chester, Pa. 
ABOVE: Mrs. Robert Mazlish, Mrs. Donold Hall, Donald Holl, Star- 
Palace laundry, Rochester, N. Y,, Robert Mozlish, Rite Way Loundry, 
Brooklyn, N. Y. 


ALL THE INGREDIENTS that go to make an out- 
standing event were wel) mixed together when the 65th 
annual convention and exhibit of the American In- 
stitute of Laundering opened in Atlantic City, No, 
on October 2. For four days thousands of laundryowners 
and their key personnel listened attentively to worth- 
while Miseussions by men from within and outside their 
jpdustry, toured the huge exhibit haJ] to see one of 
the largest showings of [laundry equipment and supplies 
ever assembled under one roof, and gathered in the 
evening for soctal reunions with fellow aundrymen from 
afar. 

Total registration chalked up included 7,578 plant 
representatives and 2,863 allied tradesmen. This record 
was only exceeded at the 1947 meeting after the war- 
time Japse of severa) years, Occupying approximately 
45,000 square feet of floor space, the exhibit displayed 
the products of 196 manufacturers and distributors and, 
for the first time at an American laundry convention, 
Enropean manufacturers showed their wares. 

Credit is due both the AIL and the Laundry « 
Cleaners Allied Trades Association for the cooperation 
which assured maximum attendance at the conierences 
For the first time the convention speakers were not 
placed in direct competition with the exhibit activities 
The former were scheduled in the morning, the )atter 
in the afternoon. Net result—both activities benefited 
from the enthusiasm which comes only from the un- 
divided attention of such a group. 


AIL President Martin Romeiser 


presided at the 
opening conference on Thursday morning. Featured on 


this program were Harold K. Howe, manager of AIL's 


Washington office; G. Herbert Koch, general manager 
of Allen Laundry, Allentown, Pa.; and an eight-man 


panel discussion on “How Our Industries Can Better 
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IT’S HERE ... THE FIRST 





Now Troy proudly presents the first truly automatic washer. 


WUE WASHMAN says: * The Fullmatic Control follows any formula you select. Just 


Don't cut no rolls set it and forget it. This control automatically regulates water 
Don't change no plates temperature and fills cylinder to correct level for each washing 


Just tick the switch operation . . . automatically injects exact amount of soap 
And she operates... required for soil content of each load. . . adds measured 
AUTOMATICALLY! amounts of other supplies when needed . . . regulates the 
X F number and length of suds and rinse operations . . . times each 
operation exactly, then drains machine . . . starts new operation 
. indicates washing progress by pilot lights . . . flashes 
‘finish’ light and rings bell at close of washing cycle. 
This new Troy Fullmatic is the result of 10 years of field 





research, engineering development and laboratory testing. In 
addition, selected laundries in different geographic locations 


have operated Troy Fullmatic Washers daily under actual 
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TRULY AUTOMATIC WASHER 





“We have two Fullmatics ... 
We are waiting anxiously for 
three more Fullmatics we have 
on order because we know we 
will be able to eliminate one 
man as soon as they arrive.” 

Wilbur S. Kelley, Jr. 

Vice President 


Kelley Laundry and Dry Cleaners 


San Diego, California 





ons. Charles N. Brock, owner of Getchell Laundry and 
eaning Company, St. Joseph, Missouri, says: “We installed a Troy 
Fullmatic Washer at Thanksgiving time in 1950. Every day, | am more 
and more convinced that it is the best washer of its kind on the market 
and one of the best investments we ever made.” 
You can now buy an automatic washer with confidence. The ney 
Fullmatic is as flexible to use as your dial telephone and jus 


Get all the facts ,, . mail coupon below today. 


TROY LAUNDRY MACHINERY DIVISION 
READY NOW! American Machine and Metals, Inc. 
NEW 6-PAGE Dept. SLJ-1052, East Moline, Mlinois 
alder 1eUls FY C1 Send mo 0 copy of your now 6-page elder 


pene weer... L) Wave a Troy representative call on me 


Send for your ‘ 
Free Copy TODAY! Firm Name 


Address pe EY 


City __ Lone i 
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Cecil Lanham, All; John Slick; newly-elected Ail Alumni president 
Kenneth Luetzow; and Alumni vice-president Stanley Turkel 


Serve The Public” under the chairmanship of Harry 
Riemer, editor, Daily News Record. 


Harold Howe is a perennial favorite at meetings ot 
laundryowners because of the factual yet humorous way 
in which he keeps them abreast of developments as they 
unfold in Washington. His talk on this occasion proved 
to be no exception to the rule 


ernment rulings regarding wage and price controls and 


as he described recent gov- 


their impact on the laundry industry. ; 
Choosing the title “Suecessful Route Operations” Mr. 
Koch used charts to illustrate how his plant has de- 
veloped a nine-point route sales program. The most 
interesting feature of the program is what he called 
year-end bonuses 
commission to the 


system of 
rate ol 


the “pattern bonus,” a 
which awards the highest 
men who produce the most sales. 

In his opening remarks Mr. Koch said, *” 
fact we have learned the hard way—tt is irrefutable and 
uncontestable—-your business will only be 
your sales department. If you treat your sales depart- 


a casual business. [f you 
you will do a 


Phere is one 
as good as 


you will do 
sales department, 


ment casually, 
sponsor a Vigorous 
vigorous business. If you neglect it, you won't have to 
bother because you will be out of business sooner or 
later.” 

Fabrics and Sport Shirts 

Laundrymen can look forward to less trouble in the 
handling of fabrics, a group of textile, dyeing and laun- 
dry experts concluded at the Thursday morning panel 
on “How Our Industries Can Better Serve The Public.” 
But a sour note was added. They also said it will be a 
long time before sport shirts—the current problem 
children of the industry are laundry-broken. 

Elimination of production headaches in the processing 
of new types of fabries is continuing and will continue 
in direct proportion to the amount of research and 
cooperation developed by the laundry, textile and dye- 
ing industries, the panel indicated. 

Harry Riemer was chairman of the panel. He bid 
relief to the laundrymen by saying “allied groups are 
conducting tremendous research programs for their own 
benefit and yours.” He warned, however, that there is 
no easy solution to the problems facing the related 
industries. 

The of sport shirts is on the increase, 


“birth” rate 


according to William Burston, manager, merchandise 


division, National Retail Drv Goods Association. Be- 
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Irving Garcelon, Knox Laundry, Galesburg, Ill., won a travelling bag 


at one of the conferences 


fore World War II, sport shirts accounted for 30 per- 
cent of total production. Today proportions have been 
reversed and sport shirts now account for 70 percent 
of production and will increase 1953, he told the 
concerned laundrymen. 

As a sort of consolation prize for laundrymen, Burston 
relayed the definition of what a sport shirt isn’t, = 
was developed by a group of manufacturers. He said : 
shirt isn’t a sport shirt (but a dress shirt) if it comes 
with a neckband, in specific sizes and has a tail. 

On the drycleaning side, Albert E. Johnson, director 
of trade relations, National Institute of Cleaning and 
Dyeing, said his industry was not especially bothered 
with embossed goods of cotton. But drycleaners did have 
trouble with rayon satins and taffeta as well as with 
ravons where the pattern had been set by heat, Manu- 
facturers are improving the backing of belts to aid in 
better laundering and drycleaning, he noted. 

Charles W. Dorn, director of research, J. C. Penney 
Company, said his firm had sold millions of yards of 
embossed fabrics without receiving any complaints. 

‘This comment supported the statement of Leonard 8S. 
Little, chairman, genera] research committee, American 
Association Textile Chemists and Colorists. He said 
this fabrie gave little trouble when dried by pressure and 
ironed by hand. He said his group was conducting re- 
search on the durability of fabries under washing eondi- 
tions, and were trying to determine the life cycle of 
garments in washing. “If we are to achieve better dve- 
stuffs the laundry industry must work with us,” Little 
urged, 

Consumers consider style and price 
in purchasing shirts, said Lester W. 
Dates Laundry Service, Kenmore, 
the industry to educate the public 
shirts. 

Turning to synthetics, Miller said those fabrics 
presented a problem in finishing, not in washing. The 
consoling feature, Was the fact that housewives probably 
had more trouble than laundries, he said. 

George H. Johnson, AIL vice-president, 
complaints about shrinkage in the increasing volume 
of rough-dry bundles. He saw pressing as the only pos- 
sible answer and urged the laundrymen to sel] customers 
on that service. ; : 

With new dyes and equipment available, 
in processing new synthetic fabries will continue to be 
solved, according to H. C. Froehling, customer service 
manager, E. I. duPont deNemours ‘and Co. Finishers 


and nothing else 
Miller, president, 


N. Y., in urging 


to buy serviceable 


noted the 


problems 
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Accountants M. R. Weiser, John Carruthers and James &. Wilson re- 


ceived awards of recognition 


und dyers must be informed of the latest developments 
if significant progress is to be made in that direetion, he 
added, 

J. Robert Bonnar, teclinical director sales department, 
General Dyestuff Corporation, New York, N. Y., said 
about $5 million a year is being spent by the dyestuff 
industry to make available more lasting dyes. 

One of the main problems facing the industries, Bon- 
nar said, is the faet that in many cases, the end pur- 
poses of the fabric are not known and can’t be treated 
accordingly. He also noted that people are becoming 
more color conscious. 

Edwin W. Pearce, newly-elected AIL director from 
District No. 1, presided over the Thursday evening 
session which included the President’s Report; the key- 
note address; and entertainment by a group of singers 
from the University of Pennsylvania men’s glee club. 

In addition to outlining recent AIL activities and 
plans for the future, President Romeiser hailed the free 
American press in his report. Referring to it as a vitai 
force fighting to preserve our way of life, he said, “We 
don’t want any news system such as Pravda or Tass, nor 
do we want anything approximating the old Goebbels 
so-called regimented newspaper service of a decade ago.” 


The Keynote Address 


The keynote address was delivered by Dr. Kenneth 
McFarland, educational consultant to General Motors 
Corp. and guest lecturer for The Reader's Digest. We 
cannot recall having heard a guest speaker of the so- 
called inspirational type who succeeded so well in arous- 


ing genuine enthusiasm among his listeners. Dr. Me- 
Farland’s talk was titled “The Educated Heart.” He 
said, “We have educated our heads and our hands; now 
the need seems to be for an educated heart.” 

One of the climaxes of his talk was reached when 
he said, “Il have become convinced that the deadliest 
sin on the whole social calendar is the sin of indifference 
Personally, I'm not so much afraid any more of the 
communists, left-wingers and crackpots. We have them 
pretty well labeled and ean flush them out when we 
have to. No, the people I fear most are the good people 

who believe the right things, belong to the right things, 
and ‘subscribe’ to the right things—but who never do 
anything about it. They just ‘stand’ for the right thing; 
they never move in and help push those things along. 

Victor D. Dalgoutte, newly-elected ATL director from 
District. No. 9, presided over the Friday morning con- 
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J. E. Hollingsworth, City Elite Laundry, Denver, smells new chlorophyll 
rinsing agent described by Consolidated Laundries’ Herbert H. Hyman 


ference which included two talks on selling by industry 
men and a pane} discussion by three members of AIL’s 
staff. J. E. Hollingsworth, president and general man- 
ager of City Elite Laundry, Denver, Col., spoke on 
“Sales Are What You Make Them” and Herbert H 
Hyman, advertising and sales promotion manager of 
Consolidated Laundries Corp., New York City, chose 


the title “‘Let’s Get Excited.” 


Chlorophyll Rinse Introduced 

An interesting feature of Mr. Hyman’s talk was the 
distribution of a free bottle of chloropliyll rinse to 
everyone in the audience. In developing a chlorophyll 
rinse which could be used to impart a scent of new- 
mown hay to finished laundry work, Consolidated 
worked three months before they succeeded in com- 
pletely bleaching out the natural green whieh would 
otherwise stain the linens. In using a chlorophyll rinsing 
agent, they are taking advantage of the 150-million- 
dollar promotion manufacturers are conducting this 
year to condition consumers to appreciate chlorophy}l. 
At the end of this part of his talk Mr. Hyman announced 
that five bottles of the rinsing agent had numbers on 
them and a pigskin travelling bag would be presented 
free to the holder of each of those five bottles 

Under the title “Your Certified Washable Sea)” the 
panel discussion consisted of a presentation of AIL’s 
program for producing washable textiles. Frank Onorati, 
manager of the Certified Washable Sea) office in New 
York City, told how the office maintains daily contact 
with the textile industry insuring their participation in 
the seal program. George Johnson presented 4 colorful 
slide presentation showing the workings of AIL’s cer- 
tified washable sea) Jaboratories in Joliet, Ill. The In- 
stitute’s director of industry relations, Ward A. Gill, 
told members how they could tie in their loca) adver- 
tising and promotion efforts with the national adver- 
tising of the Certified Washable Seal currently appear- 
ing in Life magazine. 

The Saturday morning meeting, presided over by 
Albert Johnson, AIL’s general manager, included a color 
slide presentation on the Institute's headquarters af 
Joliet, a talk, and a pane) discussion 

Ralph W. Carney, retired vice-president in charge 
of marketing, Coleman Company, Inc., Wichita, Kansas, 
speaking on “Selling to Defend America,” urged the 
laundrymen to emphasize the training of sales people. 
He indicated the country is in for a period of deflation 
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John H. Wagner of Allentown Laundry, Allentown, Pa., points with 


pride to the prize winning advertising exhibit entered by his company 


and “we'll have to work harder to get the consumer 
dollar.” 

With Albert Johnson refereeing, the panel members 
squared off—verbally—on “Good Laundry Management 

-A Must.” The speakers were R. L. Ayers, Ayers Laun- 
dry and Cleaners, Covington, Va.; Roger Foussard, 
Model Laundry Company, St. Paul, Minn.; Bernard 
Vellenga, Jr, Monareh Laundry, Chieago, Ill; and 
John T. Witherspoon, Dupont Laundry, Washington, 
prc, 

Informally representing points of view of the small, 
medium and large laundries, the speakers discussed 
ways of maintaining a balanced work load throughout 
the week, methods of promotion and the types of serv- 
ice each offered in their communities. To maintain a 
balanced work load, one speaker said his laundry re- 
duced prices on weekends and found the method suecess- 
ful 

The biggest disagreement 
and Vellenga. Ayers said bis customers knew the price 
of each individual item—his method of letting them 
know what to expect in the way of a laundry bill. 
Vellenga didn’t especially care for this approach, as- 
serting it was better if the housewife didn’t know the 
price on each item, He contended the housewife would 
get too much satisfaction out of knowing she was sav- 
ing, say 20 cents, each time she ironed a shirt. 


developed between Ayers 


Contest Awards 

Award winners of the 12th annual laundry advertis- 
ing contest were announced by Wilham E. Mercer, 
manager, AIL sales and advertising department. In an- 
nouneing the winners, Mercer said the three judges had 
a difficult task of choosing the top entries from over 1,000 
that were submitted. Foreign entries were received 
from Switzerland, Belgium, Australia, Japan, Canada, 
France and Panama, he said. 
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Purpose of the contest, Mercer said, was to stimulate 
salesmanship and to give all laundrymen a chance to 
exchange ideas on advertising and thus develop better 
ideas of their own. 

As in the past, a visual display of scores of advertis- 
ing programs entered in the contest was set up in the 
exhibit hall, affording interested Jaundryowners an op- 
portunity to pick up many valuable ideas to carry home 
with them. 

Following are the winners: 

Class A—Ads prepared with an agency: Winner 
The Allen Laundry, Ine., Allentown, Pa. Honorable 
mention: Empire Laundries, Burlington, Vermont; Polly 
Prim National Laundry, Milwaukee, Wis.; and Elite 
Laundry Company, Baltimore, Md. 

Class B—Ads prepared without an agency: Winner 
The Crystal Laundry, Cumberland, Md. Honorable 
mention: Crystal Clear Cleaners, Lorain, Ohio; The 
Thornton Laundry and Dry Cleaners Co., Youngstown, 
Ohio; and American Laundry and Cleaning Co., Ine., 
Lafayette, Ind. 

Class C—Group Cooperative Advertising: Winner 
Milwaukee Better Laundries, Milwaukee, Wis. Hon- 
orable mentions; Winston-Salem (North Carolina) 
Laundries and Dry Cleaners; Rhode [sland Association 
of Launderers and Cleaners. 

Contest judges were M. Wistar Wood, dean, Charles 
Morris Price Schoo) of Advertising and Journalism; 
Joseph Tinney, vice-president, Station WCAU-TV; and 
John H. Stevens, manager, commercial research depart- 
ment, Curtis Publishing Company, all of Philadelphia, 


Pa. 


Workshop Conferences 


Two ‘workshop conferences” were held simultane- 
ously on Sunday morning. One was devoted to produc- 
tion problems, the other to sales problems. 

Fitted sheets, sport shirts and wearing apparel were 
among the subjects discussed at the production work- 
shop conference presided over by Robert Maz)ish, gen- 
eral manager, Rite Way Laundry Company, Brooklyn, 
sae 

Panel members were A, L, Christensen, manager, 
Russell J. Rose, staff assistant of the AIL department 
of production and engineering; and Harry Hoerr, Jr., 
vice-president, Mode) Laundry Company, Cincinnati, 
Ohio. ; i 

Hoerr said “We are always trying to reduce costs,” 
in discussing the operation of his plant. One way of 
achieving this is to make certain that the head of each 
department knows the production records of other de- 
partments, Hoerr explained. He noted that this pro- 


New Jersey laundryowners gathered for a fall reunion banquet. Left to 
right: Guests F. H. Ross, Jr., president of the LCATA, and entertainer 
Jimmy Swan; Amedeo Gabvuro, president of the New Jersey Laundry and 
Cleaning Institute, and Mrs. Gaburo 
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Quality pressing requires quality 
press pads—ond the regular 
inspection of those pads. 


(MET AL-FLANNEL) 


'"~ PADS 


varantee Quality Finishing! 


@ provide higher quality pressing .. . longer: 
© ore made with corrosion-resistont metal mesh, providing resiliency equal to 2 pieces ot double-faced flannel. 


® six-months guarantee eliminates expensive weekly replacements of double-faced flannel. 
@ are constructed in exact accordance with press manufacturers’ specifications. 
© ore 0 permonent type podding ... secured to press by eyelets ond wire. 


RESILLO COMPANY - 2328 WEST NELSON STREET: CHICAGO 18, ILLINOIS 
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New CMC Formula 


Here’s a new product that really 


gives you something new in fin- 
ishing agents. i's “CMC Formule” 


—a readily soluble material that 
gives you greater ease of wosh- 


ing, greater ease of finishing—oand 
gives a higher quality finish thet 
everyone will immediately recog- 


nize. 
CMC Formula, a new develop- 


men? from the research jaborato- 


ries of Hercules Powder Company, 


is now available in commercial 
volume. 


EASY AND ECONOMICAL TO USE} 


Add CMC Formula in the final operation—sour or blue. 


In most cases, from one-half to three ounces of CMC 


Formula fo one hundred pounds of load gives the quality of 
finish and body desired. 


“CMC FORMULA” IS AVAILABLE THROUGH CARMAN & COMPANY, (NC. 
ANO THE MORRIS & ECKELS COMPANY. ASK FOR... 


Orders, inquiries on price, delivery, etc. should be CARCO 
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| Revolutionizes Finishing! 


USE NEW CMC FORMULA FOR: 


HIGHER QUALITY FINISH 
The difference in the appearance and feel of 


the tabric is inmediotely opporent, it hos o new- 


ness, a smooth feel, a crisp, fresh appearance. 


The fobric hos fullness without harshness. 


EASE OF FINISHING 
No sticking, no annoying buildup on press or 
flatwork ironers. 


EASE OF WASHING 
CMC-treated articles wash cleaner — easier. 
There is less penetration of soil, because CMC 
stays on the fabric surface to check redeposi- 


tion of dirt during laundering. This has been 
proved in work done for the VU. S. Deporiment 


of Agriculture at the Institute of Textile Tech- 
nology. Further, CMC mokes it possible to use 
less soap, alkali, and bleach. Some washroom 


operotors have been able to eliminate one or 


more suds and/or bleaching operations. 


SHARPER COLORS—WHITER WHITES 
Sparkling white, gleaming bright—the way 
everyone fikes{ Or, on colored fabrics, use CMC 
Formula to produce a sharpness and lustre, and 
avoid the “chalky look” frequently left by other 
agents. 


AND—A SIZE BESIDES 


Wt is possible to use CMC Formulo os 0 complete 
sizing all by itself even in hand-dipping. But 
CMC Formula is much more than a size. It's a 
multi-purpose finishing agent with unique prop- 
erties that have been established through several 
years’ research as well as through full-scale use 
by a group of leading commercial laundries. 


ECONOMICAL, TOO 
Very small amounts of CMC Formula are required. 


You save on “whee) time” ond in woshroom sup- 


plies. You can buy CMC Formula in handy, 


stondord 64 Sb. poper bogs. 


HERCULES POWDER COMPANY Cellelose Products Dept, 1082 King $1., Wilmington 99, Del, k 


HERCULES 


FORMULA 
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New England laundryowners’ dinner party featured an address by Governor John Davis lodge of Connecticut. At head of table, left to right: 
William H. Minty, Connecticut association president; Mrs. Charles Dobbs, New Haven, Conn.; All's Harold K. Howe; Mrs. Arthur C. Stevens; 


Governor Lodge; and All Director Arthur C. Stevens 


cedure tended to stimulate competition and concern 
in cutting costs. 

The Cincinnati Jaundryman that 
should never give up on a customer you Jose.” He main- 
tained that through proper approaches, it is 
to regain the customer. He applied the same principle 
to housewives who get home washers They may get a 
washer but they don’t always continue using it, Hoen 
said, indicating the possibilities of breakdowns or plain 
dissatisfaction with home washing. 

Christensen used what he proudly considered ad- 
mirable “restraint” in discussing the problems of sport 
shirts. From experience at the AIL plant at Joliet, Il., 
he said there were indications that it may be possible 
to handle sport shirts in the same manner as dress shirts. 
However, he did say, that if volume permits it would 


also said “vou 


possible 


he wise to set up a special unit and crew to handle them. 
Folding is one of the major problems in processing 


sport. shirts, Christensen said. Comments from the 
laundrymen in the audience indicated that some were 
packaging them Jike regular shirts while others were 
sending them out on hangers. Christensen said laundry- 
men must change their attitudes about sport shirts 
because they represent a source of profits. 

Speaking on quality control, Rose urged the laundry- 
men to rea)ize that a customer seems to forget the 5) 
good bundles she receives each year but always re- 
members the one bundle that doesn’t come up to 
standard. For this reason he said it was vital to main- 
tain uniformity of work and to regularly cheek bundles 
for quality. 

Christensen demonstrated a method of handling fitted 
sheets which are becoming increasingly popular. Ad- 
mitting it was difficult to do a perfect job on fitted 
sheets unless done by hand, Christensen referred to an 
approach by Dates Laundry Service at Kenmore, N. Y 
There, he said, the laundry sent out inserts for the 
benefit of housewives, telling them not to expect a 
perfect job by a flatwork ironer. The alternative offered 
was hand ironing at 50 cents per sheet. 


Sales Workshop Meeting 


George Isaacson, director, AIL service departments, 
presided at the sales workshop conference. Pane] mem- 
bers were Joseph S. Coughlin of White Swan Launderers 
«& Dry Cleaners, Evansville, Ind.; Richard L. Corby, 
Jr., Corby’s Enterprise Laundry, Ine., Summit, N. J.; 
John D. Campbell, Modern Laundry & Dry Cleaning 
Co., Philadelphia, Pa.; and William Mercer, manager, 
AIL sales and advertising department. 

Mr. Coughlin described White Swan’s method of 


compensating their route salesmen. He also told his 
listeners about their conducted plant tours in which they 
take eight different Evansville housewives a day through 
the entire operation, From these they average five new 
customers daily. 

Dick Corby discussed the nationwide trend toward 
small neighborhood laundry plants in genera) with 
specific emphasis on his own experience with Happy 
Holiday, the small plant which Corby’s opened in nearby 
Union, N. J., a year ago last summer. A complete 
description of this operation may be found in StrarcwH- 
ROOM LAUNDRY JOURNAL for August, 1991. 

The problem of route splitting was then discussed 
hy Bill Mercer, who said that i¢ was useless for a plant 
to install a suggestion box for the use of their route 
salesmen if the plant did not offer an incentive plan in 
connection with it. He desenbed three plans for splitting 
routes and emphasized in connection with each that a 
plant must be sure to “take the lid off” the salesmen’s 
earnings or neither plan will work effectively. 

John Campbe)) stressed the importance these days 
of every plant participating actively in local com- 
munity affairs. He said that one way to keep down 
customer turnover was to get into good civic causes. 
“Too many of us are of a community instead of 1m that 
community.” 

Among subjects discussed at the conclusion of the 
conference was telephone directory advertising. In the 
course of the discussion Bill Mercer revealed that one 
of the fortheoming AIL special reports is to be devoted 
to the effective use of this medium and that research is 
already in progress on the project. 


Plaques Awarded 


Four individuals were singled out by AIL for special 
recognition of their contributions to the welfare of the 
laundry industry. On Thursday morning George John- 
son presented a plaque to Harry Riemer in recognition 
of his aid in bringing about a better understanding 
between the laundry and textile industries, During the 
Saturday morning session Albert Johnson presented 
plaques to John Carruthers, M. R. Weiser and James 
R. Wilson. These three men are professional accountants 
who have worked ceaselessly over the years in the 
interests of the industry, their work having recently 
culminated in the adoption of a system of uniform ac- 
count classifications for the combined textile main- 
tenance industries. 

The 66th annual convention of the American Institute 
of Laundering has been scheduled for October 9, 10 and 
11, 19538, at Los Angeles,Cal. @ 
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“WE BOUGHT 

MILNOK 
EQUIPMENT 
7 TIMES! | 


r 


“Yes, 1 have bought Milnor equipment seven 
times. T’ve used Milnor equipment for years 
and J am using Milnor Washers and Extractors 
exclusively in all my plants because [ do not 
compromise with quality. My customers expect Mr. Lowrence C. Vath 
the best in quality and service. { must please them. 





4 


\ 


\ 





ba ice aii ; , New Orleans, La. 

] “On the Spot” washing service at all my s "ali 

Milnor “On he S) ing ( my operating 

plants has attracted lots of new customers. Milnor pee chides outa 

washing service is very profitable. Ic has increased ct Ss ERS 

our dry cleaning and other laundry volume. The 4))2 South Claiborne Avenve 

Milnor merchandising program is making real CITY 3/4 LADNDRY SERVICE, INC. 
money for me. It is tomorrow's merchandising {ag wetae Heights «6S tai Saat 
gaps i t 12) Royal Street 2941 Franklin Avenue 
ir 2527 Sefferson Highway 4116 So. Claiborne Avenue 


a 
% 
MILNOR 254 Washer- ‘*” 


30” diameter cylinder, \> 4 
te 


with full Automatic 
Sequence Timer 


ii pp 


WRITE, WIRE OR PHONE TODAY 








Manufacturers of Famous MILNOR Woshers ond Extractors 


CORPORATION 


8000 EDINBURGH STREET, NEW ORLEANS, 1A., GAlvez 5746 
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Ed Gallstead, owner of Troy Laundry & Dry Cleaners, Pendleton, Ore., 


with White Service bundle. At right, ticket pinned to bundle 


How 
An Oregon Plant 
Gets and Keeps 


New Customers 


Laundry and drycleaning departments 


benefit from special solicitor, new service 


By LON FANALD 


“White Service” 
special 


THE COMBINATION of «a new 
laundry bundle and _ solicitations by a 
representative has attracted a lot of new customers for 
both laundry and drycleaning to Troy Laundry «& Dry 
Cleaners in Pendleton, Oregon. Furthermore, owner 
Ed Gallstead reports that 70 percent of these customers 
remain on the books for at least three months. 

In the new service the customer is offered 12 pounds 


fast colors such as sheets, 


sales 


of all-white fabries or light 
pillow cases, table cloths, towels and underwear for 
99 cents. A charge of one cent for fire insurance brings 
the cost to an even dollar. All flat pieces are finished; 
towels and other items fluff dried, No shirts, blankets, 
curtains lace goods or silks are allowed to be included 
in the bundle 

Each bundle is washed individually and the customer 
is told that any colored pieces which may fade will 
only damage her own linens. The plant will accept no 
responsibility in such an eventuality. 

Drivers on the routes are supplied with a number of 
24 x 36 open-weave nets with net pins from the plant. 
When the driver accepts a bundle from a customer he 
marks the pin number and his route number in the 
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Ticket used for White Service bundle. Bundle is picked up in net, is not 
broken until it reaches flatwork ironer. Stub at bottom accompanies 


fluff dry part of bundle; rest of ticket remains with flatwork section. 
Route Sales Record stub is detached when bundle is returned to cus 


tomer 


proper places on & special white service ticket (see il- 
justration.) In so doing he makes sure that the house- 
wife is not including any of the prohibited pieces in the 
bundle. 

White Service bundles are also aeeepted at Troy's 
cash-and-carry store where the sales clerk follows 
identically the same procedure. 

When the netted bundle reaches the plant it goes 
through the regular washing and extracting operations 
in the net. At the flatwork ironer the net is opened and 
the flatwork pieces are separated from the fluff dry 
portion of the work. The lower stub on the special ticket 
is detached and goes to the tumbler with the pieces to 
be fluff dried. The upper portion of the ticket and the 
route sales record stub intact remain with the flatwork. 

At the time the finished bundle is returned to the 
housewife the route sales record stub is detached from 
the ticket and the routeman turns it in to the office at 
the end of the day with his charge account and collee- 
tion record. 

“This same idea was tried in Portland but they did 
not finish the work,” says Gallstead. ‘We believe finish- 
ing is the key to our success. Giving this all-white 
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Specialists in Laundry Cleaning Products 


WYANDOTTE 


CHEMICALS 


i 


Mr. Sidney Miller, left, inspecting finished coats 


Faster production, better results 
with Wyandotte APACHE 


California Linen Supply, Oakland, 
California, is a satisfied user of 
Wyandotte Apacue. they 
started using Apacue, they've had 
faster production in the washroom, 


Since 


and better quality of work. 


Other laundries 


And reports from other laundries 
tell of cost and time savings with 
Aracne.* An active laundry deter- 
gent and soap builder, Apacue 

rinses freely and thor- 


oughly, eliminates 


“washovers.” In some cases it has 
reclaimed stained white cotton and 
linen fabrics that have been put 
aside as unusable. 

Ask your Wyandotte laundry 


specialist to demonstrate Apache. 
He'll show you how you, too, can 
obtain savings, better control, and 
clean, bright, 


Apache. 


odorless work with 


He can also show you products 
from Wyandotte’s complete line of 
laundry cleaners: products such as 
SKORTEX,” a powerful but gentle 


detergent; Ar ac, king of alkaline 
soap builders; Cuoctaw,* and 
others. Wyandotte Chemicals 
Corporation, Wyandotte, Michigan; 


California. 
PREG. Ss. PAT. OFF 


also Los Angeles 12, 


tyandotte 


CHEMICALS 


Helpful service representatives in 138 cities 
t | 
in the United States and Canada 


Largest manufacturers of specialized cleaning products for business and industry 
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service has been a door opener for us in many regular 
homes where they do part of the washing but send out 


the heavy stuff. Also it has proved very successful for 


apartment dwellers and at a number of housing projects 
where washing facilities are limited. 

“In better than 40 percent of the new accounts opened 
through this white service we also received drycleaning 
and continued to receive it so long as we got the White 
Service bundle. With this record as an incentive we 
decided to really go out after the business. 

One master salesman was employed. Under the new 
plan he does all the selling and the routemen are de- 
liverymen in fact as well as name. The salesman has a 
kit for selling laundry which includes a sample white 
service bundle. It also ineludes a sample bundle whieh 
has been run through 20 washes at the plant. The sales- 
man also has a sample garment which has been treated 
with special sizing and one that has been cleaned in 
the conventional manner and his kit includes pictures 
which show the difference between the two types of 
cleaning 

The salesman is paid a salary and expenses. He uses 
a car or route truck with a Troy sign on it. He picks 
up no work from his calls in Pendleton. If he gets an 
order from the eall he goes to the phone and ealls the 
plant and asks that the regular routeman be sent out. 
In the small towns surrounding Pendleton the salesman 
picks up the work he receives unless the truck will make 
that town the next day on the regular pickup and de- 
livery. 

For February through June, 1952, sales resulting from 
the personal solicitation have averaged $3.72 for those 
calls which have produced an order. Seventy percent of 
the ca)) reports show “at home” on the first call. On the 
30 percent where a second call was required half showed 
So far two ealls have been the limit. If the 
second call the card is 


““at home.” 
person is not at home on the 
removed from the file. 

In working up the cards for calls every resident in a 
selected area is listed. Those who are regular Troy 
customers are marked off and cards are made out for 
the rest. 

Ninety percent of the new accounts opened have stuck 
for 1% months and 70 percent have still been on the 
books at the end of three months. Gallstead considers 
this an unusual record. far.” he says, “the new 
sales approach plan has been a winner with no disad- 
vantages. Our combined laundry and dryeleaning sales 
increased approximately 12 percent in four months.” 

Routes have been enlarged, Four trucks now handle 
more volume than was formerly handled by five. The 


“So 
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Mr, Gallstead goes over call 
cards with master salesman ev- 
ery day before he leaves plant. 
Salesman does nothing but so- 
licit; when he mokes o sole a 
regular rovteman calis to pick 


up the bundle 


new system costs no more than the old because the 
increase in the effectiveness of routemen while they 
are on the job offsets the cost of the solicitor. 

“On one route,” Gallstead says, “our driver had been 
averaging $150 drycleaning per week for more than a 
year. We put the salesman in his territory for two weeks. 
He picked up slightly over $150 a week gain. Then at 
the end of a month he went back into the territory and 
worked four days. ; 

“This route 1s still showing $300 in drycleaning. The 
driver is delighted and we are pleased here at the plant. 
Also, we have received a considerable gain in laundry 
volume in that area, particularly the White Service 
bundle, which we are pushing.” . 

(jallstead savs that he has tried giving the routemen 
new call cards and having them turn in reports each 
day. The plan works for a time but before too long 
the drivers complain that they do not have the time to 
make these new calls asking for business. But there 
has been no complaint as to making the new calls after 
the salesman obtained business for them. 

“For this new sales approach to be a success,” Gall- 
stead says, “vou need something different to sel] such 
as our drycleaning and our White Service bundle. These 
are the door openers and they have been our bread 
too.” e 


winners, 




















"Believe me, it's a pleasure to hear your complaint .. . but this isn't 
the Model Laundry!" 
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More than 80000 iin use f 


HUEBSCH TUMBLERS 


can do a better 
drying job for 


All over America—one, two, 
three, four—or as many as 
a battery of 70—Huebsch 
Open-End Tumblers are 
serving leading launderers 
and dry cleaners. Why this 
amazing acceptance? Be- 
cause Huebsch Tumblers 
deliver more _ satisfaction, 
more efficiency, more econ- 
omy than any other make 
of tumbler on the market! 


@ Faster Drying at Lower Cost. 
@ Easier and Faster to Load and Unload, 


@ Low Initial Cost, Low Power Consump- 


tion, Low Maintenance Cost. 


@ Available in both Laundry and Dry 
Cleaning Models. 


Ask your Huebsch representative for 


complete details—or write us _ direct. 


INVENTOR AND WORLD'S LARGEST MANUFACTURER OF 
OPEN-END DRYING TUMBLERS 

Makers of the famous Huebsch Handkerchief lroner and Fluffer Pants Shaper 

Automatic Valves Feather Renovator Double Sleever Collar Shaper 


and froner Garment Bagger Cabinet and Garment Dryers 
W ashometer Spring-Type Filter 
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FORSE 
EQUIPMENT 


ANDERSON - INDIANA 


October 10, 1952 
AN OPEN LETTER TO PROGRESSIVE LAUNDRY OWNERS 


I would like to talk to you about your sport shirt problem...and Il am sure it IS 


a real problem. 


First, let me assure you that you are not alone in having to cope with this problem. 
I have talked personally with hundreds of laundry owners throughout the United States 


and have yet to find ONE who is completely satisfied with his finishing of sport shirts. 


Second, and | think you will agree with me...I feel that your sport shirt business is 


going to increase indefinitely in proportion to your dress shirt business. The tremen- 


dous volume of advertising for sport shirts in magazines and newspapers is ample 
proof of the trend toward informality in men’s clothing. 


Third, I want you to know that we too are vitally interested in sport shirts and as 


a manufacturer of laundry equipment it is our business at Forse to keep in touch with 
the needs of the laundry industry. 


Finally, l am proud to say that FORSE has accepted the sport shirt challenge. 
From the time that droves of sports shirts first started invading your laundries, our 


engineers have been seeking a method of achieving both quality and quantity in sport 


shirt finishing. Shortly before the convention of the American Institute of Launder- 


ing in Atlantic City, we found what we believe to be such a method. 


Usually years of testing precede the introduction of new machines to the public, 


but in this particular instance the need was so great that we decided to take this 
sport shirt unit to Atlantic City. There it was judged by thousands of laundry oper- 


ators, The response was particularly gratifying to us, It was, ‘'This is it.,.this is 


the answer to our sport shirt problem’’. 
Tooling is under way now and production will start late this year or early in 1953. 
New circulars describing it are now being printed, They will be available upon re- 


quest to: Sport Shirt Unit, Forse Equipment Corporation, Box 639, Anderson, Indiana. 


This sport shirt unit is in accord with our policy of producing tomorrow’s 


equipment today, 
Cordially yours, 
FORSE EQUIPMENT CORPORATION 


WIT BEML 


President 
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Bee ji “ ‘ ; 
"See How Easy it is 
eee 
an HTH pe oouct - A, : just add Ad-Dri dry to the second rinse! 


on *° yon No other change in procedure is necessary = 
For dry addit!? er ANS ...simply follow your regular formula. 


the laundry “ pario™ a7 The handy Dri-Ader Measure shows 


arr”, : ; you exactly how much Ad-Dri to 
MAT iCAL &", » Eee tA y 
ry WIESON CHEN we AY use for each 100 Ibs. dry 


weight of wash.” 








“Write today for full 
AD-—DRI 1S NEW... the first significant advance in information. Use this handy 


bleaching practice in 24 years! P » 
AD-DRI 1S SAFE... dissolves quickly in the second coupon for a quick reply. 
rinse; the Dri-Ader Measure packed in each drum as- 
sures accurate application...you get controlled bleach- " Baemaaiaaees nena spinach nie wy 
ing...no overbleaching or underbleaching. é MATHIESON CHEMICAL CORPORATION 
Baltimore 3, Maryland 


AD-DRI IS SURE... hundreds of laundering tests . : e I a 
show Ad-Dri Bleach gives excellent whiteness retention = . en new Ad-Dri Bleach teday. 


with minimum tensile strength loss. 


AD-DRI JS ECONOMICAL... no mixing or stirring 


‘ Compony 
no tanks or crocks—no liquid bleach carboys—no ead 
bleach uncertainties—no waste. And Ad-Dri reduces } Address 


storage problems. ai Sa uel fala 


Mathieson Ad-Dri Bleach is packed in convenient 100-Ib. and 200-Ib. Usuolly purchose loundry supplies from 


“Leverpak" drums with full-opening removable and replaceable heads. 


1243 
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Washwheel 
Maintenance 


By RAYMOND W. AHR 





Good Mointenonce Reguires: 
?.. A reguier schedule for lubrico- 
tion, cleaning, inspection. 
2. Qne man in charge. 
3. A supply of spare parts. 
4. The proper tools. 
5. Management follow-up. 





PROPER WASHROOM CONTROL has a meaning 
other than supervision of the washing formula and in- 
spection of the finished product. It also means that the 
equipment emploved in processing the clothes must be 
maintained in the best condition possible. The Key to 
proper maintenance is regularity, Each machine must be 
oiled and greased regularly. [¢ must be cleaned of dirt 
and lint regularly. It must be imspected and adjusted 
regularly. 

Regularity im 
through good intentions; 
ular schedule. Seheduling means paper work, but this 
may be kept to a minimum while still msuring proper 
rare for the machines. One method commonly used is 
to make up a file card for each machine. This eard lists 
the machine, make, number and required periods oi 
lubrication and inspection. Jn addihon, space is re- 
served for data on repairs and costs. Careful use of 
these cards, requiring only a few minutes each week, 
insures the laundry manager of proper care of his equip- 
ment. i ie . 

Placing responsibility for maintenance on one man 
is a major point in any program. A plant that has no 


maintenance does not just happen 
it must be planned on a reg- 


such responsible person in charge will invariably suffer 
from haphazard work, even though there may be good 
intentions on the part of a)) involved. One man, under 
the supervision of the manager, will develop good main- 
tenance habits because of his Knowledge that he alone 
is responsible. 

Regular machine sobrication is the first poimt in the 
planned program, Manufacturers of laundry machinery 
are well aware of the importance of this point, and 
provide information for each machine telling of each 
lubrication point, what type of lubricant is required, 
and the suggested intervals. If this information is \ack- 
ing in your plant, the maker of your machine will be 
glad to provide it. More important than having a lubri- 
cation chart is to use it properly. Ii the instructions tell 
you to grease the gears weekly, do it, A new gear will 
cost you a lot more than you have saved through skip- 
ping a couple of grease periods. Another point—use the 














“Miss Jones, we don't use the presses to seal envelopes." 
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Mere ar highlights fram au aetal letter, * which may lp you in you 


plans for purchase of aew machines: 


"“! figured that if } dealt with @ dong estab- 
lished manufacturer, | 


could depend on 
character — the kind of character that builds 
0 good reputotion, which also gvorantees o 
future reliability. U.S. Hoffman, over a long 
period of time has proven that they possess 
all of these qualities. 

“)t was necessory for me to buy on term 
payments. The U. 5. Holtman company car- 
ties their own credit paper, and | knew that 
my dealings would be exclusively with 
them. { am no financial wizard, but even [{ 
know that i? shows financia) responsibility 


for a manufacturer to carry its own credi} 


paper P P 
“Employees’ Favorite’ 

“\ found that it was easy to find employees 

who enjoyed working with Hoffman equip- 

ment — they are going to produce better 

work ond more of it, because they onyey 

their work, 

“Next item is upkeep. Hoffman equipment, 
| have found by experience, is Quilt for 
long time wear...and Hoffman service 
means national service. Any time a part is 


needed, the Hoffman representative will get 


3 for you — somewhere, somehow. Most 


Helton employess dove served wilh the 


company for years, Yhey are practicality 
old friends, rather than just service men...” 


There's Your Proof! 


For Machinery ta serve you, 


Ecanamically, tar 2 long, long time 


Coll your Hoffman representative 


*{n our files — plantowner’s name on request. 


TOPS IN VALUE a as 


OVVM EIT 


- SINCE 1905 us 7/0 4 
U. S. HOFFMAN MACHINERY _ 7 105 FOURTH AVENUE, NEW YORK 3, N. Y. 
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‘Setting vp on employee's communication program does no) meon 


writing mash notes to all the women in the plant!" 


grade of oil or grease recommended. One that is too hight 
or too heavy wi)) not do the job. 

How much grease or oi)? With grease fittings, an 
excellent rule is to give the fitting a little more grease 
than is necessary, then wipe off the excess, Oil cups and 
reservoirs should be filled to their marked levels. The 
purpose of oi] cups is to provide a slow drippage to a 
hearing. [f the level in the oil cup drops too slowly it 
may mean clogged lines and an insufficient supply to ‘the 
bearing, while a rapid emptying means too much o}] on 
the bearing and surrounding surfaces. 

A word of caution on intervals of lubrication. Manu- 
facturers’ recommendations on frequency of oiling and 
greasing are based on the machine heing used on one- 
shift operation. If your plant is working two shifts or 
round-the-clock, you must adjust the intervals accord- 
ingly. 

Machinery Must Be Cleaned 


Cleanliness of machinery is the second point in our 
program. In addition to the harm done by dirt and }int 
In clogging of moving parts, this same dirt and }int also 
serves to conceal defects in the machinery which 
would be otherwise The weekly use of an air 
hose to clean lint out of motors wil) save overloading 
and, perhaps, a fire. A staff brush will remove most of 
the dirt from the washer shell. 

Sometimes more drastic treatment is necessary to 
clean up an nerusted machine. An oxalhe acid solntion 
made of one-half pound oxalic acid per gallon of water 
applied with a stiff brush will readily remove practi- 
cally a)) corrosion, dirt, and grease. Some fire abrasive 
powder suc) as pummice wi) aid in difficult cases. 

Oxalie acid is useful in cleaning washer cylinders of 
heavy incrustations. To accomplish this, run eight 
inches of hot water in the washer, then add the oxalic 
acid. Use three pounds of oxalic acid for a 42 x 84 
washer and proportionately less for smaller sizes, Boil 
Fol- 


any 
evident 


the water with live steam, running for 15 minutes. 
low this with at least three rinses. 

In cleaning the washer, remember to clean the whole 
washer. The dump valve, through which all the water 
and dirt pass, is a prime inspection point. Periodic 
cleaning here will insure proper operation. Piping lead- 
ing to the washer needs replacement when it becomes 
corroded or clogged, The water level gauge may be 


rendered almost useless through dirt accumulation 


hindering the rise and fa) of the float. 
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Regular Inspections 
Regular inspections form the third point of our pro- 


gram. For this, we may list the precautions given by 
of the larger makers of laundry machinery, 

Make sure that the washer is still level. Settling of 
aia foundations frequently causes washers to cant 
and canse unequal stresses, Shims under the proper legs 
will correct this condition and add to washer life. 

2. Tighten a)) loose bolts, nuts, and screws. 

3. See that water and steam valves are tight, that 
valve seats are in good condition, and that packing 
around valve stems is not leaking. A leaky valve means 
loss of water or steam and dilution of washing solution. 
For some reason this condition is generally disregarded, 
even though the savings that could be made are quite 
Try standing in your washroom while the 


apparent. 
and listen to the profits drip down the 


machines are idle 
(rain. 

4. Inspect latches on cylinder doors to see that they 
operate properly and hold doors sec urely in both open 
and closed positions. 

5. See that all bearings and moving parts are clean 
and properly lubricated, 

6. Motors should be dry and free of dirt and lint. 
Direct current motor brushes should move freely in 
their holders and make firm and even eontact with the 
commutator. Terminal connections and assembly bolt= 
should be tight. 

7. Check motor temperature rise to make sure that it 
does not exceed specifications. If it is too high, investi- 
gate. 

8. Check gears for end play, belts and chains for ex- 
cessive slackness. Usually these conditions are audibly 
noticeable and should have prompt attention, 

Inspection and adjustment take only a few minutes. 
yet may save costly repairs and even more costly idle 
machine time. 

Keep Spare Parts on Hand 


An important adjunct to a good maintenance system 
is a supply of spare parts. As machines grow older they 
require replacement of parts—those receiving the great- 
est wear being replaced most frequently. It is simple 
economy to keep on hand those parts which experience 
teaches are most likely to fail. This smal] investment 
is promptly repaid through shortened repair time. 

Equa) with repair parts in importance is the matter of 
proper tools. This does not mean that a complete ma- 
chine shop must be provided, but at least there should 
be sufficient hand tools to do a job properly, How many 
times have you seen a mechanic hampered in his work 
by makeshift tools—for example, that cylinder bolt 
tightened with pliers, when the proper sized end wrench 
would have done a neater, faster job with less effort. 

The fina) step in the good maintenance system is the 
responsibility of management. ]t is not enough to out- 
line a good program, place one person in charge of it. 
provide spare parts and tools, then settle each in com- 
placency. Management must: follow up with periodic 
and spot inspections to assure itself that the program is 

carried out as planned and also to note whether re- 
visions are in order. Proper maintenance means better 
machine efficiency and better operator efficiency, thereby 


assuring better work and ultimate profit. @ 





Be sure not to miss next month’s 
Primer article on how best to prepare 
and use starch. 
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This is a cime for planniag, by business men of 


vision. The day must come when allocations and 
prioritics wi)) be words of the past . . . when 
matertals will be much easier to get and orders 
perhaps much harder. Against that day, let 


some of your dreaming center on stainless stecl, 
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the most unigue)y useful metal in the book— 
hard, strong, beautiful, ever)asting. 

@ Our Development Engineers and Research 
Staff are at your service, Let us work with you. 


Allegheny Ludlum Steel Corporation, Oliver 


Building, Pittsburgh 22, Pa. 


You can make it BETTER with 


Allegheny Metal 


Wen aces 
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Khapodg un Skew 


WELL, BACK TO THE MINES, 
vacation’s over, Fishing was fine, 
the catching was lousy, but who 
cares? It was wonderful just to get 
out on the old Mississippi and 
eruise around looking for a likely 
place to fish. Found a swell place 
the very first day, and that cured 
me... ran out of beer ten miles 
from the nearest town! 


Battery 


Term ina L 


Battery Terminal Protection 
Funny how I pick up some of 
these )ittle gadgets. Here’s one I 
ran into in a little town up near 
Chicago. I stopped for a lube job 
on the bucket of bolts I’m driving, 
and the attendant wound up the 
job by cleaning off the battery ter- 
minals which were pretty well cor- 
roded, Then he completely coated 
the things with rubber cement, the 
same kind used in most offices for 
pasting things that might later have 
to be removed without tearing the 
paper, He assured me I’d have no 
more trouble from the battery acid, 
since it won't affect this rubber 
coating. Thought you might sur- 


prise your mechanic with the idea. 


rae oil Care 
/ \+ 


t} 


2: ~ 


“ 


g Y. bj j= 
Small Size 
Neoprene Tubing 


5 
A 


\ 
j 
Another Oiling Hint 


Since I reported a way to twist 
a thin wire around the spout of an 


oil can so that otherwise inacces- 
sible places on equipment can be 
oiled, Uve gotten a lot of other sug- 
gestions on how to do the .same 
thing. 


Best one I’ve heard is really sim- 
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pler. Seems you merely take a 
length of very small Neoprene tub- 
ing, slip one end over the end of the 
oil can spout, and do the job a lot 


faster. (Oil won't affect this kind of 


tubing.) 


H inged 
Edge y 


cleanout 


Door 
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Screen Door Lint Trap 


Albert Arentsen cat the Kewanee 
Service Laundry, Kewanee, I]linois, 
had a lint problem at his plant and 
very effectively solved it with some 
old screen doors, Seems he had been 
exhausting his tumblers out a stack 
on his roof, and the lint came down 
like snow on the nearby homes. 
Around the big exhaust stack he 
put up a simple 2 x 4 frame, closed 


Bricks 


it in with some old screen doors, 
and added a wooden floor so the 
trapped lint could be cleaned out 
without damaging the roofing. One 
of the doors was hinged so that it 
might be opened for cleaning out 
the lint. 

The first problem was this. As 
he had no ventilation under the 
floor of the trap, moisture collected 
and finally wrecked that portion of 
his plant’s roof. Now, after repairs 





Coules 


ESCOLITE 


Do the whole job with 


ESCOLLOID 
DRISUDZ 


ESCOFOS 


ESCOL 77 


DESOIL 


ESCOMO BLUE 


DRISUDZ takes over the entire job of washing — 


plenty of soil-loosening alkali on the break — plenty 
of soil-carrying soap in the suds. DRISUDZ is com- 


pletely reacted, completely homogeneous — all one SGILSORB 


detergent. No need for extra supplies — no need for 


time-consuming soap building — foolproofs your 
alkali-soap ratios. DRISUDZ is easy to apply in 


large or small equipment — quickly soluble — goes CHLORESCO 


to work at once. Ideal for one-shot and other short 


formulas, Try DRISUDZ in your plant for speedy 


washing and sparkling quality. 


OLIVESCO 


Your Cowles Technical Man will gladly x 
demonstrate a/l-the-way-thru washing FE 5 ¢ r@) S rw Ke) PA * 
. . C . . ‘ b 
with DRISUDZ in your plant. Call him 
today through your Cowles Dealer or *East of Rockies Only . 


write us. 


@ 


COWLES CHEMICAL COMPANY 


7016 EUCLID AVENUE » CLEVELAND 3, OHIO 











were made, the trap is raised off 
the roof with a couple bricks under 


each corner so that air ean keep if 
dry. Wind is no problem either 
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since he set a couple concrete blocks 
on the wooden floor of the trap. He 


has no need to guy it to the roof 
and chance any leaks. 
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54" Extractor 
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12 inches Concrete 
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Extractor Vibration Stopped 
Chick Garcelon at the Knox 
Laundry, Galesburg, Illinois, had a 
problem from the vibration of a 48- 
inch extractor, A church next door 
had a conerete driveway that 
butted right up against the wall of 
the wanes and against the chureh 
aturally this made a perfect 
vibration from 


and Chick got 


wall. 
eee for the 


the laundry floor, 


pis 
4 / “7 


complaints. This made a bad situa- 
tion since a 54-inch extractor was 
about to be installed, 

Solution: the new extractor is to 
be set on a 30-inch block of con- 
erete which will be surrounded by 
an inch of cork on sides and bot- 
tom, and this in turn will be set 
inside a larger block of concrete. 
Chick hopes the problem will be 
solved to everyone's satisfaction. 


sure oh ® p Release Bi Button Raises Bor 
m < ean Button 
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Prafile View 
of Counter 
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Bar Wedges Against 


Back of Drawer 


Homemade Cash Drawer 


Saw a homemade eash drawer in 
Lafayette. Indiana, one time, made 
out of the eash drawer of an old 


combination cash register and add- 
ing machine, It was the first time I 
ever saw how simple the things are. 

Anyhow, this cleaner fitted the 
works into his call offee counter so 
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the top wouldn't be cluttered with a 
conventional register, (I'll bet the 
cost of a register had some bearing 
on the decision, too.) There’s a 
little teeter-totter bar on the under- 
side of the counter top, that has its 
pivot point quite a bit off-center. 
When the cash drawer is shut, the 
back end of the bar drops down to 
rest against the back end of the 
drawer, and you can't open it. To 
open the drawer you press down on 
a release button, whieh pushes the 
bar into a horizontal position disen- 
gaging it from the backside of the 
drawer. 

A compressed spring pushes the 
drawer open. 


Two Thicknesses 


Adhesive Tape 


Chrome Protection 

The only notes [ have on this 
item are: “chrome fittings ... ad- 
hesive tape.” Somebody told me 
how to prevent ruining the chrome 
plated fittings in a plant. Seems a 
couple thicknesses of adhesive tape 
over the jaws of the wrench will 
prevent scratching and still allow 
the wrench sufficient purchase to do 
the job of tightening or loosening 
such fittings. 


Rust Preventative and Hand 
Cleaner 

For what they're worth, here are 
a couple things I should try around 
my own home. I’m told nuts can 
be kept from rusting tight to bolts 
if the bolt threads are first dipped 
in shellac and the nut put on before 
the shellac has time to dry. 

Your routeman can keep his 
hands clean out on the route with- 
out the need for soap and water. 
The gimmick is to keep him sup- 
plied with a small jar of cold cream 
and a wiping cloth. This is an old 
trick used by lots of traveling men 
who get caught with motor or tire 
trouble on the road. (Try to put 
a suit coat on or roll down your 
shirt sleeves sometime when your 
pinkies are covered with grease.) @ 
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new baby 


Cis octlile sulky nseial al 
invisible marking, National’s 
FANTOM-FAST, has an offspring 
.. » The SANTOM: BANTAM Unit! 


It's ideal for SHIRT IDENTIFICATION, 
and BACHELOR BUNDLES and for the SMALL 
LAUNDRY. The Fantom-Bantam Marking 
Machine is manually operated and 
contains 6 type wheels, each wheel 
containing the full alphabet and 
numerals Oto 9 with 
characters practically twice 
as big as regular black ink marks. 
Every plant has its own individual symbol. 
Fantom-Bantam fits right in with your present 
marking system without requiring Mark-Record 


files or special operator training. 
Talk to your National representative. Let him 


show you how you can easily afford the advantages 


of National’s new baby the Fantom-Bantam. Write 


National today for new Fantom-Bantam Bulletin 


MARKING MACHINE COMPANY 


4026 CHERRY STREET . CINCINNATI 23, OHIO 
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FIG. 1 Unit sorting begins at classifying-marking department. 


Pieces are counted, listed, marked, then sorted for washing. Nine bun- 
dies make up lot for finishing; several lots make up washer load. Only 


shirts and wearing apparel to be finished are fully identified 
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FIG. 2 Temporary identification tag. Small numbers refer to lot; 


large numbers identify bundle within the lot. This tag identifies Lot 24, 
Bundle 46. Folder sorts each piece as finished according to last digit. 
Bundle 46 goes into Bin No. 6 


How Unit Sorting Reduces Costs 


Comprehensive system speeds production, 


reduces mixups in two Texas laundries 


By LEE OGLETREE 


Laundry Management Consultant 


A 50-PERCENT INCREASE in sorting, checking and 
wrapping production, with lower labor costs, greater 
accuracy and faster service, are the results of a com- 
prehensive system for unit sorting of finished wearing 
apparel and shirts in two Texas plants—-A. B. Spain's 
Curran’s Laundry of Fort Worth, and Frank Patton's 
San Antonio Laundry 

There’s nothing revolutionary the 
parts of it are being used in various plants. However, to 
the best of my knowledge, it is one of the first instances 
where all parts have been put together in a single plant. 

Before discussing the details of the system, there are 
some points which should be brought out about the 
plants using it 

Each offers a variety of family services from damp- 
wash to all finished laundry, 

2. Finished wearing apparel (at 
pants) is processed in all services, 

3. By far the majority of finished wearing apparel is 
priced by the piece rather than by the pound. 

4. Family work (that is, flatwork and tumblework) is 
pinned and netted rather than fully identified, while all 
finished wearing apparel, both family and bachelor, is 
fully identified. These are conditions upon which the 
system was based. 

For this discussion we are interested only in finished 
wearing apparel; however, it will be well to poimt out 
that family bundles go first to a classifying department 
where the flat and tumble (or damp) part of the bundle 


is pinned and netted. Any wearing apparel to be finished 


about method ; 


least shirts and 





UNIT SORTING: 


increased sort, check and wrap produc- 
tion by 50 percent. 


Eliminated an operator at final assembly. 


Reduced over-all processing time on fin- 
ished wearing apparel by one to two 
hours. 

Improved accuracy and reduced mixups 


by better lot and bundle control. 











is then conveyed with the ticket to the finished marking 
room where it merges with bachelor service to form the 
finished work lots. 

No attempt is made to keep “out of family” separate 
from the bachelor work. In fact, a definite attempt is 
made to have some “out of family” in each lot in order 
to maintain a fairly consistent lot size. However, work 
flow and schedule requires that all of the “out of family” 
and bachelor of a given day’s pickups be processed be- 
fore another day’s pickup is started on either service. 
with the exception of three or four mixed lots at the 
close of each day’s pickup. Each classifier is equipped 


with a table (in most cases a booth without a seale). 











She yj J, lah 15 y is iC Aer Operated Dy Cleaning Press 


With a startling new idea, Pantex engineers probed the research data of their Hydraulic 
Division, drew on their own leadership in air press design . . . then proceeded to build the world’s 
first Air-Hydraulic Drycleaning Press. Revolutionary in concept and just as revolutionary in opera- 
tion. Many who have seen it in action, have hailed it as the w/timate in garment press performance. 

One thing is certain: it is by far the finest air-operated drycleaning press available today. 


It already has set entirely new standards of simplicity, effortless control and sustained hourly pro- 


duction. With it, a new era of quality garment pressing . . . in volume . . . made easier and more 


profitable . . . has begun. 
PANTEX MANUFACTURING CORPORATION * PAWTUCKET, RHODE ISLAND 
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an electric marking and stapling machine for laundry, 
and a set of net racks for the prepositioning of nets 
(see Figure 1), 

Actual processing in the marking room is very similar 
to any other marking in that the pieces are counted, 
listed, marked, and then sorted for washing. The 
principal difference is in the mark assig and the 
new type of fiber, marking tag. 

Within each lot the bundles are numbered 1 through 9 
Thus, we have Lot 1—Bundle 1; Lot 1—Bundle 2, ete. 
Between lots, the lot number changes and we have Lot 
2—Bundle 1; Lot 2—-Bundle 2, Actually this is an 
over-simplification of what we do, because in order to 
gain an additional safety factor in sorting and checking. 
we number lots and bundles as follows: 


Bundles 11 
Bundles 21 
Bundles 3] 
Bundles 41 through 
Bundles 51 through 
Bundles 61 
Bundles 71 
Bundles 81 
Bundles 91 
Bundles 


nment 


ete 


through 1G 
through 29 
through 39 
49 
jg 
69 
79 


Lot 
Lot 


Lot 
Lot 
Lot 
Lot 
Lot 
Lot 
Lot < 
Lot 10 
Lot 11 


through 

through 
through 89 
through 99 
through 9 
Bundles 11 -through 19 
Lot Bundles 21 through 29 
Lot 13 ete. Bundles 3) through 39 

This is accomp)ished by stapling a numbered tag on 

each garment, using the electric marking and stapling 

machine. The first two (small) figures indicate the lot 

number; the next two (large) numerals refer to tlic 


bundle number (Figure 2). 


Yhe entire system depends on a form of temporary 


fu)) identification las opposed to permanent Ju)) Went)- 
accomplished with the machine as 
we do, or with any of several other systems such as at- 
tached clips, small key bar pins, red peneil re-identifi- 


etc. 


fication). This can be 


eavion, 
[nn most Cases, 
tag stock. This 


each marker uses a different color of 


has two purposes; it identifies the 


Entire 9-bundle lot of shirts goes to one shirt unit; corre- 


FIG. 3 


sponding wearing apparel goes to one finishing unit. Folder sorts di- 


rectly into bin indicated by numbered tag on garment. After shirts in 


lot are sorted, bin is rolled to wearing apparel sorter 
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operator who marked the lot, and the different-eolored 
tags are further safeguards to prevent the mixing of lots. 

When the ninth bundle is finished the lot is netted 
arm. The nets are added in 


and closed on a kep-bar 
up a washer load and the 


with family services to make 
key-bar arm—with a lot card showing the pin number 
and lot number—goes to damp assembly. Procedures 
through the washroom, damp assembly and starching are 
much the same as in any plant using the “lot within a 
lot” method of processing sma)) finished-work lots. 

However, as the work is prepared for finishing, the 
lot is broken down into its various finishing classifices- 
tions (shirts, presswork, ete.) It is not further sub- 
divided by unit except in exceptional cases. One press 
operator receives and presses an entire lot of wearing 
apparel, and one shirt line finishes a lot, This is done 
in order that an enttre ‘ shirt folder 
and wearing apparel folder intact and complete. 

It should be said here that all go-backs are thrown 
out at the folding table. Any piece with spots or needing 
mending, for example, moves with the lot to the fold- 
ing table. Of course, if a press operator catches a piece 
needing rewash, she does not finish it, but it still goes 
with the lot to the folder. 

Important to the success of the system is a specia))y 
designed sorter-transporter. It has nine bins—three tiers 
of three bins each. This unit provides adequate bin 
space for sorting within the normal reach of the folder 
These bins are permanently numbered | through 9. An 
overfiow rack js provided on the top of the unit to ac- 
rommodate “out of Jot” pieces such as go-backs, and 
for the occasional bundle which is too large for one bin. 

This sorting unit is made of steel rods and is mounted 
on three-ineh swivel wheels. [t is light and can easily 
be rolled from place to place as reguired during the 
processing. The ins are properly sized to provide for 
easy insertion of the various pieces, and to prevent 
the overfiow of a bundle to more than one bin except 
in unusually large bundles (see Figure 3). 

The shirt folder tags the rack with the lot number, 
using a fot identification card whieh comes to her with 
lot. As she folds the various shirts she sorts them 


lot can come to the 


FIG. 4 Wearing apparel folder puts each finished and lolded 


Piece from given lot into proper bin, directly on top of shirts belonging 
to same bundles. Completed fot is rolled to checker-wrapper, eliminat- 


ing separate folding operation 
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kemove ft ugiive dye stains us 
cr sate y 
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oat: 


of any color 
from any fabric 





with... 


The all-purpose hiquid safety stripper 


When colors run, b)eed or print off—on white or co}: 
For Stain Remova) Yhat's ored fabrics—turn to YellowGo. This safe controllable 


: caf stripper removes stains of RED, GREEN, PURPLE, BLUE, 
certain and sate BROWN, BLACK, YELLOW and all other reducible dyes. 


get on the Works on colton, wool, linen, silk and synthetic fabrics 
without affecting tensile strength. Gives off no unpleas- 
ant odor—won't whiten off-whites—wiill lift one color 
from another. Highly concentrated, YellowGo makes the 
safest, most effective stripping bath you ever used for 


less than S¢ a gallon! 


There’s no substitute for Yoioutig: € 


order it hy name from your jobber 


FREE! New “Stain REMOVAL SELECTOR 
CHART’, a handy wail-hanger 

guide to the removal of difficult spots 
and stains. Ask your jobber tor 


a copy or write direct to 
A. L. Witson CHEMICAL Co., 


Kearny, N. ]. 
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direet)y into the proper bin. In sorting, the Jolder con- 
siders only the last digit of the bundle numbic e-<8 
tlirough 97; the remainder of the mark is for lot identi- 
fieation and to eall attention to a piece that has in some 
Way strayed out of lot. When a garment must be sent 
back for rewash, or thrown out for mending, the 
operator clips a paper tag on the proper bin. On this 
tag she writes the garment (1 shirt, ete.) and the reason 
for its being thrown out (mend, rewash, ete.). This w 
a flag to notify the checker that the bundle is incom- 
plete 

All rewashes of a lot are held till the end of the lot and 
are picked up by a service operator or supervisor who 
nets them in a specia) colored net and sends them back 
to the washroom. In all departments this go-back net 
is fiandled as a special. We try to get the go-backs up 
within an hour, at the most not more than two hours 
time 

After the shirt lot has been completed, with every 
shirt sorted as it was folded, the rack moves to the 
operator who jolds wearing appare). As she folds each 
piece be)ongng to the same jot, t 2s sorted) nD on top 
of the shirts (Figure 4). Originally we thought this 
miglt result in damage to shirt quality, but we are find- 
ing less mussing of shirts this way than when we sorted 
the shirts on top of the wearing apparel in a conventional 
sorting bin. 

Now, this sequence is standard: first, the shirts, then 
the wearing appare). As in a)) p)ants, however, we some- 
times get out o} balance and either the shirts or the 
w earing apparel gets so far behind as to create a bottle- 
neck, Under these circumstances, we will check and 
wrap the part of the bundle coming up first, using a 
two-bundle sticker and holdimg the ticket for the re- 
mainder of the bundle. This is an emergency procedure 
only. As soon as we can work back on schedule we 
again combine the two parts of the bundle 

In the wearing apparel department, as in the shirt 
department, go-backs are handled at the end of the lot 
and are put a special colored net which receives ac- 
celerated handling in all departments. 

The menders, after they have mended the garments 


for a lot. fold and sort them into the proper racks, As 


FIG, 5 Checker moves 


sorter-transporter into position 
by her table. As each bundle 
of shirls and wearing appare) 
is taken from bin and found 
correct, shirts and wearing ap- 
parel are wrapped together for 
delivery. Elimination of sorting 
department has increased sort- 
and-wrap production a full 50 
percent 


they place each) preee m the proper by they remove 
the paper tag on that bin, thus removing the indication 
that a piece is out of the lot. 

Go-backs or mends which come throug the folders, or 
pieces out of lot for any reason, are placed im the over- 
flow bin at the top of Che rack which happens to be in 
use at that time, and are conveyed to the checking room 
in this manner. The supervisor or head checker sorts 
these pieces into the proper rack i} the Jot has not been 
checked or, if it has been checked, finds the bundle in a 
“short bin” provided for Chis purpose, 

After the lot is complete that is, all parts of it have 
been sorted into the proper bins—the unit moves di- 
revtly to the eheeker-wrapper, deeanse the need for a 
sorter has been climinated 

The checker (Figure 5) moves the rack into position 
beside her table and gets the tickets for that lot. Start- 
ing with bundle number 1, she checks the bundle against 
the fist, removes the tags (Figure 6) and wraps the 
bundle. At the close of the lot, any bundles which do 


not check are moved to a “short rack” adjacent to the 


FIG. 


wrapping operator checks piece against list 


6 Stapled tags are removed easily trom each garment as 
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.. sells extra services and bnilds good will! 


Lincoln garment rare livery bags help you sell extra SETVIC es, SUC h as: cleaning, 


pressing, mothproofing, Storage, etc. Your personalized advertising message in 


a Lincoln design will be attractive and will produce more business for you! 


Gel samples from your jobber or from us! 
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Moths can’t read calendars — piste we” ee ee 


- . i Sate 4 7: Deluxe Windo 
mothprooting is an iy EEE ORIEL ik ti 
‘ $; s pay oN - s adeproo indo 

all year business! oRer  BatE ie ae oP i i 


vents fading 
Any season is open season for moths! Keep telling your 
customers how important it is to get their garments 
and woolens to you for cleaning, demothing and safe 
‘protection against moth damage, soil and fading. If 
they want their garments and woolens back to them at 
once, you can return them sealed in Moth Seal storage 
bags; if they want you to store them in your vault, 
then you can make delivery in Lincoln’s garment delivery 
bags...thus assuring your customers that your service 
gives them complete protection from start to finish 


Moth Seal service is a year ‘round service! 


perk Wh BS 0) Se 
rritons | BBL INE ANY ‘ STYLE 


Standard Cedar 
, rai sty] 
Both styles furnished in extra width in 42, 54 and 60 inch G a hed 

# made without 
lengths for garments, and in a special 2034 x 30 x 4%4 size 4 Windo 


for blankets, pillows, draperies, etc 


Lincoln Bag Company. Inc. 


4200 WEST SCHUBERT AVENUE + CHICAGO 39, ILLINOIS 
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wrapping table to be held until the stray pieces come up. 

The floor supervisor checks this rack to find out why 
pieces do not come up, In most cases the paper tag 
placed on the bin by the folder tells why any piece is 
out of lot, and helps in running down the short pieces. 

As the system is running now, only a few bundles 
ever reach the short bin and those usually clear out as 
the go-backs come up approximately an hour later. 
Ordinarily the “short rack” will contain 10 to 15 bundles 
which are held for current go-backs. Few pieces stray 
out of lot beeause each piece is clearly identified with 
the lot number. 

The foregoing gives a general picture of the system. 
It is based on a simple formula: Small lots plus lot 
control plus consecutive marking equals unit sorting. 
Certain things, however, are basie as principles. They 
did not just “happen” but were done to make the sys- 


tem work, These are important, They are: 
Small Lots of 9 Bundles 


The decision to use 9 bundles was not Just an aecident 
It Was arrived at because of several things: 

1. The lot must be small enough to allow sorting 
within the ‘normal an operator, otherwise 
unit sorting would slow down the folder and we would 
sacrifice part of our savings. 

2. With a 9-bundle lot, each bin could be large 
enough to prevent overloading, with its corresponding 
slow-down of sorting as well as mussing of garments. 
At the same time, the size was such as to require a 
minimum of “two-bin orders.”’ 

3. The size of the lot must fit the marking procedure 
to prevent excess lot-closing time. In our plants, with 
9 pins on one key-bar, the 9-bundle lot most nearly 
used a single bar and still gave adequate net loading. 

We achieve lot control in five important respects: 

1. Use of key-bar (lot within a lot) to control the 
lot through washing. This prineiple is pretty well ac- 


cepted and is in use in many plants now. 


reach” of 
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2. Lot number on each mece. This is an important 
item since unit sorting depends entirely on strict main- 
tenance of lot integrity, An excess of short bundles will 
quickly disrupt the system. 

3. One press operator working on a lot. The Jess 
lot is split, the easier it is to guarantee its integrity. 
lf a lot is spread among several operators you merely 
increase the chance of a mix-up. 

4. Control of garments taken out of the lot. Requir- 
ing that mends and go-backs clear the folder and that 
she flag the bin showing what has been taken out and 
where it was sent, helps reduce checking errors on short 
bundles and gives the operator working on short bundles 


a 


a chance to trace the missing pieces. 

5. Flagging the bin to show a piece taken out of the 
lot also helps to identify an over-listed bundle, When 
six shirts are called for on the ticket but only five come 
up and there is no flag to indicate a go-back or mend, 
we can feel reasonably certain that the item was never 
with the lot. Under these circumstances we would have 
less hesitancy of “short listing” the bundle and _ re- 


leasing it for delivery. 


Consecutive Marking 

The ability to mark Lot 1 Bundle 1 and so on, and 
to have the same bundle numbers in every lot, is actually 
the first step that made unit sorting practical. Most 
of the rest of the parts of this system have been prac- 
ticed in plants for years, but “mixed up marks’’—that 
is, numbers not in consecutive order, or, still worse, a 
combination of alphabetical and numerical marks 
made sorting slow enough that folders could not sort 
without reducing their potential production. 

All these elements together give us unit sorting which 
has reduced costs and has actually increased sorting, 
checking and wrapping production 50 percent. It has 
reduced errors—the_ tighter controls result in fewer 
short bundles and fewer checking errors. It has resulted 
in faster serviee, cutting from one to two houts off 
s 


processing time on finished wearing apparel. 
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“B” 
SPREADER 


Manufactured by M. A. POCOCK 1234 Central Ave. N.E. 


Minneapolis 13, Minn. 





The IDEAL machine for Laundries. Hotels and Institutions having from 800 to 2500 


sheets and spreads a day. (In Lots or Fully Identified) 


ONE Operator can do the work of two if not three hand shakers and with far less fa- 
tigue, Operators remain ON the job, Labor turnover on the toughest hand laber job in 


laundry is greatly reduced. 
° i=l @ 


lroner production can be mnaterially increased through the use of higher Ironer speeds 
and a continuous flow of work. Racks hold from 80 to 90 sheets doing away with con- 


stant pole or feed board changes. 
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left to right: NAILM’s newly-elected President John F. Felker, Charity 
Hospital, New Orleans, la.; guest speaker Jake Fassett of American 


Hotel Association; and retiring President Oscar Ketchum, Ranchos los 


Amigos, Hondo, Cal. 


Felker Eleeted 
President 
of N.A|.b. i. 


Production Methods, New Fabries. 


Costs Stressed At Meeting 


ELECTIONS, PRODUCTION AND COST PROB- 
L MIS shared the spotlight at the 13th annua) conven- 
tion of the National Association of Institutional Laun- 
dry Managers at Atlantic City, N. J., Oct. 2-4. The 
convention was held in conjunction with the annual 
meeting of the American Institute of Laundering 

John F, Felker of New Orleans, La., was 
president, sueceeding Osear L. Ketehum of Hondo, Cali- 
forma. Other officers named were Fritz Field of New 
York, N. Y., first vice-president; Julius G. Krasner of 
St. Louis, Mo... second vice-president; Donalda N. 
Smith of Cleveland, Ohio, secretary; and Frank E, Lipp- 
man of Cedar Grove, N. J., 

At the opening session, Felker, 
two speakers discussed the importance of proper laun- 
dering and labor problems. Jake Fassett, director, serv- 
ice department, American Hotel Association, emphasized 
the need for careful laundering of hotel linens. 

Improper laundering, Fassett explained, can 
the life of linens as much as 50 percent. Excessive use 
results in undue loss of tensile 
he said. In preserving the life of 
linens and other launderab les, Fassett asserted, the 
laundry manager is contributing to the financial well- 
being of his institution. In 1951 replacement costs for 
linens in hotels averaged $4,500 for 100 rooms, Fassett 
said in emphasizing the importance of careful laundry 
management. 

Trends in “Personnel and 
examined by Daniel M. Longsdorf, 
director, Associated Hotels of Atlantie City, N. 
Referring to personal experiences at the bargaining 
table, Longsdorf st ressed the need of having legal repre- 
sentation during negotiations. Labor unions, he pointed 


LI 
E 


elected 


treasurer. 
presided over by Mr. 


reduce 


of bleach, 


strength in linens, 


for example, 


Labor Contracts” were 


general personne ‘| 
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out, usually prepare bargaining strategy beforehand, 
and he indicated that management should do the same. 
Insisting that strikes are costly to all concerned- 
management, labor and the government —Longsdort 
said that “petty arguments should be avoided.” Let 
the lawyers discuss the legality of a collective bargain- 
ing contract, he said. Management should save their 
energies—-and tempers—for actual bargaining. 

In discussing the functions of a personnel depart- 
ment, the speaker said it is essential that management 
have as much information as possible on all employees. 
In this way, he said, it would be possible to shift an 
employee from one job to another in tase of an 
emergency. : : m " 

Military laundries and their effect on power laundries, 
wage stabilization and price controls, were topies con- 
sidered at the Thursday evening session by Harold kh. 
Howe, Washington representative of the AIL. Henry 
KE. Zimmerman, of the NATLM program committee, 
presided. Howe called for the elimination of price con- 
trols and pointed out that military laundries can repre- 
sent significant competition for commercia) laundries 
in a given community. 

Arthur F. Hornickel, retiring first \ 
presided at the Friday meeting at which A, 1, Christen- 
sen, manager, department of engineering and produe- 
tion, AIL, spoke on the relationship between flatwork 
production and costs. “Radioisotopes and Decontamina- 
tion in Relation to Laundering” explained by 
Herbert Isikow, senior researeh and development chem- 
United States Testing Com- 


vice-president , 


was 


ist, radio activity division, 
pany, Hoboken, N. J. 

The chemist’s talk was geared to the possibility of 
Providing formulas, he discussed thc 


laundering materials affeeted by 


an atomic 
proper method 


radioactivity. 


war. 


Synthetics Discussed 
New synthetie fabrics and how they should be laun- 
considered by Dr. Seymour W. Brainard, 
service, customer service section, 
and Company, Wilmington, 


dered were 
manager, laboratory 
EK. T. du Pont de Nemours 
Del. 

Noting the inereasing acceptance of synthetic fabrics, 
Brainard told the laundrymen they can expect to see 
more of the new textiles in hospitals, One of the draw- 
backs, he explained, is the static condition existing in 
synthetics. But new developments will overcome this 
situation in time, he said. For that reason, the speaker 
said it was important that the laundry managers keep 
up with the production of new synthetics. He acknow]- 
edged the fact that it was not easy to identify the new 
fabrics, especially when they are blends of several 
synthetic fibers. 

“It would seem essentia),” he said, “for manufacturers 
to provide on a label the proper laundering methods 
for the various fabrics.” 

At an open forum three speakers discussed the merits 
of a consolidated laundry plant, production efficiency. 
and the need for various institutions to compare laundry 
Costs. 

The 
manager, 


speakers were Franklyn MeCutcheon, laundry 
Hartford (Conn.) Hospital; Julius Krasner, 
laundry manager, Barnes Hospital, St. Louis, Mo.; and 
Robert Dobson, director of laundries, Department ot 
Hospitals, New York. N. Y. 

The socia) side of the convention was not ignored 
by the members and their lady guests. In addition to 
a banquet, the ladies were treated to a style show and 
bingo party.—Gene Bennett 
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| New 16-ft, MIRZA Rug Cleansing Ma- 
chine in operation at Cushman's Rug 
| Cleaners, Chicago. 


an Entirely NEW Conception 
of AUTOMATIC Rug Cleaning 





with all the very latest, 





Improved Features 


Compleicy statomatic,.. 


Operators merely feed rug into the new 16-Ft. MIRZA 
t - 


and it .. 
1 Automatically pre-wets rug to speed up soap pene- 
tration. 


2 Avtomotically soaps and scrubs face of rug, and 


rinses face side twice. 
3 Avtomotically soaps, scrubs and rinses back of rug. 


4 Avtomatically asses rug through air-operated, 
crowned-roll Wringer. 


5 Automatically delivers rug beautifully cleaned, ready 


for drying. 


4 Real Production Wizard... 





the new 16-Ft. MIRZA will build up your plant's 
prestige with beautiful quality rug cleaning, and boost 
your profits by cutting your cleaning costs to the bone. 


RUG CLEANING DIVISION 


The 
WRITE TODAY for full Peston on AM ER ICAN 


the brand new 16-Ft. MIRZA Rug LAUNDRY MACHINERY CO. 


Cleansing Machine. 
CINCINNATI! 12, ONnIO 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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EFrontiersmen Diseuss Home 
Washing 


take advantage of all available marketing machinery 
The machinery is made up of marketing research, sales 
training and sales promotion. He maintained that mar- 
keting machinery ts Just as vital as produetion machin- 
some ery. 

Advertising expense doesn’t increase the cost of a 
laundry bundle, Mereer asserted. Rather, it tends to 
costs by increasing sales, thereby reducing 


HOME WASHING MACHINES may be here to stay, 
but so are laundries ll management will vo out and sell 
the services the housewite finds distasteful or difficult to 
do at home. 

In essence that was the challenge received by 
40 members at a meeting of the Fr atier Laundry 
Couneil at Buffalo, N. Y., Sept. 17 T) © sales challenge 
came from William Mercer, Qirector of sales and ad- decrease 
vertising, American Institute of Laundering overhead. 


One of the services a laundry can develop to bring 
the wash out of the home ts flat and shirt service, Merce: 
said. He said the AIL laundry at Joliet, [IL, is now 
in the process of initiating such a campaign. According 
to Mercer, 90 percent of the homes in Joliet have wash- 
ing machines. In spite of this obstacle, Mercer said he 
and other staff members of the AIL are confident the 
campaign will be successful. Everything, he indicated, 
of STARCHROOM LAUNDRY JOURNAL.) depends on the type of promotion campaign that is 

Mercer, pointing to developments in production ma- conducted, in referring to the promotion efforts of 


is Necessary to laundrymen. 


Keynote of the meeting, presided over by D. M. Whit- 
beck of Buffalo General Laundries, was “Fewer Clothes 


' " 
on the Line and more in the Laundry 
In announcing the meeting in The Frontiersman, th 


Couneil’s publication, Harry D, Wemple, secretary, wrote 
that “competition with home washing equipment is be- 
coming increasingly keen.” (Editor's note: See “Miracle 


Fabrics and Home Washing Equipment,” August. issue 


chinerv,. told the laundry executives it 


Virginia Convenes 


THE VIRGINIA ASSOCIATION of Launderers and The new president succeeded A, M. Pitchford oi 
Cleaners focused their economic eyes on “tomorrow”  Riehmond. Other officers elected were C. P. MeElheney. 
and elected a new president, James ©. Smith of Lyneh- Danville, vice-president; R. L. Ayers, Covington, sec- 
burg, at their annual convention, retary; RK. Of. Walker, Hampton, treasurer, Elected to 

The convention, addressed by Gov. John S. Battle the board of directors were M. J. Reid, Staunton; Dan 
of Virginia, was held Sept. 22 and 23 at Riehmond. The Kelly, Richmond; W. C. Coakley, Alexandria; Dick 
237 members present set an attendance record, The gov- Hines, Norfolk. 

One of the speakers, Allan H. Mogensen of Lake 


ernor’s speech on the operat ion of the State government 
Placid, N. Y., an authority on work simplification, told 


was broadcast. 


New and former officers of the 
Virginia Association of laun. 
derers and Cleaners. Seated, 
lef? to right: M. J. Reid, Staun 
ton; C. M, Dixon, Big Stone 
Gap; A. M. Pitchford, Rich- 
mond; Dan Kelly, Richmond. 
Standing: James €. Smith, 
lynchburg; R. L. Ayers, Coving- 
ton; W. C. Coakley, Alexan- 
drio; C. P. McEtheney, Danville 
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Chemicals you hive by 


For Better Whiteness — and (ess Tensile Loss 


Use Diamond Metalate —Alkalate’ —Ortholate 


otAMOND DETERGENTS Diamond Ates” keep adding softness to your water to counteract 
Balanced for the Laundry \ndustry the additional hardness that summer-soiled clothes bring in with 


Onholote them—because DiaMonp “Ates” help to reactivate lime soaps, 


late’ , 
pa co eal st Diamonp Metalate, Alkalate, and Ortholate are wet mixed 


Hydrobreak® products. That means they're uniform from drumhead to the last 
Hydrolate 
aw Compound 


Metasilicate 
Supersilicate 


Orthosilicate 


Metalate 


A\kalate scoopful. Once your DIAMOND technical man has 
° 


recommended the proper amount to use, you’)) get 
— sity fy the same results from every ounce in the drum. 
F pio "s 
Safety-Linen Econo® v=, x Let your Diamonp technica) man test your wash- 
bo g f (7 
Car Double Duty whats 9 


— room conditions—absolutely free. Read the results 
BLUES - of his tests. We’re sure you’)) agree that DiAMOND 

se ” 4 : ; 
Liquid Blue R Liquid — Ates” can give you a better job more whiteness, 
(Red) aise . ree less tensile loss—at lower cost. W hy not call 


him today 4 





= 
DIAMOND 
DIAMOND LAUNDRY DETERGENTS * SOURS ¢ BLUES 


DIAMOND ALKAL) COMPANY + CLEVELAND 14, OHIO CHEMICALS 


& 
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the laundrymen and cleaners that a money-saving 
or money-making idea lurks in the mind of almost 
every one of their employees. “And it is up to you to 
bring out the idea,” he asserted. 5 

Mogensen, who has conducted training and work sim- 
plifieation programs for such firms as DuPont, Procter 
and Gamble and The Ford Motor Company, urged the 
employers to “get everyone into the act.” He said they 
don’t need experts to do a good production job. 

Another method of achieving employee loyalty, pro- 
duction efficiency and interest in plant operation was 
offered by Joseph B. Meier, executive secretary of the 
Council of Profit-Sharing (ndustries, 

Profit-sharing, according to Meier, is a method of im- 
proving efficiency and getting higher production by pro- 
viding employees with an mmeentive. This tan be 
achieved, the speaker said, by making an employee a 
partner in a firm, by identifying his interests with 
those of an employer. 

Meier said the Council defines profit sharing “as any 
procedure under whieh an employer pays to all em- 
ployees, in addition to good rates of regular pay, spe- 
cia) current or deferred sums based not only upon indi- 
vidua) or group performances, but on the prosperity 
of the business as a whole.” 

Dr. George W. McKinney, economist and staff mem- 
ber of the Federal Reserve Bank of Richmond, dis- 
cussed general business conditions existing today and 
what can be expected in the future, 


AUNDRY 
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Noting that spending is off from last year, McKinney 
said consumers are becoming more selective and have 
to be sold. They are looking for quality, the economist 
said. 

The speaker pointed out that the economic picture 
for Virginia is better than the average of the nation. 

Production problems in both drycleaning and laundry 
plants were considered in a pane) discussion by repre- 
sentatives of the ATL and NICD. R. L. Ayers was the 
moderator. 

Russell J. Rose, AIL staff assistant in production and 
engineering explained the three step method for the 
handling of wearing apparel. He stressed the impor- 
tance of properly training employees. “Train your em- 
ployees to work by instinct. Elminate decisions and you 
wi}) have more efficient operators,” Rose said. 

Robert E. Cowie of NICD diseussed unit production 
and said that improving efficiency can ‘“‘put two more 
weeks in the year.” 

Another staff member of NICD, William White, de- 
scribed a method of straggler control, Calling this a 
White said that by simply attaching 
garment taken out of a lot schedule, 


and expense will be saved when it 


“hidden problem,” 
a fiber tag to any 
considerable tine 
has to be located. 

In addition to placing the tag over the curve of a 
hanger to make certain the garment ean be identified 
quickly, White suggested that all stragglers should be 
processed immediately. Gene Bennett @ 


bronp To Promote Laundry Quality 


A plan of standardizing laundry quality is now being 
offered by Polly Prim Laundries of America, Ine., New 
York City. The plan will band together laundries pro- 
dueing good quality work and identify them by the 
Polly Prim emblem. By making this emblem a trade- 
inark of fine laundry service, Polly Prim states that 
the housewives who have never tried laundry service 
the untouched market—will be able to select a laundry 
with the same assurance of standard quality that any 
other brand name provides. 

Member laundries wil) preserve their individual] iden- 
tities, and wil) be limited to only one in each Joeality, 


thus eliminating competition between member plants 


Polly Prim, as a trademark, will be brought to the 
publie through an intensive consumer and public rela- 
tions program. The program will also include construc- 
tive guidance to the publie on how to obtain greater 
or longer use from articles by according them simple 
but proper treatment. For instance, selection of items 
carrying the AIL Certified Washable Sea) will be ree- 
ommended, and consumers will be told how to attend to 
stains promptly which, if neglected, might weaken or 
destroy fabrics. 

The group’s management and advisory 
service Wil) be available to Jaundry management on 


request. 


consulting 


Pilgrim. Brooklyn. Sponsors Unique Radio Show Commercials 


Pilgrim Laundry, Brooklyn, N. Y., has initiated a 
new radio drive through Galen Drake, WCBS in New 
York, to sell loca) housewives on the advantages of 
laundry service and the quality of Pilgrim work 

Local radio philosopher and commentator, 
Drake, will feature Pilgrim three times a week on his 
“Housewives Protective League” program, Monday 
through Friday at 4:30 p.m. and Saturday mornings 
at 9:30. This program accepts only advertisers investi- 
gated by Drake and approved by a Housewives Protec- 
tive League consumer panel 

Program selection was based on the belhef that sell- 
ing laundry service is a matter of discussing its many 


Galen 


advantages in detail with constant reiteration to pound 
home the message. Mr. Drake, who has a large follow- 
ing of listeners for his down-to-earth philosophizing 
and diseussion of everyday problems was judged ideal 
to deliver the message with intimate friendly commer- 
cials, 

Starting September 22nd, the commercials are now 
running, Commercials will stress the amount of time 


Mr. Drake watches shirt production in Pilgrim plant 


and other “hidden” costs involved in home laundering 
and other “do it yourself” methods. 

It is Pilgrim's hope that this program will not only 
benefit them, but also develop an approach that wil) 
be valuable to the industry. 
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GOOD-BYE TO SLOW DRYING! 
with the new 


HAMMOND 


a 953” 


OPEN END TUMBLER 


This truly remarkable new machine combines ad) 
of the outstanding features of previous Hammond 
mode)s with an entirely new construction that makes 
the “1953” Tumbler far more rugged. The re-de- 
signed greatly increased door diameter means faster 
loading and unloading. Increased air flow and built- 


in lint trap . . . drive completely enclosed and oper. 


ating in oil bath . . . plus superior drying speed 


will make the Hammond “1953” Open End Tumbler 


your choice this year and every year. 


Hammond Open End Tumblers have proven 


by actual tests to be more thorough, faster, and 
easier on fabrics. Famous the world over for 


low operating and maintenance costs during 


years of uninterrupted service, 


Features include 
FOR ADDED CAPACITY 


EW u ee *% Heavy Cylinder Trunnion 
THE N 44 A lifetime of smooth operation. A Hammond 


Cie se UE eed eee trunnion has never sagged or broken. 


Hammond “44” Open End Tum- * Tapered Timken Bearings 


bler with the world famous 


* Your maintenance worries are practically elimi- 
Hammond mechanical reverse are 


nated. Hammond Tumblers built in 1935 
now gives you a large capacity still in operation with original bearings, 


tumbler with _ greater speed te Double Shaft Motor 
plus .. . exceptional drying per- 


formance... more than Two Fan and Y-belt mounted on motor shafts direct 


Pounds of Moisture Per Minute. . eliminates gear reducer and flex couplings. 


SINCE 1911 
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Gs Laundering in Korea 


In Korea, three members of the 25th Division's 69th 
Field Atillery Battalion, left, show off their latest inno- 
vation, a quick-service washing machine. From left are: 
Cpl. Rodger G. Barrett, The Ridges, Willimantic, 
Conn.; Cp). David L. Brisendme, Laverne, Okla., and 
PFC Benjamin G. Sijjifant I, 8764 Orange Lawn, De- 
troit, Mich., inventors of the “houseboy.” The soldiers 
applied a bit of Yankee ingenuity and a lot of scrap ma- 
terials to make the washer, which is powered by a 
mountain stream. Although the outfit will agitate the 
clothing and drain the dirty water from the tank, its 


inventors concede that the “houseboy” will probably 


Abulia and You 
Abulia. The inability to will effectively .. . 

Thought is the enemy of Action, and it seems that in 
the cases of many laundrymen, too much thought, too 
much reasoning, too much weighing of the values, leads 
to a paralysis of the will and a failure to take any ae- 
thon at al). The old adage about looking beiore you leap 
often Jeads toa Jailure to do any Jeaping at all. 

We don’t advocate 
we do condemn 
candle-burning, that ultimately lead to so many possible 
solutions to a problem that none seems worth doing. The 
old method of teaching a child to swim by throwing 
it into the water—while probably not the best method 

did teach many kids to dog paddle 

We're thinking, for example, of the purehase ol 
new equipment by a number of plants lately—equip- 
ment which could have been working for them several 
vears by this time. The question in one case was “Do 
we have enough shirts to make it worthwhile to buy 


Psycho 


all, but 
midnight 


helter-skelter 
the endless 


action at 
discussions, the 


an automatic shirt unit?” In a three-vear period shirt 
work was increased to a point where such a unit was 
practical, But—it orcurs to us that if the unit were 
purchased some three years ago, the plant would jolly 
well have had to get that shir¢ work in a hurry, that 
with the pressure on to keep the unit busy, sales man- 
agement would have been forced to go out and get 
more work within a year, not three. Where it’s a ques- 
tion of sink or swim, the effort to swim will certainly 
be stronger than it will when it’s only a shore-line 
debate. 

The same sort of thinking often stops price changes 


LAUNDRY 


JOURNAL 


never put the commercial launderers out of business. 

In the picture at right, a mountain of soiled fatigue 
uniforms turned in by men just back from front-)ine 
duty, is readied for laundering by two 1} Corps soldiers 
in Korea. The stack, which almost obscures laundry 
tents in the background, constitutes one day’s wash for 
the [ Corps laundry unit. When thoroughly washed, 
each article 1s rinsed in a specia) mite-repe))ing sojution. 
Inverting the pockets of each garment for a more thor- 
ough cleansing are PFC Samuel F. Woodrin of Mor- 
ganfield, Ky. (left), and Pvt. Vincent P. Robinson of 
Savannah, Ga. 


gical Dictionary 


because so many cooks think up so many objections 
that things are left to drift along as they are. [f the 
change were made, everybody would have to get along 
with it~and if it meant harder selling, everybody 
would sell harder. And success would rise from Action. 
We would humbly suggest that the era of pioneers, 


of adventurers, of derring-do, is vanishing from the 


and that, unless we learn 
take a chance, the greatness of American business is 
gomg to slide downhill. Schooling, during the past half- 
century, has laid great emphasis on the Intellect, on 
[.Q., on “thinking things out,” forgetting that brains ar 
merely a means to an end, not the end itself. Louis Ter- 
man of Stanford, father of the 1.Q. test, has been rightly 
concerned about the mis-application of the term, and 
he has said to us, “I.Q. measures the capacity of the 
mind—some brains are pint-size, some are quart-size 

. . but a pint sized brain, filled to the brim, and used, 
is much more valuable than an empty quart.” The wil] 
to Do is much more important than the tools to do it 
with. If one is determined to dig a ditch, he can use any 
of many if his will is 
strong enough. 

Well, perhaps we're getting theoretical, but maybe it’s 
time for laundrymen to remember that you never know 
what you can do, until you try to do it. Security, while 
very fine, has never accomplished much in the way 
of greatness. Take a chance—and you’) have to succeed 
(Reprinted through courtesy of the California Laundry- 


owners Association.) 


American scene again to 


tools, or even his bare hands, 





| \ f BOOST 
YOUR 
GA PROFIT 


oe ” FAMOOn 
— LINE 


See Your Jobber 


or Write Today! 


you gef more wear 
With 2 ply warp and 2 ply filler plus the tough co1roRs 
special Bulldog finish, you can’t help but receive 


more service from the Bulldog Nylon Nets under All White, 
any conditions in the wash room. Green, Blue, 


you get more valve wed, 
The tough Bulldog Nylon Nets are light, water re- 
sistant and permit up to 28% more pay load in SIZES 
the wash wheel. They save 15 to 20% in wash 
room supplies, power and labor. 15 x 20 
18 x 30 
24 x 30 


Orange 


you get more protection 


Through our method of sewing the nets, no threads 
in the seams are exposed to abrasion, less chance sain 


of bundle being mixed up in the wheels. Hundreds 30 x 36 
of laundries use Bulldog Nets year in ane yeor out. 30 x 40 


Bulldog Nylon Nets are your best bet for economy. 


ONLY ONE GRADE OF NETS IN THE BULLDOG LINE—YOU'RE ASSURED OF TOP QUALITY! 


X. S. SMITH, INc. 


Pear 272, RED BANK, NEW JERSEY 
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New Worker Benefits in New York State 


One-week paid vacations for some 46,000 workers in 
New York State’s laundry industry were recommended 
by the Laundry Minimum Wage Board in a final report 
submitted to Industria) Commissioner Edward Corsi 
on September 9. 

It is the first time such a recommendation las ever 
been embodied in a proposed New York State Minimum 
Wage Order. 

The nine-member board, headed by George J. Mint- 
zer, New York attorney, supported its precedent-break- 
ing recommendation with the argument that paid va- 

cations are essential both to protection of health and 
adequate maintenance, which are objectives of the 
Minimum Wage Law. 

The board further recommended that present mini- 
mum rates be raised to 75 cents an hour, that workers 
be guaranteed a minimum weekly wage of $28.00 for a 
work week of over 30 hours, and that the system of di- 
viding the State into zones of large and small Sees hi 
ties with different minimum rates be discontinued. 
evidence that there is no significant relationship = 
tween size of community and cost of living in this state, 
the laundry board cited the 1951 cost-of-living study 
prepared by the State Department of Labor. 

In order to avoid possible hardships on small opera- 
tors, the proposed order provides a one-year adjust- 
ment period during which minimum hourly rates in 
Zone II, consisting of communities with populations un- 
der 10,000 (except in Westchester and Nassau Counties) 
will be 70 cents, One year from the effective date of the 
order, the 75-cent minimum will become uniform 
throughout the State. Estimated hourly earnings of a 
typical laundry worker in New York State was 98.5 
cents an hour in June, 1952. 

Under the Labor Law, Commissioner Edward Corsi 
may, after holding public hearings within 30 days on 
the proposed new order, accept or reject the board’s 
recommendations in whole or in part. 

Mr. Mintzer, chairman of the present board was also 
Chairman of the 1947 board and Miss Pauline Newman 
of the International Ladies Garment Workers Union 
has been an employee member of all three boards. 

Other board members are: Public members—Dr. O. 
Clay Maxwell, Sr., New York and Ellis Staley, Jr., at- 


George J. Mintzer, left, chairman of the New York State Laundry Min- 


imum Wage Board, presents Board's report to Industrial Commissioner 
Edword Corsi, right. Standing by is Adolph N. Weiss, recording secre- 
tary of the Family Laundry Owners’ Association and a Board member 


torney, Albany. Employer members—Richard Kalish, 
Kingston Laundry, Kingston; Adolph N. Weiss of the 
Family Laundry Owners Association, Brooklyn, and 
Carl M. F. Wilke, president, N. Y. State Laundry Own- 
ers Association, Albany. Employee members—Louis 
Simon, Manager, Laundry Workers Joint Board, 
ACWA, CIO, New York, and Joseph Pilgrim, Interna- 
tional Organizer, Laundry Workers International Union, 
Syracuse. 


Editor’s Note: It should be pointed out that the one-week paid 
vacation recommendation was agreed upon with great reluctance 
by the employer members of the board, A memorandum setting 
forth their basic objections has been prepared and filed with the 
Industrial Commissioner by David M. Bluestone, counsel for the 
Wholesale Laundry Board of Trade, New York City, The memo- 
randum states that the proposed provision prescribing vacations is 
improper, unauthorized and illegal for these reasons: (1) the sub- 
ject of vacations is beyond the jurisdiction of the Industrial 
Commissioner or any Wage Board: (2) vacations have no logical 
or legal relationship with minimum wages; and (3) an order grant- 
ing vacations by the Industrial Commissioner would be an un- 
warranted intrusion into matters of bargaining between employer 
and employees. 


Special Report on Sales Contests 


The mystery which surrounded successful laundry 
sales contests has been solved for ALL members. Special 
Report No. 196, which contains all the necessary infor- 
mation on planning, promoting, and conducting a sales 
contest among routemen, was recently mailed to all ATL 
firms. 

The report is divided into three parts: psychology of 
contests, mechanical operation of contests, and promo- 
tion of contests. It was compiled by AIL in coopera- 
tion with Cappel, MacDonald and Company, sales con- 
test specialists, Dayton, Ohio. 

Versatility is the principal feature of a contest. It 
may be used any time and with any goa) set up. The 
laundry man may set up his own rules or choose a set 
from this ‘yeport. In fact, a complete contest guide may 
be taken from this report. 

In planning a sales contest the report points out, there 
are five major steps: 1. set up a goal; 2. use an idea: 3 
follow up with promotion; 4. time the contest; and 5. 
keep scores. By adhering to these five steps, the laun- 


dryman can be assured of a successful contest. 
Contests serve to increase the laundryman’s profits 
as well as to keep the routeman’s interest high. Cash or 
merchandise prizes spur the routeman on to greater ef- 
fort. in contacting new customers, regaining past custom- 
ers, and improving his tota) dollar sales per week. 
Merchandise prizes make better contests from both 
the laundryman’s and routeman’s viewpoint. These 
prizes have greater appeal and are of lasting value to 
the routeman and his family. For the laundryman, mer- 
chandise means a wider selection of items, better promo- 
tional possibilities, and a substantia) monetary saving. 
In addition to the above information, this report ex- 
plains how to plan a sales contest and it gives informa- 
tion on prize costs and ordering. Also, one section of the 
report is devoted to contest. rules and another gives sev- 
eral good ideas for a contest theme. 
Additional copies of Special Report No. 196 may be 
obtained by writing the American Institute of Launder- 


ing Membership Department, Joliet, Ill. 
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DISCOVER FOR YOURSELF THE MANY ADVANTAGES OF 


NYTRON 


TRADE-MARK REG. U. S. PAT. OFF. 


No Other 
Wetting Agent—Detergent 
Matches its 
Superior 
Performance 


NYTRON is a completely different type of wetting agent 
detergent, with an exclusive combination of properties 
not available in any other single product. It has excep- 
tional detergency in hard or soft, hot or cold water. It 
dissvives quickly and rinses freely. NY TRON has unusual 
cherrical stability, excellent wetting action and emulsify- 
ing power for removing greases, fats and oils. Foaming, 
economical, non-toxic NYTRON is kind to hands and safe 
for all metal parts. Compare NYTRON with any other 


detergent that you have ever used, and you will be 
convinced that there is nothing else like it. 


Use NYTRON' for Washing... 


Sales and service on NYTRON, formerly handled by Solvay Sales Division, are now handled by Nitrogen Division, Allied Chemica) & Dye Corporotion. 


WOOLEN and SYNTHETIC FABRICS: 
NYTRON produces outstanding washing results 
for woolens because of its rapid solubility and 
high detergency in low water temperatures. 
The danger of fabric shrinkage is thus elimi- 
nated. NYTRON leaves woolens soft and fluffy 
because it cleans effectively and rinses com- 
pletely even in cool or cold water. Because of 
its low alkalinity, NYTRON will not cause 
felting or matting, and will not affect the 
strength of woolen or synthetic fibers, neither 
will it cause bleeding nor fading of colors. Fast- 
working NYTRON shortens washing time, 


saves you money. 


COLORED GOODS and FUGITIVE COLORS: 
NYTRON helps you save money by eliminat- 
ing the necessity for expensive, time-consuming 
sorting and classifying of mixed fabrics and 
colors. Colored goods and fugitive cottons can 


Nitrogen 


be washed thoroughly and safely in the same 
wheel with a combination of NYTRON and 
laundry sour. Colors are set, bleeding is elim- 
inated, your wash is clean and bright. 

RUGS, WET CLEANING, GENERAL LAUNDER- 
ING, and MAINTENANCE CLEANING: The 
exclusive combination of properties in 
NYTRON makes it outstanding for a wide 
range of laundry cleaning jobs. It does a beau- 
tiful job on rugs because of its exceptional 
detergency and low alkalinity. When added to 
both soap and soapless formulas for general 
laundering, it shortens your wash cycle, gives 
you cleaner, sweeter smelling bundles. You can 
also use NYTRON for all general maintenance 
cleaning of floors, walls, windows, delivery 
trucks. 


For complete information on NYTRON, write 


to the address below on your business letterhead. 


Gu 


UMNNMOLe 


ALLIED — & DYE CORPORATION 


40 RECTOR STREET. NEW YORK 6, N.Y. 
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Everybody knows where the re ashroom Chemistry Cours«¢ 
in New York 

“Golden G t b f d A new course, Advanced Laundry Washroom Chem- 
are can be round... istry, developed at the request of graduates of the City 
College Midtown Business Center’s laundry manage- 
but b : ment program who are now employed in hospitals, 
does everybody in your community know hotels, institutions and commercial laundries, is being 
what products and services you sell . . . where offered this fall at the Midtown Business Center, New 


you are located? Make sure new customers York City. 
do by listing your name and the merchandise ppg! manager! Ss, ae me Aten walt Sad ea ea 

: ‘ ’ and in-service employees OF maunadries Wi I 1@ all- 
you feature in the ‘yellow pages’ of the prick ; ; 

: ‘ vaneed knowledge they need in the course curriculum 
telephone directory. Instructors are working executives in the fields in which 
‘ ’ . . they teae Tral vo fj] S § t Y VIS: alds are used, 
The ‘yellow pages’ are at hand in homes and business hey teach raining films and other visual uid ire used 
peeebiahinet «ih andes sunie Gams. Dek then, Soir Included in the instruction are the relation between 

: 4 Anes y wash wheel construction and fabric types, relation be- 
name and featured products appear in the tween wheel speed and frietion, laundering properties 
of synthetic fabrics, fabric identification and analysis, 
causes of fabric damage, practica) methods for testing 
fabrics, machine paddings and coverings, and resins. 

The Center's regular Laundry Management course is 
eR r| also offered. The laundry program is sponsored by The 
= ial ata reats \-.-. \ Metropolitan Institutional Laundry Managers’ Asso- 
‘ , : ATT BGE A ciation, the North Jersey Institutional Laundry Man- 
Yellow pages’ advertis- AEP Eis meen, NOM Jersey ADE al Laundry Mi 
Be ae Te - agers’ Association; Suffolk-Nassau Counties Laundry 

= < bei aad FSA ‘ae Owners’ Board of Trade, Inc.; and the Interboro Laun- 

ee Mi dry Board of Trade. 
by many retail stores in 43 \ The Advanced Laundry Washroom Chemistry course 
your own community. starts Monday, October 20, at 6:30 p.m, and meets one 
Why not let it start evening a week for [5 weeks, Fee for the 45-hour course 
helping you sell? Seay ’ is $40. Further information may be had by calling Al- 
. SPE ETF Soe fred B. Wagner, supervisor of the course, at Midtown 


Business Center, COlumbus 5-2452. 


‘yellow pages’ you help new prospects find you 
quickly and easily...and 

constantly remind your 

old customers of 


x 
Letter to the Editor 
August 25, 1952 
Dear Sir: 

Over the past week end the Stratford Laundry, lo- 
cated on Route #1, in the town of Stratford, was broken 
into, and a total of nine suits and five pairs of trousers 
were stolen, as well as a number of men’s shirts. 

All the men’s suits taken were marked with the num- 
ber assigned to the Stratford Laundry, which is “817-P” 
and this mark ean be found in the right hand pocket 

7 * WA , WV of the jackets, and the right inside of the sleeve, also 
Soitsoupioapie qi HY Mii} in the right pants pocket. 
BUYING GUIDE (Be : , MN Ut If there is any way that this information could be 
FOR OVER 60 YEARS | NAR et passed on to the subscribers of your publications, it 
7 =e would be appreciated. 
Parrick J. FLANAGAN 
Chief of Police, Stratford, Conn. 


British Laundry Directory 

The 1952 edition of Power Laundry Directory and 
Who's Who has been published by the Trader Publish- 
ing Company Limited, Dorset House, Stamford St., 
London, 8. E. 1. Described as the most comprehensive 
and reliable reference work of its Kind, it is used in all 
parts of the world. 

It contains a completely new Who’s Who, giving biog- 
raphies of many well known personalities in the laundry 
and drycleaning industries in Great Britain; a buyer’s 


guide listing the names of over 1,000 suppliers; a di- 


rectory of trade and professional associations; and num- 

- erous other pages of essentia) information, al] of which 

Yo % has been thoroughly revised and brought up to date. The 

FOR FURTHER eager lg F el i work is a recognized authority among overseas buvers 
YOUR EOCAL TELEPHONE BUSINESS OFFICE yf Wishing to contact British sources of supply. 
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SIMPLY WONDERFUL! 


CISSELL TWIN LAUNDRY TUMBLERS 


SKILLFULLY DESIGNED SWEEP SHEETS direct flow of hot air 


independently and simultaneously thru lower and — baskets 


LOWER BASKET LOWER BASKET LOWER oe 

DAMPER *‘ON™ DAMPER **MEDIUM"’ DAMPER 

Both baskets heoted Upper basket main- Upper rls aes 

uniformly. tains maximum heat tains maximum heot. 
while lower basket No heat to lower 
hes medium heot. basket. 


CISSELL GEAR REDUCER 


Engineered and manufactured by 
Cissell for precision control of every 


part. Equipped throughout with 
‘Timken Tapered Roller Bearings. 
Internal gears and bearings OP- 


ERATE IN A BATH OF OIL. 


(Actually, you drain and refill 1 pint 
of oil every six months—no other 


service.) Either Gear Reducer or 
basket may be removed without 


draining oil. 
Gear Reducer 


cut-away to 
show internal ports 


ANY PART CAN BE REMOVED AND 
REPLACED in less than 15 minutes 


Skillful designing extends even to the rear of a 
Cissell Twin Laundry Tumbler. The result: 

back is streamlined . . . accessible. One, o 

h.p. motor drives each basket. One, one-quarter h.p. 
motor drives fan, Fan motor is mounted on heavy 
cast-iron support removed | as a a complete unit. Fan 
is direct driven for 60 cycle (and direct current.) 
(Bele driven for 25 and 50 cian ) Individual reduc- 
tion gear drive for each basket. Non-explosion proof 
swriee hes and single phase motors, mile ot 220 volts. 

musky, 16-gauge EEL 

ay to the highest quality poeta i: ag jo ya 3 ae 
price specifications, 





é 









Wonderful things happen 
when two drying units 


operate independently 


SIMPLE OPERATION —Two 26” x 24” galvanized-steel baskets 
—each with 15 pounds dry weight capacity—OPERATE INDE- 
PENDENTLY with separate motors and control switches, When 
operator opens a door, that basket stops; exhaust fan continues @ 
run and, thus, draws outside air into basket through open door . .. 
prevents a hot-air blast in operator's face. LOADING AND UN- 
LOADING IS EASY! 


SPEED —When both baskets are operating and one door is opened, 
the other basket CONTINUES TO RUN. NO DRYING TIME 
LOST. Hot, dry air is moved independently through each basket and 


exhausted through LINT TRAP to atmosphere. 


CLOTHES ARE DRIED UNIFORMLY —ar the same time in 
Jower and upper baskets. The reason; skillfully designed sweep 
sheets and damper control of lower basket. (See drawings at left.) 
Woolens may be dried at a low temperature in lower basket while 
cottons are dried at a higher temperature in upper basket. If loa@ ¥ 
in lower basket is only partially dried, the placing of a full wet lo: 

in top basket will not alter the normal drying time required 


either basket. See why we say it's “SIMPLY WONDERFUL!” 


easoio VALVE 
er 
THERMOSTATIC 
GAS THROTTLING 


VALVE at left 


Your automatic watchmen 


ON THE GAS-FIRED TUMBLER these valves ate your automatic 


watchmen. The ‘“‘magic’’ Thermostatic Gas. Tt rottling Valve permits gas flame 
to burn at its maximum during starting per During this stage the gas flame 


is continuously and automatically throttled until the lowest possible flame is 

reached for maintaining the proper operating temperature. Actually, you have 

a safeguard against ovetheatin and use a minimum of gas (0 provide a max- 
BA 


imum of efficiency. THE ID VALVE automatically turns on oe — 
when either basket motor aoa is placed in ““ON”’ TH ion 


flame only when both basket motor switches are ° UPPER “FRONT 
PANEL LIFTS for quick accessibility co gas controls. Available for manufac- 


tured, mixed, natural, Propane or Pyrofax, or Butane. 


BUILT-IN CLEANING BRUSHES remove tint from Gas-Burner 
Assembly in a matter of seconds... another Cissell exclusive feature. 
ON THE STEAM-HEATED TUMBLER two, double heating coils 
are highly efficient. In addition to =i on lower basket, another damper 
0" 


contr t or medium-warm sic from eating coils to both baskets. Operates 
OM steam pressure up to 125 pou 


THE CISSELL GAS-FIREO TWIN LAUNDRY TUMBLER. . 
THE CISSELL STEAM-HEATED TWIN LAUNDRY TUMBLER. $s 
*.0.8. Lovisville, Ky. White or Pastel Green Baked Enome! Finish. 
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DALLAS, TEXAS—Charles S. Bell has 


purchased the Lakeside Cleaning & Laun- 
dry at 1454 N. Zang. The plant has been 


completely modernized and four new 


trucks have been added. The laundry, 
like another plant owned by Mr. Bel), is 


now known as Bell Cleaning & Laundry. 


STAMFORD, TEXAS-L, C., Rorie has 


been appointed general manager of the 
Stamford Laundry 


WHARTON, TEXAS—The Wharton 
Steam Laundry has added a drycleaning 


department. An addition was erected to 
house the new service. 


FORT WORTH, TEXAS—Two auto- 
matic washers, an extractor, and a folder 
have been added at J. Johnson’s Superior 


Laundry, 1220 North Main. 


ARLINGTON, TEXAS—A drycleaning 
department has been added at the Mills 


Laundry, 205 E. Main St. 


PARSONS, KAN.—The Home Service 
Laundry, 2100 Main, has been purchased 
by Mr. and Mrs, W. P. Reed, Jr., from 
S. D, Propst and C, E. Kennedy, William 


A. Derby will act as manager. 


RYAN, OKLA.—The Newberry Laun- 


dry has been purchased by Mr. and Mrs. 


A, G. Pruitt. 


OKEMAH, OKLA.—Wardrobe Laun- 
dry and Cleaners is being completely 
renovated and new equipment is being 


added. 


PAWNEE, OKLA.—Morrison’s Laun- 
dry has been sold to Mr, and Mrs, Pete 
Rigdon by Mr. 


and Mrs. Roscoe Morrison. 


PHOENIX, ARIZ.-Unit Laundry and 


Dry Cleaners has been sold to Oliver 
Drachman by Robert Brickman at a re- 


ported price of $300,000. Drachman op- 


erated the plant between 1935 and 1946. 


ARVADA, COLO.—Sleyster’s Laundro- 
mat has opened at 5707 Upham St. 


LOS ANGELES, CAL.—Mar-Ray 
Cleaners has added a battery of 29-pound 


Jaundry washers for their new shirt 


finishing service. 


FRESNO, CAL.—Dodge Laundry and 


Linen Supply Company has added a new 
ironer, stacker, and small piece folder. 


FALLBROOK, CAL.—Mrs. Winnie 
Langford has leased the Fallbrook Home 


Laundry, 116 West Alvarado, from Mrs. 
Norma Clemmens. 


SANTA MARIA, CAL.—Glenn E. Sea- 
man, owner-operator of American Clean- 
ers and Laundry, has bought the property 
and goodwill of the Superior Laundry, 
500 W. Main. Superior will be operated 


as a separate laundry. 


POMONA, CAL.—W. D. Parker is the 
new owner of the Laundromat at 680 W. 


5th Ave. 


SANTA ROSA, CAL.—Laun-Dry-It has 
been sold to C. R. Whistler by Ernest and 
Elsy Gluckert. The laundry is at 2009 


Elizabeth Way. 


BONNERS FERRY, IDAHO-The 
Crystal Laundry was recently destroyed 
by fire. Loss, estimated at about $25,000, 
was partially covered by insurance, 


LA GRANDE, ORE.—Troy Laundry & 
Charm Cleaners, Pendleton, has opened 
a branch office here. E. J. Gallstead 
states that he will replace the branch 
office with a plant if volume warrants. 


WASHOUGAL, WASH. —Sam and 


Louise Davis, owners of the Camas 
Laundry and Dry Cleaners, have an- 
nounced the purchase of Wiley’s Cleaners 
in Washougal. 


PULLMAN, WASH.—Del Rowland is 
now sole owner of the Pullman Laundry, 


having bought out his partner, George H. 
Gannon, The transaction also included the 
Blue & White Cleaners on Grand and 
Stadium Way. 


EDMONDS, WASH.—Dean Hughes 


has replaced Earl Richmond as manager 
of the Crescent-Pantorium Laundry and 
Cleaners, 


LONGVIEW, WASH.—Ralph Master- 


son has sold the Longview City Laundry 
and Cleaners to W. J. Bechtold of Port- 
land. 


CAMBROSE, ALTA.—Mr. and Mrs. 
Fred Pointkoski have bought the Home 


Laundry from Nick Wachter. 
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‘CHYLLIWACK, B. C.—The Valley 
Laundries Ltd, $50,000 expansion pro- 


gram has been approved by the city 
council. 


QUESNEL, B. C.—Emest Lewis has 
been named manager of the drycleaning 
department at Quesnel Laundry & Clean- 


TORONTO, ONT.—The Parisian Laun- 
dry, a complete, fast-service plant, has 
opened at Avenue Rd. and Melrose. 


ST. LOUIS, MO.—The Laundry, Inc., 
4576 Manchester, has been authorized 
to carry on a general laundry business. 
Incorporators are J). Rudman, M. Deutsch, 


and A, Sykora. 


PALMYRA, MO.—Mr, and Mrs, Wil- 
liam R. Heimer, Sr., have purchased 
the laundry formerly operated by Willa- 
belle Spurling, The plant will be known 


as the Snow White Laundry. 


COLUMBUS, OH1O—General Laundry 
and Dry Cleaning Co. has been granted 
a loan of $82,000 by the Small Defense 
Plants Administration. The plant is now 
handling industrial work exclusively. 


CHAGRIN FALLS, OHIO — Robert 
Grossnickle has been named manager of 
The Falls Laundry Company. A branch 
of the Finch Cleaners and Dyers of 
Chardon has been opened at the laun- 


dry’s premises at 8. Franklin and Oak Sts. 


CLEVELAND, OHIO—Swift Cleaning 
& Laundry, Inc., has opened its 55th 
branch at the Euclid-Rict a Shoppi 


Center. 





CINCINNATI, OHIO—Herman W. 
Schroeder, retired president of Model 
Laundry Co., and his wife, Louise, re- 
cently celebrated their 50th wedding an- 
niversary, Mr. Schroeder, 74, retired in 
the early part of this year. He had been 
in the laundry business tor 50 years. 


(Continued on page 60) 
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How do you measure costs — by work or performance ? 

Cheap soap is doubly costly—in money lost through bundles 
returned and in dissatisfied customers who go elsewhere. 

No other soap can match SIMPLEX for mileage or performance! 


Economical SIMPLEX guarantees brilliant, beautiful, safe 


white work—for every business-building bundle ! 


NO OTHER SOAP CAN MATCH THIS LIST OF SIMPLEX FEATURES! 


© Small, easy to use granules © Safe on all fabrics 
* Dissolves and disperses rapidly * Gets more dirt per penny 
® Penetrates quickly to the heart of ® High detergent power 
the load © Lifts out dirt and oil 
© Maintains proper pH balance © Dissolves rapidly 
longer e Prevents greyness and sediment 
® No doping required deposits 
° Always pure, always uniform *® Backed by the greatest name in 


* Potent cleaning power reserve Loundry Supplies 


ESTABLISHED 1851 


7 oe 
H.Kohnstamm € Co..inc. 
© 89 PARK PLACE, NEW YORK 7 ALBANY « ATLANTA GALTIMGRE « BOSTON + BUFFALG - CONCIHNATI 
CLEVELAND « DALLAS « DENVER « OLTRO/T  SAttasON hOUSTON 
oe} - 


@ 11-13 E. WWLINGIS ST., CHICAGO 11 VWOIAMAPOLIS ~ IACKSOMMILLE - KAKS MCMPKES 


WIRNREAPOLIS - REW DRLEANS - OMAHA ~ PRILADELPRIA 


e 4735 GISTRIGT BLVG., tos ANGELES u . ¥ PITTSEURGH + ST. LOGIS « SAN ANTOM(G « SAN FRANCISCO ~ SEATILE 
FOREMOST MANUFACTURER AND DISTRIBUTOR (a! OF QUALITY LAUNDRY AND CLEANING SUPPLIES 
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(Continued from page 538) 


OAKLAWN, ILL.—A new plant, “Laun- 


dry of Tomorrow,” is under construction 
at a cost in excess of $110,000. A drive- 


in operation, three-hour service wil) be 


available. 


NORRIS CITY, ILL.—Gwen'’s Laun- 


dry, owned and managed by Mis. FE. A. 
Thein, has opened for business on Main 


St. 


WAUKEGAN, [LL.—Louis Hiliman, 


owner of the People’s Laundry and Dry 
Cleaners, has opened a new branch 


store at 1902 Grand Ave., Lewis, 


PIKE COUNTY, OHIO—Betty Bene- 
dict, a model from Columbus, Ohio, is 


deserting her profession to open a self- 
service laundry here with her husband. 


KEOKUK, 1OW A—The Keokuk Laun- 
dry was gutted by fire on September (1. 


Loss was not immediately estimated, but 
owner Don Segard says that $30.000 
worth of new equipment afone was fost. 


STURGIS, MICH.—George Kelck has 
purchased the Sturgis Laundry and Dry 


Cleaners, 506 N. Nottawa, from William 
Martin. Jerry Schutte has been named 


general manager, and M. Myers was 


appointed laundry superintendent. 


4U SABLE, MICH.—Mr. and Mrs. 


Richard Myer have purchased the Au 


WILL WASH 
RINSE AND 
EXTRACT 


8 to 10 


NINE POUND 


LOADS 
PER HOUR 


BRINGS IN 
$4.32 to $7.20 
PER HOUR 


Sable Laundry from Mr. and Mrs. 


Howard Hofacer. 


DETROIT, MICH.—A new )aundry is 


being planned Sor the St, John Hospital, 


MIDLAND, MICH.—The Lee Laundry 


is moving into tts new building at 430 
S. Saginaw Rad. The new building is 96 
x 156 feet, Drive-in facilities will be 


added when business warrants them. 


JACKSON, MICH.—Inmates are re- 


building the Southern Michigan Prison 
laundry, which was almost completely 


destroyed during the mutiny last April, 


TERRE HAUTE, IND.—The New Sys- 
tem Laundry has opened a cleaning de- 


partment through purchase of the former 
Peerless Cleaners at Second and Holman 


Sts. 


INDIANAPOLIS, IND.-Cregg Clean- 


ers—Laundry has opened a new drive-in 
branch at 2639 Madison Ave. 


HIBBING, MINN.—Central Launder- 
ing & Cleaning Co, is running a 52-week 


series of advertisements in the Hibbing 
Tribune which call attention to the 


assets of the community, 
WINONA, MINN.—Schatter’s Cleaners 


& Launderers, Inc., 164 W. 3rd St. is 


constructing an addition to its plant. 


THIS 


JOURNAL 


FARMVILLE, WV A.—The Kilkare Laun- 
dry recently held an open house celebrat- 


ing its 25th anniversary. Robert L. Craw- 


ford has joimed his father, R. B. Craw- 
ford, and W. W. McClintic in the firm. 


GALAX, VA.—A $50,000 fire recently 


destroyed the Galax Laundry and Dry 
Cleaning Co., Inc. Most of the loss was 


covered by insurancé. 


CARROLLTON, GA.—The Superior 
Laundry, operated by Mr. and Mrs. L. K. 


Godbee, has moved from its former )oca- 
tion on Aycock St. to 122 Alabama St. 


WAYNESBORO, GA.—Charles Econo- 
mos has added a drycleaning plant to his 
faundry, 


ELKIN, N. C.—Carters White-Swan 
Laundry is now operating a cleaning de- 


partment. 


VEMPHIS, TENN.—Lehman Smith ob 


Smith and Routt Cleaners has been 


WASHER 


tS THE 
ANSWER 


TO THE 


"QUICK 
SERVICE” 


LAUNDRY 
PROBLEM 


EFFICIENT 
ECONOMICAL 
PROFITABLE 
WRITE FOR CATALOG 
SPEEDY WASHER MFG. CO. 
5500 N.W. 2ND AVE. 


MIAMI—FLORIDA 
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DOUBLE 
NOTHING 





Here’s a husky, two-fisted compressor 
with two working cylinders that gives 
you double the air at every stroke and 
ensures a dependable air supply with 
three a))-important safeguards of long 
service life. 

Check these protective features— 
only the Westinghouse ““Y”’ gives you 


all three, 


1, LOW Qi LEVEL PROTECTION 


2. THERMAL OVERLOAD PROTECTION 


PRODUCTS 


DIVISION 


wousterns \W/ESTINGHOUSE ait 


Westinghouse 


3. STARTING UNLOADER —Interlocked 


with Controlled Pressure 


Lubrication 


Other modern features include auto- 
matic pressure control, pressure lubri- 
cation, multiple “V” belt drive. Dis- 


placements from 9.68 to 75 cfm; hp 
from 14 to 10, 


For more information write for Bul- 
letin IDC 9302-3 today. Be sure of 


economy and durability—get a 
Westinghouse “Y”’. 


AIR BRAKE COMPANY 
WILMERDING, PENNA. 


FACTORY BRANCH: EMERYVILLE, CALIF. 
DISTRIBUTORS THROUGHOUT THE UNITED STATES . .. CONSULT YOUR CLASSIFIED DIRECTORY 
DISTRIBUTED IN CANADA BY: CANADIAN WESTINGHOUSE CO., LTD., HAMILTON, ONTARIO 


4} 


Westinghouse Accessories 
Add to Compressor Efficiency 


WATER-COOLED 
AFTERCOOLERS 


aS 
— , 
Remove: moisture . . . deliver 


dry air to the machines. The 
Westinghouse Type “W" After- 
cooler is available in a full 


ronge of sizes, 


PRESSURE 
REDUCING VALVE 


xe, Ourable, de- 
pendable 


supplied in 
vorying ca- 


ep \ pocities ond 


for pressures 
ranging from 5 to 250 Ibs. 
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named president of the newly formed 


United Cleaners & Laundry Association. 


OCALA, FLA.—The Marion Laundry 
has completed an expansion program 
which doubled the capacity of the firm. 


EUSTIS, FLA.—Frank W. Cross)and 
has purchased the Eustis Laundry and 
Dry Cleaning. He plans to make exten- 
sive improvements and add a diaper serv- 


ice, linen and towe) supply. 
COVINGTON, KY.—Kays Laundry & 
Cleaning Co. has purchased a building 


STARCHROOM 


LAUNDRY 


site at 312-20 Creenup St. Purchase price 
was reported to be $27,500. 


CARLISLE, KY.—Ira Moreland has 


taken over management of the Carlisle 
Laundry and Dry Cleaners. 


PRINCETON, KY.—Byrd A. Boisture 
has opened the laundry on Market St. 


formerly owned and operated by the Jate 


G. Walter Towery. 


LEXINGTON, KY.-The Becker Laun- 


dry and Dry Cleaning Co. opened a new 
drive-in branch at Walton and Aurora 


Aves. The firm has four other branches. 


Are You at the end of 


these unpleasant thoughts? 


There’s no excuse for 


disgruntled 


customers when you 


use the CHANDLER “8 second’ BUTTON SEWER, as 12 


firm stitches guard against dissatisfaction 


double lock the button . . 


the last 2 


. double check your customers’ 


good-will. 5 times faster than hand sewing! 


Free trial —Try it! — Prove it! 


MACHINE COMPANY 


AYER, 


MASSACHUSETTS 


JOURNAL 


MEYERSDALE, PA.—Mr. and Mrs. 
Ware Deeter have purchased the Meyers- 


dale Laundry and Dry Cleaning Service 


from Joseph Raymond. 


McKEES ROCKS, PA. —Iron Rite 
Cleaners have opened a branch in Am- 
bridge. Shirts will be featured. 


PITTSBURGH, PA.—Sunshine Family 
Laundry Service Company has filed dis- 
solution notice. 


WILKINSBURG, PA.—The “Two Hour 
Shirt Laundry” has opened at 739 Penn 
Avenue. Owners are Frank James and 


John Cerpanza, 


EAST ORANGE, N, J.—Frank Quinn, 
secretary of the North Jersey Institutional 
Laundry Managers Association, reports 
the following new members: James Hollis, 
New Jersey State Hospital, Trenton; 
James Shaughnessy, Elizabeth General 


Hospital, Elizabeth. 


STONEHAM, MASS.—New equipment 


has been added at the Stoneham Laun- 
dry, 22 Gould St. 


WAKEFIELD, MASS.—The Wakefield 
Laundry has en awarded a prize for 
the best safety record of any laundry of 


its size in the state. 


BUFFALO, N. Y.—Frank’s Laundry 
has completed a $250,000 expansion pro- 
gram in its main plant at 250 Guilford St. 


The plant has added five outlets in the 


past year, making a total of eight. 


ROCHESTER, N. Y.—A $30,000 fire 
recently destroyed the Air Base Cleaners 


and Launderers, Inc, store on Route 96A 
near the Sampson Air Force Base. 


HORNELL, N, Y.—Joseph Hamberger 
has opened Snow White Cleaners and 
Launderers at 87 Broadway. 


SAUGERTIES, N. Y.—The Garland 
Steam Laundry has been purchased by 


Mr. and Mrs. Milton Zalaznick and Mr. 


and Mrs. E. Jones. 


NEW YORK, N. Y.-The September 
meeting of the Metropolitan Institutional 
Laundry Managers Association was held 
September 17 with William Nickel, editor 
of Laundry Age and The Laundry Man- 


ager, as speaker, 


NEW YORK, N. Y.—Fritz Field, former 
manager of the Beth Israel Hospital laun- 


dry, has taken over the laundry at the 
Mount Sinai Hospital. Louis Goetz has 


taken over the Beth Israel post. 
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STARCHROOM LAt 


Soiled rugs move to second floor production area on conveyor at right. 
Above, left, is gravity chute from wrapping room. Delivery bins are be- 
hind employee 


NDRY JOURNAL October 15, 


Drop off point on second floor shows rugs about to fall, Next step is 
to measuring area. Passing from third to first floor is clean rug chute, 
above 


Convevors Speed Workflow 


By JOHN J. MARTIN 





Bergmann conveyors save man-hours at 

these points: 
1—Unloading to measuring 
2—Washing to dryroom 
3—Dryroom to wrapping 
4—Wrapping to storage 
5—wWrapping to delivery 
6—Storage to delivery 











LAID OUT TO MINIMIZE non-productive handling, 
Bergmann’s, Ine., Washington, D. C 
most highly conveyorized rug cleaning plant in the in- 
dustry. A volume of almost $250,000 per year flows 
smoothly through the system of lifts and chutes de- 
signed for the separate five-story building recently ac- 
quired by owner George P. Bergmann 

First floor operations are devoted entirely to loading 
and unloading rugs, and to garaging the trucks. Here, 
beginning and the end of Bergmann’s 


has perhaps the 


also, is the 


mechanical handling system 


Trucks entering the building stop beside an endless 
belt, conveyor, Rugs picked up during the day are drop- 
ped on the lift. Swiftly, they are taken up to the 
second floor where productive operations are located. 

Directly above the soiled rug conveyor is the gravity 
chute that brings clean, wrapped rugs down from the 
third floor. A dispatcher immediately places these 
finished rugs in bins according to routes. 

As soon as the day’s pickup has been unloaded, trucks 
are loaded from the bins for deliveries on the following 
day. 

Rugs dropping off the first section of conveyor at its 
second floor end are unrolled, measured, marked, and 
placed on flat skids. 

This initial inspection area is on the same side of the 
long room as the beater, automatic scrubbing machine 
and dryroom conveyor, At the rate of about 60 rugs 
per hour, the bulk of Bergmann’s work moves through 
this completely st’. ‘ght line of equipment. 

On the opposite side of the room is another automatic 
serubber. Of smaller capacity than the new one in- 
stalled when Bergmann moved into the present build- 
ing, this machine now handles only summer rugs. _ 

In the next few months, however, this second piece of 
equipment will help further increase capacity and pro- 
duction rate on all rugs. A third machine, of the same 
type, will be hooked up in tandem to the second, Rugs 
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SHELLAC - 
TAR - PAINT 


None Bett™ 


Half-way spotting can lose customers fast. Half-way spotters 


bog down when the going gets tough. That's where you need G R ft A SE i 
RX, the spotter that has the champion qualities needed to get 


out difficult spots. A little RX goes a long way—it costs you 
less—does more. And anyone can use it—no special tech- ROAD Oil . 


niques to get superior results. Goes to work instantly and 
removes spots in a fraction of the time. Equally effective both FIN G E R N A iL 
in wetcleaning and drycleaning as well as on the spotting Pp OLI SH 

2 


board. Perfectly safe on virtually any fabric. Keep IN with 
customers, use RX to get spots OUT. Many a drycleaner has 


built a world of repeat business by using this dependable, LIPSTICK e 
efficient spotter . . . speedy RX. 


When You Want to Spot It... Use a Spotter That's Got It! AIRPLANE DOPE 





ue 


CALED PRODUCT 3 = \ 

ron. €V ERT a Om J 

DRYCLEANING NEED! ¢ & Z a 5 
, PRODUCTS CO., Inc. 


BRENTWOOD oe MARYLAND 
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Straight line of Bergmann workflow is shown by view of beater, left, and automatic scrubbing machine, right 


will pass from one machine directly into the other, in- 
creasing by about 35 percent the speed with which a rug 
can be washed and rinsed, 

A new dryroom conveyor is being installed, and the 
finishing touches are now being put on a second dry- 
room. These, naturally, will handle work processed 
through the new setup of automatic equipment. 

Both dryrooms are on the third floor. The larger of 
the two is the one now in operation. It isa direct gas- 
firing installation which permits drying in as little as 
two hours. Eighty-two 19-foot poles give the room a 
capacity of about 164 hanging rugs. 

The new dryroom, measuring 80 by 25 feet, is five feet 


smaller in width than its companion room. It, too, will 


have 82 poles, but will utilize the smaller 16-foot width. 

Drying here wil] be timed with the production rate of 
the scrubbers set up in tandem on the second floor. Heat 
forced in from the larger dryroom will do the job in 
about five hours. 

Completing what amounts to almost a smaller plant- 
within-a-plant will enable Bergmann’s to jump produc- 
tion over the 100-rugs-per-hour figure. In expectation of 
a greater volume than last year’s 44,000 clean-and- 
return units and 48,000 clean-and-store units, Berg- 
mann’s has a definite need for this high production rate. 

Rugs are wrapped on the third floor, and because the 
dryroom is on the same level, the usual drop-chute 


(Continued on page 74) 


Wrapping operations are on same floor as dryroom. Conveyor table, entering dryroom through hole in wall at right, brings rugs to rolling ma- 
chine, left 
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Detergent for the STRONG SOAP 
SYSTEM (5S. S. S.) or CHARGED 
SYSTEM of Dry Cleaning... 


REE-TEX 


It Works with MAGNESOL, D-C FILTROL, 
HYFLO SUPERCEL, SPEEDPLUS and other Filter 


Powders in Petroleum or Chlorinated Solvents 
We Can Supply a Simple Test ca . 
for Determining Stréngth of the Detergent Solution 


REE-TEX Jakes the “Bugs” out of the S. S. S. with Unheard-of Reduction in Spot- 


ting and Wetcleaning. 
REE-TEX will get Business for You and Lower Your Cost. 


Write for details, no obligation. 


era wie : 
the eget Pe 3 rete ga IE CD vA aye 
Bai as a es eee 


Oldest Exclusive Menelecterer of Dry Cleaning Chemical Products in the United States 


MANUFACTURING CO. 


4919-27 CONNECTICUT STREET, ST. LOUIS 9, MISSOURI 
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Engineering Section 





CELL ACTION CRYSTALS FILAMENTS 


Cpe PASTE ZION 


cy ov ~ es} 
SHAPED CELLS CASES OASES Loose 


PAPER LAYERS 
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Heat tlow————_> 


Cold side 





FIG. 1. Dead air space does the job in most types of insulation. Primary path for heat transfer across an air space is by convection. If air 


spaces are tiny, and there are many, convection currents are slowed down and resistance is high 


Good Insulation—The Silent 
Money Maker 


By JOSEPH C, McCABE 


Engineering Editor 


IF ALL THE HEAT UNITS lost in an average laundry 
could be saved, the plant operator would realize a sharp 


drop in operating costs. With today’s tax setup, a dollar 
saved is better than a dollar earned. The intelligent 


heat units from leaving a hot area to be dissipated in 
the cooler room air, This characteristic of heat units 
to leave a high temperature area to invade a lower 
temperature zone is as natural and irresistible as it is 
selection and application of heat insulation to hot sur- for water to flow down hill. The more you can restrain 
faces whether piping, tanks or process equipment is one — this action the less the rate of loss. ; ; : 
way of reducing plant costs. Heat travels in three ways. The first of these is 
The job insulation plays is to hold back or slow down radiant heat waves. These waves are just like radio 





Tie wire 


insulating 
block 
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Angle iron“ insulating blocks Straps 





FIG, 2, Horizontal tank pictured is completely encircled by insulation, FIG. 3. Anchoring method for horizontal tank end is similar to that 
Note that insulation in lower half tends to sag from tank, so must be for boiler drum end, but with more gradual curve, and may allow use 
more firmly held in place. Angle irons shown are one way of full-size blocks. Asbestos cement finish 
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Performance records prove AZwsemecedera VORIFLOW combustion 


responds immediately te steam demand... 


At a large southern cotton mill, two 300 h.p. POWER- 


MASTER boilers are generating steam *round-the-clock 


at a constant pressure of 100 p.s.i. Note how evenly this 


pressure (blue line on chart) was maintained even though 
steam demand (red line) varied from a low of 3,000 


pounds per hour to a high of more than 18,500. Between 
3:30 P.M. and 3:40 P.M. the load nearly tripled . . . but 
the POWERMASTERS responded immediately with 
insignificant pressure change and no “hunting”. 

This kind of erformance is possible because of 
POWERMASTER’s exclusive VORIFLOW combustion. 
Here’s what it will do for you: 

1, Saves fuel by providing infinitely variable combustion 
modulation in response to demand—with full effictency— 
through wide range from 30% to 100% of firing capacity. 

This means elimination of waste and maintenance head- 


aches because of incomplete combustion. The 


VORIFLOW air-atomizing 01) burner does away with 
outmoded mechanical spinning devices, globules of 


wasted oil, and gummy cleaning problems. The 


VORIFLOW gas burner is an O&S pre-mix design equally 
efficient at a)) ring rates between 30% and 100% loads. 


and at full efficiency 


2. Slashes boiler maintenance costs. 
The burner has wo moving parts to wear out « There is 


no cup to Clean daily * Routine cleaning of the burner 


once a month is sufficient « There is mo burner vibration 
to throw adjustments “out of whack” « Parts are made 


of stainless steel, brass, and beryllium copper—they will 
last indefinitely. 

3. The combination burner permits rapid change-over from 
one fuel to another—light oil, heavy oil, or gas. 


Before deciding on a boiler for your plant, be sure to 
get the facts on the newest POWERMASTER with 
VORIFLOW combustion. Write for this catalog that 
gives you the entire story of the Powermaster pack- 


aged automatic boiler. Just drop us a line and we'll 
put one in the mail for you. 


PACKAGED AUTOMATIC BONERS 


In sizes to 500 HP; pressures to 250 psi. 





ORR & SEMBOWER, INC. « Established 1885 = 896 Morgantown Road, Reading, Pennsylvania 
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Cellular 
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/ % section of osbestos- 
Oouble-codted jacker sponge felted pipe 
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Asbestos felt 





AG. 4. For hot oil, air, or water pipes that may freeze, built-up hair 
felt does good job. Top sketch is standpipe with steam tracer; above, 


ho)-o}) )ine with steom trocer. Asbes)os or osbestos-sponge fel) used 
around tracer, depending on fluid conveyed. Be sure to insulate all ex- 
posed pipe ond fittings thot may freeze 


waves only much shorter. They travel through space at 
the speed of 186,000 mi. per second and will pass 
through a vacuum as readily as through air. You might 
say radiant heat flows in spite of air and loses some- 
thing through absorption by the air. Its direction of 
flow is always in one direction, from the hot surface to 
the cool. 

Just as heat can flow in one way only through a 
vacuum (by radiation) so also there is one way for it 
to flow through a solid body—by conduction. This is 
the second of the three ways heat moves. 

In any solid, at any temperature above absolute zero 
(-460° F.) the molecules that make the solid are in 
constant motion. The higher the temperature the faster 
they vibrate. Hach molecule bounces back and forth 
within a limited range of its normal position, very much 
as if it were fastened to a stake by a rubber cord. 

Pach molecule bangs into its neighbor. Fast moving 
molecules that hit slower neighbors slow down them- 
selves but speed up the neighbor. That's how heat flows 
by conduction through metals. The result is that the 
whole metal surface tends to equalize in temperature 
\nless you supply heat constantly to the hot points and 
have a colder area to pull the extra away. 

Convection, the third way to move heat, occurs in 
liquids, gases, and vapors but never in solids, In con- 
vection the liquid, gas or vapor actually moves from the 
hot surface where heat enters to the cold surface where 
it is removed. So the heat is carried bodily from one 
point to another. These points where the heat enters 


and Jeaves depend upon conduction for further heat 


movement. 


How Heat Flow Js Controlled 
_ How about contro)ling heat flow? If you apply imsula- 
fion correctly and in suOstantial (hicknesses you(( find 


conduction is the controlling factor in heat loss. The 
actua) heat Joss in Btu. per hr. per sq. ft. of surface can 


be figured out for any insulating materia). 


KINDS AND SHAPES OF 
HEAT INSULATION 


FOR WARM SURFACES 
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TABLE (, Types and properties of various insulating materials 


What makes a good heat insulator? The general be- 
lief is that insulation depends on dead air spaces. Every 
good insulator must lock air into sma)l) pockets to form 
these dead air spaces and leave very little solid materia) 
running in the heat-flow direction. The most ideal ar- 
rangement is shown in Fig, {, (eft, where individual 
cells are microscopic in size and solid walls running in 
the direction of heat fow are very thin. Each ce)) is a 
barrier to escaping heat and, with a great number per 
inch of thickness, resistance to this heat flow becomes 
very great. 

Most commercial insulations are a compromise be- 
tween imsulating qualities and those qualities deemed 
good for a specific applica ion, For example where you 
compress insulation or add a binder to increase strength 
and stiffness, you lose some insulating efficiency. 


Temperature Limits 
Every form of insulation fas some upper fempera- 


ture limit. For hair and wool, Table I, it’s about 200° F. 
Above this point you destroy the ce)) alignment 
and the insudating effectiveness, Air-te)) asbestos insvja- 
tion with a binder weakens at 300° F., the temperature 
limit for the binder, 

Table I classifies the insulating materials by sub- 
stance and shape. The following comments further 
Classify these materials: 

Organic fibers are fibers of hair and wool that can 
be felted (loosely inter)aced). The felt, in turn, can be 
formed into sectional pipe covering, backs, or sheets 


pliable enough to fit curved surfaces. 


(Continued on page 72) 
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Break that battle neck! 


Get up to 44% more soft water 
— from your present water softener 


— or with a new Elgin Softener 


It’s an easy matter to break the bottle 
neck caused by lack of soft water. 
You can quickly end hard water and 
scale forming troubles throughout the 
laundry, boiler plant and in other 
services. Here’s how: 

If your present water softener is not 
Siving you the soft water you need, 
you can increase its zeo)ite softening 
capacity as much as 44% as dia- 
grammed, by means of the ingenious 
Elgin manifold arrangement. And by 
refilling it with new Elgin high ca- 
pacity Zeolite we can further increase 
its soft water output 3 fo [0 times. 


}} your present water softener has 
served its time, or if you are now 
pucting up with hard water, get an 
Elgin Water Softener of “Double- 
Check” design. It will deliver up to 
44% more soft water than conven- 
tional water softeners of equal size 
utilizing the same type zeolite. 

Whichever of these steps you take, 
the cost will be repaid quickly by the 
benefits and savings of soft water. 

Our nearest representative wid) be 
glad to give you complete details. 
Or write for Bulletin 611 which gives 


all the facts. 


ELGIN SOFTENER CORPORATION 


150 N. GROVE AVENUE, 


ELGIN, ILLINOIS 
Representatives in Principal Cities 


The “Doubje-Check” design of 
this Elgin softener gives you the 


basic advantages diagrammed 


opposite, 


JOURNAL 


Here’s how it’s done 
By preventing zeolite loss, the Elgin 


“Double-Check” water softener mani- 
fold arrangement permits the use of 
a deeper reolite bed and utilizes tha 
zeolite more efficiently. Net result is 
up to 44% 


regenerodion, 


more soft woter per 


44% MORE 


ZEOLITE 
SOFTENING 
CAPACITY 


LIMITED 
TEOUTE 
CAPACITY 





RLGIN 


ORDINARY 


DESIGN 
Same size units; same type reolite 


GET THE FACTS 


WRITE FOR 
BULLETIN 61) 
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STOCK 





’ ou choose a stock Whitlock Heater: (1) 


these savings. 


WHITLOCK STEEL SHELL STOCK 


TYPE K STORAGE HEATERS 


These popular sizes of WHITLOCK STEEL SHELL STORAGE HEATERS are in stock at Hartford 


ready for immediate shipment to serve your water heating needs. You get two big savings when 
immediate 


duction in our plant saves you money. Select your heaters from this group . 


availability saves you time (2) quantity pro- 


take advantage of 


At a slight additional cost, any of these Heaters can be 
urnished with anti-corrosion, non-metallic coatings: air- 
drying ename)s, resins, cement. For ful) information and 





Storage 


*Heating 
Capacity 


Shell and 
Capacity 


ae = Thicknesses 


free estimates, 


representative 


comact your nearest Whitlock office or 
or write us at Hartford for Bulletins 40A 





30” x 96" i y," 
36” x 120” 2 y%” 
42” x 120 ¢ y," 
48" x 120” Vy” 


280 gol, 
500 gal. 
680 go). 
870 gal. 


500 GPH 
800 GPH 
1250 GPH 
1500 GPH 


and 46. 


THE WHITLOCK MANUFACTURING CO. 
90 South St., Hartford 10, Conn, 





“40 to 180 F. with steam at atmospheric pressure 


Construction and stamping in accordance with ASME Code 


Authorized Representatives in Other Principal Cities 
In Canada: Darling Brothers, Ltd., Montreal 





New York © Boston ¢ Chicago * Philadelphia © Detroit 
Richmond 


WHITLOCK HEATERS 





‘Continued from page 


Asbestos air ce)) is a low-cost 
of layers of corrugated ¢ 
is narrow, up to 300° F., 
steam and hot-w ater lines 

Other 


TO) 


asbestos paper. [ts application 
and works chiefly on domestic 
asbestos fibers may be felted to form sheets 
and blocks as wel) as pipe covering. Any of these shapes 
may be made stiffer and stronger by 
always at the expense of some 
same holds true for 
cementing guatlity, 


adding binder, 
in efficiency, 
asbestos cement. The its 
the poorer its Insulating guality 
For this reason you'll find soft cement of high msulating 
quality commonly 
Hnish cement 


but 
The 


loss 


greater 


given a thin finishing 


hard- 
, applied mainly 


coat of 
asa protection. 


Mineral Wool and Magnesia 


Minera] wool is made by exposing 
molten slag or 
result is 


a thin stream ol 
a high velocity steam jet. The 
mass of tangled mineral fibers. When 
it Is poured loose in this form and laid out flat as a 
batt or blanket ta layer of minera) woo) sandwiched 
between wire mesh or other supporting layer) it has 
lugh efficiency. If it is compacted, 
added to form boards and blocks, 
efficiency 

Bight a non-propnetary pro- 
duet, consists of 15 percent by weight asbestos fiber 
reinforcement and 85 ‘carbonate of 
Its insulating value entirely from 
alr spaces between magnesia crystals. 

Fighty-five pereent magnesia can’t be felted so mann- 
facturers process it by wet molding and turn out see- 
tional pipe blocks, 


glass to 
“a wooly 


felted or has binder 
it suffers in insulating 
ity -five 


pereent magnesia, 


percent 
Cotes 


mag 
microscopic 


wnesia 


covering, segments and. cement. 


insulation consisting 


Temperature mit is 600° F., but for service above 1 


poimt the usual practice is to put on two sectional Jayers 


an inner layer of diatomaceous silica and 
layer of the more efficient 85 percent magnesia. 


High temperature diatomaceous silica insulations 
up to 1,200-1,900° F. Insulating 
ing furnace firebrick carry up to 2,500 Fr, 

Figs. 2-4 show a number of approved methods f 
applying Insu)ation to various jobs. You can get 


the steps for 85 percent 


magnesia 
(Insulation Manufacturers 


Assn., 


lrom the 


Waslington, D.C, 


refractories for bac 


WBA2 





)is 


an outer 


vo 


k- 


or 


a set 
of drawmgs and condensed instructions that summarize 
Magnesia 








“Ul ring once more, then we'll see how this ‘door-opener’ works. 
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CANNING RETORT — down flow 
steam improves air venting, 
parenting scr re a oe JACKETED MIXER — the Serco 
pid te paemat A ita Automatic System quickly. re- 
moves oir ond condensoe, 
holds the temperature constant. 
SARGO t SARCO 


a’” VENT 


= 3 














CONTROL 
VALVE 
ANTI-STEAS 


LOC 
\ OEVICE 





SARCO 
AiR 
VENT 
7 SARCO? 
wd F-T 


TRAP 








ARCO F-T TRAP 
QUICK BOILING TILT- 
ING KETTLE — rapid 


oir venting ond droin- 
ing with Sarco contro)s, 














AIR VENTING 


increases efficiency 
of process equipment 


@ AIR in steam spaces cannot supply useful heat. 
The temperature of a mixture of air and steam is 
always lower than chat of pure steam at the same pres- 

bat oe sure. So air in steam has the same effect as reducing the 
static Air Vent, operating steam pressure, 

type VS, sizes %” Air and non-condensable gases in the steam space 
to 14”, pressures form an objectionable insulating lm on the condens- 
to 225 psi. Very ing surfaces. Such a film, only 1/1000" thick, can 
large capacities. reduce the heat transfer rate by as much as 11%. 

Quick and complete removal of air from sceam 
heated equipment not only shortens warming-up time, 
it also improves surface temperatures, thus increasing 
production and reducing fue) consumption at the same 
time. 

Sarco Thermostatic Air Vents... 
are expressly designed to rid all types of process equip- 
ment of air and non-condensables and keep them that 
way. 

When starting up, the large discharge valve is wide 
open, providing rapid and complete discharge of initial 
air. Air which collects during operation is discharged 
promptly, regardless of steam pressure or temperature. 

For full information on where and how to apply air 


vents to speed production and save fuel, write for 
Bulletin 275-4, 
SARCO COMPANY, INC. 
Empire State Bidg., New York 1, N.Y. 


@ Serco type VS Therma- REPRESENTED IN PRINCIPAL CITIES 


stoic Air Vents on ends of steam Sarco Canada itd., Toronto 8, Ont 


tubes of rotory drier, CAD 


improves product quality and output 
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NICHOLSON TRAPS 


STOP TEMPERATURE 
> FLUCTUATION L055 


The unusual effectiveness of Nicholson steam traps 
in discharging air as well as condensate was recently 
employed by a large Western user of steam to 
eliminate the costly temperature fluctuation of air- 
bound presses. Nichol- 


LAUNDRY JOURNAL 





son’s ability to effect 
higher, more even tem- 
peratures is enabling 
many operators to save 
substantially in heat-up 


time of ironers, presses, 
dryers, and water heat- 
ers. 5 types; for proc- 
ess, heat, power; sizes 
V4" to 2"; pressures to 


250 Ibs. 


BULLETIN 152 


- - 185 Oregon St., 
a Wilkes-Barre, Pa. 
Type AHV Type AU & ' 


UERNICHOLSONT GY 


TRAPS - VALVES - FLOATS 














Conveyors (Continued from page 66) 


arrangement is not possible. Instead, Bergmann’s uses a 
sloped conveyor table. This device extends far enough 
into the dryroom to catch rugs as they fall. 

Carried up the slope by the belts, dry rugs then move 
onto a level section of conveyor table for inspection. Fol- 
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SCOTCH TYPE BOILERS 


Leffel offers you the exact boiler 
to suit your laundry plant need. 
Available in conservative ratings 
of 6 through 250 actual horse- 
power, Leffel boilers are built to 
take substantial overloads. And 
the savings on fuel will amaze you. 
COAL, GAS or OIL fired; easy to 
convert from one type of fuel to 
another. Before you buy a boiler, 
it will pay you to get the facts on 
the line of Leffel Scotch Type 
Boilers. 


LLEFFEL 


Neat Write for descriptive catalog. 

Reliable 

Cc t 
— James Leffel & Co. 

Thrifty sd d 1862 


Safe 
Versatile Dept. § Springfield, Ohio 


lowing this, two men using an automatic rolling machine 
prepare the rugs for shipment. 

A similar installation of equipment is planned for the 
new dryroom. And added to the wrapping operation will 
be a single, long belt conveyor running behind the two 
rolling machines. 

The type of rolling equipment in operation auto- 
matically ejects the rug after it has been rolled and 
wrapped in paper. Both rollers will eject their rugs onto 
the new conveyor to be taken away to a dispatching 
point. Another “push-pull” operation will then be 
eliminated. 

Half of the fourth floor and all of the fifth are devoted 
to storage. Dryrooms are one and one-half stories high, 
cutting out space on the fourth floor. Arrangement of 
conveyors up to these floors had to take this half-story 
into consideration. 

Conveyors could not be built directly to the fourth 


Production areas are on second floor (top drawing), third floor (bot- 
tom illustration}. Solid lines represent present equipment; dotted lines 


equipment to come. Remaining three floors are for storage, truck 
garaging 


(mportant point in conveyor system is on third floor. Upper belt pic- 
tured takes rugs to storage on fourth and fifth floors. Lower conveyor 
moves rugs down to gravity chute on which they slide to delivery bins 
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Actually 


cuts 
fuel 


costs 


STARCHROOM 


LAUNDRY JOURNAL 











Eliminates an extra boiler ai Brown's Laundry, Allentown 


How much coal are you firing down your sewer? 


Typical users of Kelley waste water heat 
reclaimers are saving up to one-third of fuel 
costs—$4000 per year at United Laundries 
in Boston for example! 

Heating wash water with waste water 
heat, saving money on fuel, here’s a sure 
way to cut gg costs. Boiler load is 
reduced—-boiler life extended. 

Installation of Kelley hot waste water 
heat reclaimers is easy enough—because 


th Patterson-Kelley Co., In: 


200 Warren Street, East Stroudsburg, Penna. 


101 Park Avenve, New York 17 * Railway Exchange Building, Chicago 4 * 1700 Walnut Street, 


they fit in any otherwise unused out-of-the- 
way space of sufficient size. 

All these advantages are yours with a 
heat reclaimer system. It will cost you 
nothing to get full information on p-k 
heat reclaiming equipment, storage heaters 
and condensate coolers. Write now for 
catalog No. 310. Engineering help is yours 
without cost or obligation. Don’t pour dol- 
lars down the drain—get the facts NOW! 


a 
JA 


Avenue, Boston 16 * 


ia 3 * %-A 
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“at home” in the cobwebs... 


It's a remarkable thing about Ingersoll- 
Rand Motorpumps... you can hook 
them up, start them operating, and then 
forget about them! Users rarely have to 


touch [-R Motorpumps after installation. 


Today, when you want faster, steadier 
production with fewer shutdowns, such 
trouble-free pump performance is cer- 
tainly mighty important to you. And 
that’s only one of the advantages you 
get with I-R Motorpumps. Hp for hp, 
there's not a more rugged, more effi- 
cient centrifugal pump available any- 
where. Actually, you offen find that 
your jobs can be done with a smaller 


LR Motorpump, using less power. 
Get the facts, now. There's no obliga- 
tion. Contact your nearest I-R distributor 


or write direct to Ingersoll-Rand Com- 


pany, 11 Broadway, New York 4, N.Y. 


MOTOIR PUMP 


..+ Designed to meet 
today’s demand for 


faster, steadier pro- 


duction! 


Available in sizes from 4 to 50 hp... many types for all 
conditions. Heads to 550 ft., capacities to 1800 gpm. 


AUNDRY JOURNAL October 


7essie!’ JAMESTEAM Ex, 
That's the GENERATOR Angle 


Eye-Level Controls... 





Protected from 
Dirt, Water and 
Accidental, Damage .. . 
And Look at the 
Space Underneath 
Shell, too! é : 
EVERYTHING'S WRITE FOR 


Easy- To-Get-At ! BULLETIN 1050 


AMES IRON WORKS | 0% 20% 
2 Incorporated 15+ to 200> w.p. 
OSWEGO, N. Y. Ol or GAS 
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floor, as they would of necessity have to pass through 
the dryrooms, However, by making the endless belt 
lifts run directly to the fifth floor, the dryrooms were 
completely bypassed. 

Aj} rugs scheduled for storage go directly to the fifth 
floor from the wrapping department. A dispatcher there 
assigns a bin on the fifth floor, or on the fourth if it is 
necessary. If the rug must go down, it is dropped on a 
simple gravity chute, emerging in the front of the 
building just ahead of the space taken up by the top of 
the dryroom. 

Positioning the entrance and exit points of the con- 
veyor and ehute properly, Bergmann was able to create 
inclines that did not cut through the dryrooms. 

Because all belt conveyors can he reversed, any pos- 
sible go-backs are easily handled. Rugs taken out of 
storage also travel the conveyor route. 

A separate conveyor, beginning just below the one 
that takes rugs for storage up to the fifth floor, handles 
rugs that are to be delivered immediately, A belt con- 
vevor brings the rug down from the third to the second 
floor. From the second to the first a gravity chute is 
used. It was felt that gravity for two floors would drop 
the rug too fast, so a partial conveyor was used to slow 
it down, 

All of which brings us back to our beginning on the 
first floor. And if the reader will think back, he will 
find that we were carried everywhere in our travels by 

& 


labor-saving conveyors. 
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“You mean you want to see how your bundle is done before you work 
for us?" 
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traps pay laundry 
double dividend 


TELLER 





FREE TRIAL 


Try a Yarway Impulse trap for 60 days 
free, any place in the plant you like, 


and compare the results. Send us a 
card, and we'll send you the trap. 


YAR WAY the steam trap 


designed with more production in mind 
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Polymark Identification Machine Intr. ‘ced 


A brand new marking ma- 
chine for temporary identifica- 
tion has recently been intro- 
Called 


has met 


duced in this 
Polymark, the 


with marked success in laun- 
Britain and Eu- 


country 
device 


dries in Great 

rope 
ry 
lhe 


matic; 


machine is fully auto- 
it cuts a small tag off a 
roll of special fabric, prints it, 
and heat-seals it to the piece to 
be marked—in three seconds 
The mark will withstand all 
laundering and drycleaning op- 
erations, and is in no way af- 
fected by any of the normally 
used drycleaning fluids, it 1s 
statec 

The tab adheres equally well 
to cotton, linen, woolens (socks, 
blankets, etc.) and is said to be 
just as effective on greasy, wel 
and dark articles 
en, it also allows the 


Loosely wov- 
area un- 
derneath the tab to be washed 
It can be most 


conspicuous place on any gar- 


applied on the 


removed, 
blemish be- 


ment and, when 
leaves no mark or 
hind. The tab is removed when 
the bundle is completely assem- 
bled. The left-hand end of the 
tab remains unsealed to pro- 


vide a finger-grip, thus allow- 
ing easy removal, 
There are five printing wheels 


on the machine—two complete 


and three series of 
0-9. The printing it- 
self is done by a special type 
ribbon which reverses itself au- 
tomatically, Thirteen color 
combinations of fabric tape are 
available 

The makers, Polymark Ltd., 
suggest 
great many possible ones, that 
may be used with the machine: 

1. Change the 
tab for each lot, eg. 6 colors 
for 6 lots, each using the letter 
“A.” Then repeat the 6 colors, 
using the letter “B,” and so on. 
Thus 144 lots may be marked 
without repetition, The whole 
of the second alphabet can he 
used, if desired, to indicate the 
week of the year, thus insuring 
that no repetition of mark ean 
oceur for six months. The three 
numerals are used to indicate 
the customer's bundle inside 
the lot, commencing with 1 and 
advancing the number by one 
for each consecutive bundle 

2. Change the letter of the 
first alphabet for each lot, ir- 
respective of the number of lots 
processed within a given time, 
each using the letter “A” of 
the second alphabet. Then re- 
peat the letters A-Z of the first 
alphabet, using the letter “B” 
of the second alphabet, and so 
on, This will enable 576 lots 
to be marked without repeti- 
tion of the mark, The three 
numerals are used to indicate 
bundle 


manner 


alphat 
numera 


two systems, out of a 


color of the 


inside 


the customer's 
i de- 


the lot, in the 
scribed above, This leaves the 
colors of the tabs fre« 
ting the lot into 
enough to be easily handled by 
a single in effect, a 
number of small lots within a 


for split- 
units small 


assembler ; 


large one. For instance, a 45 
bundle lot could be subdivided 
into three portions each of 15 
bundles, each portion bearing a 
distinctive color 

Assembly is simplified in that 
bins may _ be permanently 
marked and, if desired, painted 
to match tab color, In the 
marking operation, each bundle 
ticket tab of the 
same color and number as the 
bundle itself, and this ticket 


receives a 


LAUNDRY 


JOURNAL 


bin 
that 


placed in the 
the number of 


is simply 
bearing 
bundle, 

Further information of the 
Polymark machine and system, 
which was exhibited at the At- 


lantic City convention, is avail- 
able from Dr. E. Meyer, 269 
Walton Avenue, South Orange, 
N. J. 


Glover 25-Pound Washer 


Bill Inc., 
and manufacturers of machin- 
ery for the laundry and clean- 
ing industry, is now produc- 
ing a new 25-pound open-end 
washer 

A unique feature of the new 
washer is the loading door 
100 square inches larger 
than average door area of wash- 
ers now on the market. This 
door is equipped with a lock 
handle, so placed as to be fool- 
proof 

Other features 
of the new Bill Glover open- 
end washer include : 
D laundry reversing 


Glover, designers 


some 


outstanding 


new Square 
control, 
capable of handling motors up 
to 1 HP; Sealmaster ball bear- 
ings throughout; new Garlock 
package water seal: Winsmith 
gear reducer; glass with new 
high resistance to hydrostatic 
pressure, impact, and thermal 
shock; only one belt used, spe- 
clally designed to resist all re- 
and starting shocks; 
pulleys in use on any 


versing 
largest 
25-lb. washer; shell, cylinder 
and base of stainless steel. 

Concurrent with the develop- 
ment of the washer, the Bill 
Glover engineering staff per- 
fected the new Glover Auto- 
Trol, which will be supplied as 
extra equipment 

The control comes with three 
standard formulas for whites 
colors, and biankets. A flick of 
the switch changes from auto- 
matic to manual control 

The new washer will be dis- 
tributed exclusively through 


recognized jobbers 
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Holiday Delivery Bags 


The 1952 line of Holiday 
Greeting garment delivery bags 
is now being offered by Lincoln 
Bag Company. 

Laundrymen and drycleaners 
have found that making their 
deliveries during the holiday 
season in a special holiday 
greeting bag is a splendid way 
of saying “Thank You” to their 
customers, At the same time, it 
is an economical way to create 
an impression that builds good- 
will 

The firm offers eight selected 
designs printed in green and 
red on white, brown or gray 
The designs are dis- 
played in a unique fashion in 
full color in the 
Christmas tree 


paper 


form of a 
cutout that 
stands upright on the custom- 
desk and 


selection of the 


makes for easy 
desired design 

Full details can be secured 
from the Lincoln Bag Com- 
pany, 4200 West Schubert Ave., 
Chicago 39. 


er’s 


New Hoffman Cleaning Unit 


tg 


A practical way to accomp- 
lish open-pocket, synthetic sol- 
700 rpm 
without proportion- 


vent washing and 


extraction, 
ing loads, Is available, accord- 
ing to the United States Hoff- 
man Machinery Corporation, 
with the introduction of its 
new “H-Jet 1V” unit 

The H-Jdet IV is a fully auto- 


matic, enclosed cabinet dry- 


cleaning system for on-premises 
operation with perehlorethylene 


solvent. By contrast with tradi- 
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@ Speeds up ins 


Actual Size, Open MeshD 


PROFIT BY THESE SUPER 
CALLANET FEATURES! 


1. Streamlined, lightning-fast pinning. 

2. Day-light mesh that won't “fog up” 
—lintless. 

3. Eree passing of insolubles. 

4 Suction action—cleaner, whiter 
loads. 

5S. Wider openii easier loadi 





6. Faster dumping without reversing. 
7. Low absorption—very little to extract. 


8. More pounds per wheel—bigger 
pay loads. 


9. Labor saving—time saving— 
space saving. 
10. Long lasting—dollar saving. 


13. Made by pioneers in net 
manufacturing. 


STARCHROOM 
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It’s the NEW 


Callaway 


Knitted Nylon 
Callanet! 


Irs THE ANSWER to laundry net 


headaches! 


It’s The Nylon net you've been hoping for. 


Open mesh insures speedier pinning—just what 
you've been asking for, waiting for—now it’s bere? 


Contact your Callaway Representative for 
further details of CALLANET—the laundry net that’s 


made the way you’d make one for yourself if you 


wy, 
icp | Way 
py 


Reg. U.S. Pat. Of. 


Callaway Mills wc. 


A SOLICITORS 


New York 16, 295 Fifth Avenue 
Boston 11,38 Chauncy Street + Chicago 54, Merchandise Mart 
Detroit 1, Francis Palms Building * Atlanta 3, Candler Building 
West Coast Representative: 


Ballinger & Co., San Francisco * Los Angeles * Seattle 


could. 
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CHACE WVALVE DIVISION 


AMERICAN 


LAUNDRY MACHINERY CO. 


CINCINNATI 12, ONO 


type, the 
these four 


units of this 
incorporate S 


tional 


H-Jet 


fundamental improvements, as 
described in the Hoffman an- 
nouncement 

Il. The evlinder balances it- 
self. This eliminates the neces- 
sity for proportioning loads; 
the full capacity of 30 pounds 
placed directly into the 

The self-balancing fea- 


can be 

evlinder 
lure is Aa patented mechanical 
operation whereby normal out- 


of-balance conditions are cor- 


recled with each “y )inder revo- 


lution 

2. Because it eliminates the 
need for “balancing up” of gar- 
time of loading, the 
“H-Jet offers a full 36-inch 


open-pocket cylinder, Conse 


washing action is “full- 


“Heder” 


extrac- 


ments at 


quently 
drop ind complete 
3 Ber Wse oO] the 

self-balancing principle, 
tion speeds up to 700 r.p.m. are 
possible without need for rein- 
foreing on special foundations 
High Hoff- 
man pots out, reduces solvent 


shortens the 


extraction speed, 


well as 


loss as 
drying cyele 

4, Open-end construction of 
the “H-Jet” 


loading and 


eylinder will fa- 


cilitate unloading, 


according to the Hofiman an- 


nouncement. There are no cyl- 
inder partition doors to manip- 


late end no bearings or other 


STAKCHROOM 


LAUNDRY 
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Thousands of laundries now using Chace Automatic Valves on their 
washers know how they quickly pay for themselves by stopping need- 
less waste of water, supplies and steam, and saving operator's time. 


Chace Meter-Type Automatic Valves accurately 


measure flow of 


water to washer (in gallons), then shut off water automatically, 


Available in following three sizes: 


“STANDARD” (150 gal.)—1%4 x 2”, 2x2”, 2x 2%” or 2x3” inlet & outlet. 
“DETROIT™ (300 gal.)\—2'4 x 24%,” or 2% x3” inlet & outlet. 


“MASTER” (400 gal.)—3” 


inlet at back or side, 4” outlet. 


Stop Waste of Water, Supplies & Steam 


with CHACE Automatic Valves 


FEATURES OF CHACE AUTOMATIC VALVES... 


* Pressure-Sealed Valve Caps... Water pressure directly above valve caps 
insures tight seal when valves are closed. 


Woter 


Cushion Prevents Water 


pressure, 


Hommer .. 


. Self-adjusting to any water 


Raised Valve Seats, Made of Non-Corrosive Metal... Need never be ground. 
Easily replaceable. 


Roller Bearing . . . Assures smooth operation, and long life of all working parts. 


Chace Automatic Valves and parts can be obtained from your laundry 
machinery distributor, supply house, or your American representative. 


WRITE TODAY for descriptive literature. 


obstructions to impede free ac- 
cess to the cylinder, 

{ number of other design 
and improvements 
have been incorporated in the 
H-Jet IV, the company states 
These include top-flow  filtra- 
tion larger lint drawer 


operation 


rates ; 
Itt @as\ reach; greatet tumbler 
and “Jet- 
fully auto- 


heating 
cvcle” controls for 


capacity 5 


matic ot manual operation of 
each cycle 

For further information write 
U.S. Hoffman Machinery Corp 
at «105 «Fourth Avenue New 
York 3, N. Y. or, in Canada, 
Canadian Hoffman Machinery 
Co, Ltd., 126 Dundas St. West, 
Toronto 1, Ontario 


Garment Bags that Sell 


deliver a 
wel) 


Garment bags that 


strong selling message as 


is protect the customers’ clothes 


are availabl« Bag 
& Paper Corporation, 233 


Broadway, New York 7, N, Y 


from Union 


The firm suggests that launder- 
ers and drycleaners take full 
advantage of the advertising 
space on garment bags, as every 
printed bag is delivered directly 
hands of a known 
The printed messages 


than five cents pet 
100 bugs, it 1s stated 


into the 
prospect 
cost” less 


CMC Formula 

The 
of CMC Formula, a new prod- 
uct for laundry finishing, has 
been announced by Hercules 
Powder Company, CMC For- 
mula was developed specifically 
for commercial laundries. 


The product is easy to ust 


commercial availability 


because it is dry, granular, and 
fast-dissolving. In most 
one-half to three ounces of 
CMC Formula to 100 pounds 
of load quality of 


finish and body desired 


cases, 


gives the 


One outstanding advantage ts 


in the appearance and fee) of 


ihe fabric, CMC Formula gives 
has a smooth feel, 
and 


a finish that 
a crisp, fresh 


fullness without harshness, the 


release states 


appearance, 


Another outstanding advan- 


tage of articles finished with 
CMC is that they wash cleaner 
in Jess time. In tests conducted 


by the Institute of Textile 


Technology in Charlottesville 
Va., and other research organi- 
zations, it was found that the 
product not only helps check 
the penetration of soil into a 


he Ips prevent 
dirt during 


fabric but also 
redeposition of 
laundering 

[t works equally well with 
white clothes or colored fabrics 
{t also can be used as a com- 


plete sizing by itself even in 
hand dipping, and in the wet- 
cleaning department of a dry- 


cleaning plant. In this applica- 
enhances the appear- 
feel, and finishing 


tion 
ance, the 
qualities of the fabrie and 
makes recleaning easier 

The sale of CMC Formula 
in the commercial laundry field 
is being handled by Carman 
and Company, Inc. Brooklyn, 


ey, 


New Liner for Grid Plates 


\ new grid plate liner which, 


it is claimed, completely elimi. 
nates steam marks in pressing. 
has just been announced by 
Davis Speeia)ties, Ine., Chicago, 
Ill 
The 
is deseribed as a steam-difius- 
ing plate to place between the 
presshead and the grid plate oi 


drve)eaning presses, It is 80 con- 


Davis Nev-R-Spot line: 
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structed, states the maker, that 
thousands) of 
openings spray 
ways to spread Jike a fluffy 
blanket over the surface 
of the grid plate before coming 
through its perforations, 

David A. Freeman, president, 
says the new Nev-R-Spot liner 
plate positively ends this steam 
marking. “The of 
are entirely broken up by this 
liner,” he points out, 


steam 


tiny canopied 


the steam side- 


entire 


jets steam 


“so that 
the 
evenly 


grid 
dis- 


comes out ot 
plate perforations 
tributed over the whole press- 
ing surface, 
gentle pressure 
Vow, even novice pressers can 
handle the 
with 
only come through evenly and 
equally all 
fabric speedy 
pressing.” 

The Nev-R-Spot 


and with uniform, 
throughout. 


most difficult fabrics 


ease, because steam can 


condition the 


for proper, 


to 


area 


liner plate 


is available for a)) presses to fit 
a)) grid plates, and may be ob- 
tained through leading distribu- 
tors of drycleaning equipment 


and supplies 


Special Holiday Shirt Pax 
Package Masters, 


S. Wabash Ave., Chicago 16, 


WW. offering their patented 


Ine., 2525 


are 


STARCHROOM 


bands in 
de- 


Shirt Pax and. shirt 
special holiday 
sigms again this year 

Shirt Pax are the patented 
protective shirt delivery pro- 
duced by Package Masters, Inc., 
that are said to prevent wnn- 
and 
imprinted 


colors and 


kling of collars, tabs 
sleeves. They 
with a variety of messages ad- 
the 


imprinted 


are 
vertising other services of 
plant and 
with the plant name 

The holiday Pax 
imprinted in seasonal red and 
green with appropriate seasona) 
the 
with 


are also 


Shirt are 


cut-outs 
the holidays, 


orma- 


greetings and are 


also in tune 
making attractive 
ments 
The 
printed with five different mes- 
sages and packed in 
that every group 
shirts automatically 


different greetings 


[Tee 


shirt bands are im- 
rotation 
of five 


hve 


sO 


gels 


Fantom-Bantam Announced 


Fantom-Fast marking — for 
shirt identification, bachelor 
bundles, and smal) laundries is 
now available on an easy and 
through the 
marking 


economical basis 


new Fantom-Bantam 
machine recent)y introduced by 
the National Marking Machine 


LAUNDRY 


JOURNAL 


Co., 4026 Cherry St,, Cincinnati 
. Ohio 

The maker lists 12 important 
advantages for the machine 
marks the 
; marks comp\e 
up to six characters; fits into 


23 


customer (to 


tely selective 


no for 


marking system 


no special op- 


a plant’s own 
without 
erator training; no mark record 
files required; marks twice as 
big as black ink marks; marks 
convenient and easy to read; 
marks 


garments; 


change ; 


invisible outside of 
folded mark 


includes individual plant sym- 


bol: visible mark bundle 
ticket; typewheels easily 


movable for cleaning; and low 


on 
every 


on 


re- 


investment 
Complete det 


able from the maker 


vls are avail- 


Wyandotte Service Bulletin 


Alfred J. Collica of Marathon 
Jnen Service Ine, of Detroit, 
copy of 


right, is receiving a 


SI 


hew product service bulle (in ou 
(rlae from Richard W. Chap- 
man of Wyandotte’s technical 
service department, Copies o 
this new informative bulletin 
are available W yandott« 
and supervisors, 
Wyandotte district sales offices 
und writing Laundry De- 
partment, Wyandotte Chemi- 
cals Corporation, Wyandotte 
Mich. Ask for Form 1483 
Wyandotte that 


nediate improvement in wlhite- 
hess retention 


from 
sales service 


by 


states im- 
accompanies the 
use of Arlac, This alkaline soap 
builder 


contains Wyandotte’ 
exclusive Carbose, a 
sodium CMC that 
and soa 
mileage 20-30 Many 
idditional helpful service facts 
folder 


iorm ol 
boosts soil 


removal increases 


percent 


ire given in the 


Mildew-Proofing Compound 
\ new mildew-proofing com- 
pound, called “Mil-Cide,” de- 


signed for « 
ind 


supply trade 


ommercial laundries 
for the 
and claimed to 
reduce mildew formation be- 
tween pickups by 70 to 90 per- 
cent, has been introduced by 


especially linen 


the Speare Company 


Mil-Cide can be used in any 
standard commercial laundry 


equipment without change im 
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sages tape 


LOSING TAGS? 
‘Tags that tear, disintegrate or shred 
in processing mean fost dollars. 
TAGS MADE OF PERMAFIBER 
STOCK defy the strongest solvents 
and solutions; won't tear or scuff in 
work; won't break at fastening point; 
and they stay with the garment from 
start to finish. 


INK BLURRING? 


TAGS MADE OF PERMAFIBER 

Wh) STOCK have a new, non-oily, extra- 
smooth surface that takes ink more 
swiftly and holds it indelibly . 
identification as constant and relia- 

x \ble as a finger-print. Clear markings 
on flat, uncurled tags save ptecious 
hours of sorting time. 


COLOR RUNNING? 


TAGS MADE OF PERMAFIBER 
STOCK come in Nine Bright, Beauti- 
ful Colors that absolutely WILL NOT 
“BLEED” . . . no danger of ruining 
garments with running tag colors, no 
matter what solutions you use. And 
these distinctive colors give you th 

most efficient “signal” system! 


~~ 





the general washing process, ac- 
cording to the manufacturer 
It is claimed to be non-irritating 
to the skin and can be used 
on all types of fabries. No addi- 
tional washing or handling op- 
erations are required 
Additional 
be obtained 
Company 


information may 
from The Speare 
2235 South Ford, 


Chicago 


Prosperity Duo-Matic 


The Duo-Matic, a new and 


modern 25-pound capacity au- 


STARCHROOM 


tomatic washer, manufactured 
by The Prosperity Company, 
Inc., Syracuse, New York, and 
said to save time, supplies, 
power and water, was intro- 
duced recently. Complete and 
ready to set up, this washer 
plugs into a standard electric 
outlet 

An exclusive feature of the 
Duo-Matie is the Formatrol 
Cycle Timer which automati- 
cally performs 43 out of 48 nee- 
essary operations, including go- 
ing through a)) rinses, opening 
and closing hot and cold water 
valves, 
dump 
water levels, 

Other outstanding features 
include: a light and signal buz- 


and closing 


controlling 


opening 
valve and 


zer to notify washmen when 
supplies are needed; push but- 
tons, so machine can be oper- 
ated manually; an _ electrical 
outlet for 110 or 220-volt cir- 
cuits; housing, shell, cylinder 
and door fittings made of non- 
corrosive meta) and a mechani- 
ca)-wash action to give bright- 
er whites and clearer colors 

In addition: a big supply 
chute with heavy bronze mesh 
to prevent splashing in chute 
and entrance of foreign mate- 
rial; a three-point lock to pre- 
vent leakage; automatically 
controlled water levels; a com- 
pletely housed in back 
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Stop watching those dollars go down the drain! If faulty tags q 


are costing you money in garment replacements, wasted labor 


t 


and customer irritation, do what hundreds of America’s most 


efficient plants are doing... 


insist on 


MARKING TAGS 


made with 


(ber 


TAG STOCK 


The last word in Laboratory-Engineered Tag Stock ... Sci- 
entifically Formulated and Control-Tested to stand up under 


all Laundering and Cleaning conditions . 


.. dry or wet; to 


stay flat, flexible, unblurred and color-fast despite the strong- 
est chemicals and solvents. The complete dependability of 
TAGS MADE OF PERMAFIBER STOCK saves wasted 
time in marking and sorting, and provides the nearest thing to 
an iron-clad guarantee that you will lose neither garments nor 


customers! Don’t gamble with your profits; don’t settle for less 
than the best when the best actually costs you less. Follow 


the leaders ,,, test PERMAFIBER stock for yourself 


and you'll always specify 


TAGS MADE OF PERMAFIBER STOCK! 


450 SEVENTH AVENUE 


American To Sell 
Wrap-O-Matic 


The American Laundry Ma- 
chinery Company, Cincinnati, 
announces it has been granted 
the exclusive national sales 
rights of the Wrap-O-Matic 
Paper Feeding and Cutting Ma- 
chine by the Rosenthal Manu- 
facturing Company, Chicago. 
This agreement covers all sales 
in the textile maintenance 
market. 

The Wrap-O-Matic is being 
used by leading laundries, linen 
supply, and diaper plants. These 
users report that the Wrap-0- 
Matic not only makes it 
sible for the bundle wrapping 
to be done better with less 
labor, but saves enough paper 
to liquidate the investment in 


pos- 


a relatively short time. 
Another important user is the 

Quartermaster Corps. Recently, 

after extensive tests, the Quar- 


. 


NEW YORK 1, N.Y 


termasters placed an order fot 
a number of these machines, 
and is specifying them as stand- 
ard equipment for their laun- 
dries. The first deliveries have 
already been made wnder this 
contract. 

In daily use in over 200 
prominent U.S. laundries, linen 
supply plants, diaper service 
plants and industrial launder- 
ing plants, the unit automatic- 
ally feeds and cuts correct pape 
lengths for various size pack- 
ages, effecting savings of at Jeast 
25 percent in wrapping paper 
and 33 percent 
It speeds packaging operations, 
and makes an expert wrapper of 
any imexperienced employee. 
The Wrap-O-Matic is self con- 
tained, needing only one 110 
volt AC. electrical connection 

These machines are now 


in labor costs. 


available through all the Ameri- 
can Laundry Machinery Com- 


pany’s sales representatives 


Behrstock Jobber Bulletin 

L. Behrstock Co., 1708 8S. 
State St., Chicago, makers of 
Gross Star Grid Plates and dis- 
tributors to the cleaning trade 
of Westinghouse air compres- 
publishing a monthly 
bulletin that is sent regularly 
to its mailing list of jobbers 


sors, is 
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Informal and 
the bulletins 
hints, price 


spontaneous, 


contain 
and use 


selling 
informa- 


fon, new product announce- 


ments and general data of 
value to the industry, usually 


of a timely nature, 
Jobbers not receiving this use- 
ful bulletin are invited to write 


Bebrstock to get on the mail- 


ing list 


New Shirt Folding Machine 


— ee 


Time Savers, Inc, has an- 
nounced their new shirt folding 
machine, the “Wiz.” Although 


manually controlled, the opera- 
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tor simply guides the shirt 
through the cycle, with no mo- 
tors or electronics to go wrong 
By actual count, this machine 
ean produce up to 90 shirts per 
hour the first day with an in- 
experienced operator, [n a pe- 
riod of three to four weeks, 
again by actual count, 175 
shirts per hour can be done by 
this very same operator. The 
entire folding cycle is clocked 
ut 15 seconds, 

For further information on 
the “Wiz,” write to Time Sav- 
ers, Inc., 83-99 Walnut Street, 
Montelair, N. J. 


Ingersoll-Rand Booklet 
Ingersoll-Rand has published 
i 36-page, pocket-size booklet 
presenting a brief history of the 
company, its plants and prod- 
ucts and giving little known 
the company. 
There are nearly 100 pictures 
showing [ngersoll-Rand’s prod- 
work, Some of them 
rock drilling; air and elec- 


facts about 


ucts at 
are, 
tric tools and hoists; air and 
gas compressors; gas and diesel 
engines; centrifugal blowers; 
centrifugal and propeller 
pumps; vacuum and condens- 
dng equipment and refrigerating 
units 

A quote the foreword 
tvpifies the spirit of the com- 


from 
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pany: “We would like you to 
know us better and to call 
upon us help solve your 
problems, This is why we say, 
in the friendly spirit of that 
homespun phrase of our Amer- 
ican pioneers: ‘Our Latchstring 
[s Always Out’” 

For copies of this booklet, 
write Ingersoll-Rand, 11 Broad- 
way, New York 4, N. ¢ and 


ask for Form 300 


to 


Stackable Canvas Baskets 


W. T. Lane & Bros., Inc., 
offers a line of stackable canvas 
baskets. The 
enables laundries, institutions, 
textile plants, ete., to double 
and triple the storage capacity 
of a given amount of space 


now 


stacking feature 


83 


To tiering, the 
stee)-rod frame of the basket is 
so constructed that its bottom 
section rests firmly on the rigid 
frame-work of the basket under- 

Being canvas, the 
are light-in-weight 


provide for 


bas- 
and 


neath 
kets 
easily lifted atop one anothe) 
The baskets are made of 
heavy-duty, long-life duck 
stitched to a spring-stee) rod 
frame 
equipped 
easily slide along floors and in 
trucks and freight 
cars, They can be transported 
by hand, on hand trucks or by 
industrial power trucks. The rim 
of the basket is leather bound 
to reinforce against weat 
Baskets come in three sizes 
22” by 14” by 14”; 24” by 18’ 
and 30” 18” by 


They have a wood base 
with runners and 


elevators, 


by 1514"; by 
16” 

For further information, write 
to W. T. Lane & Bros., Ine., 
Poughkeepsie, N. Y. 


Holiday Kraft Paper 


The 
division of 


laundry and drycleaning 
Majestic Paper & 
Twine, Ine. announces the 
availability of their 1952-53 
Holiday Season kraft wrapping 
paper 

The 
paper Is 


white kraft 
printed in 


wrapping 
red and 


When leaky steam connectors are a pressing problem 


ke {ip fromthe. 
manufacturer 


9 out of 10 install PRESSTITES as origina) equipment! 


When you replace connectors, replace with American Presstites*. 
There’s an easily installed, leak-proof Presstite assembly for your 
machine. Flexible section is dependable one-piece corrugated 


bronze tubing. 


MODERNIZE—F or older machines with swing joints use 


American 


Flexible Steamtite* assemblies. They come in complete kits . 
are installed in a jiffy. Do away with a maze of aky pipes and 
joints. Like Presstites they have no joints, no packing, to work loose 


Ask your laundry supply house for American Pre sstife and Steamtite 
connectors for your \aundry and pressing machines. The American 


Brass Company, American Metal Hose Branch, Waterbury 20, 


Connecticut. In Canada: The Canadian Fairbanks-Morse Co., Ltd 
eReg. U.S. Pat. Of. 522 


wherever connectors must move... 
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Flexible Metal Hose and Tubing 
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quality wash: 


This FREE booklet 
tells you how to save 
soap, water, heat, time! 


OW it’s yours—all the know-how, the ac- 

tual formulas of hundreds of successful 
laundry operators. Here, in this newly revised 
booklet, you'll find out how to 


® Save soap in the break: Just add a small 
amount of Oakite Penetrant to wet out and 
loosen ground-in soil, make sudsing operations 
a snap for your soap. Particularly effective on 
grease-soaked work clothes, blood-stained uni- 
forms, etc. Operators report: “We save one 


suds, one hot rinse, one cold rinse.” “We cut 
time by 20% and costs by 10%.” 


© Save water, heat, time: Oakite Composition 
No. 53 sequesters insoluble salts . . . brings dead 
soap to life. Prevents graying of clothes. Op- 
erators report: “Saves one rinse and 1500 gal- 
lons of water a day.” “Eliminates one rinse and 
use of soap in bleach suds.” 


FREE BOOKLET 8043 gives formulas, other facts. 
Ask your Oakite Technical Service Representa- 
tive for your copy. Or write Oakite Products, 
Inc., 22B Rector St., New York 6, N. Y. 


one INDUSTRIAL “tang 


OAKITE 


Woabt wate HG vs Pat OFF 
wrt 


“Nm ae rete | 
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green, with a striking Holiday 
season design. The rolls are 
available in 24, 30 and 36-inch 
widths, 9-inch diameter, 

Write to Mr, Stang or Mr. 
Glassner, Majestic Paper & 
Twine Ine., 155 Imlay Street, 
Brooklyn 31, N.Y 


Anderson Drapery 
Protector 

The new Anderson Easy- 
Lock Drapery Protector, has 
been thoroughly tested and is 
now being made available to 
Jaunderers. The device was 
designed by David Anderson Lo 
hide hooks on draperies being 
cleaned 

It consists of a small cone- 
shaped can with holes for 12 
drapery hooks, A cover pulls up 
and locks while operator slips 
hooks in the holes, With a 
twist of the top, a heavy spring 
pulls the cover down and holds 
hooks in the can during the 
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All of the firm’s washers 
will have the Hammond patent- 
ed mechanical reverse that elim- 
inates reversing switches and 
motors. Additional features 
pointed out by the manufac- 
turer include enlarged bearings, 
automatic lubrication, and to- 
tally enclosed moving parts, as 
well as the’ Hammond auto- 
matic controls. These controls 
may be set at any desired for- 
mula up to a total of 60 min- 
utes. Extra control dises are 
available so that the operator 
can change formulas quickly and 
easily, The washers are also 
available with manual controls 

A comprehensive folder is 
available by writing to Ham- 
mond Laundry and Cleaning 
Machinery Company, Waco, 
Texas, or to any Hammond 


dealer. 


New Twin-Rapid Buck Sizes 


cleaning process. After cleaning, , 


the cover is pulled up, the locks 
open, and hooks may be easily 
removed. 

For further details write The 
Anderson Specialty Mfg. Co., 
Jamestown, N. Y. 


New Hammond Washer 


The Hammond Laundry and 
Cleaning Machinery Company 
has introduced its new Series 
“C” fully automatic open-end 
washers. The trade name Dyna- 
Matic will be used for these 
washers, which are constructed 
around the same design used 
for the company’s 25-pound ca- 
pacity Midget-Matie washer 
This new design is said to give 
a much greater strength, since 
the entire weight of the ma- 
chine and stress of the drive 
are supported by the heavy 
steel structure. The Dyna- 
Matic washers wil) be availabie 
in 40-pound, 60-pound and 75- 


pound capacities, 


2 


Nine new buck sizes are now 
available for use on the Auto 
“Twin-Rapid” press, making a 
total of 42 different buck sizes 
and styles to choose from, As 
would be imagined, the press is 
capable of finishing a wide va- 
riety of work. The press owner 
chooses a buck setup (from the 
42 different bucks) to fit his in- 
dividual needs, As many as four 
bucks can be put on one head. 

The press operates as fol- 
lows: While one or more gar- 
ments are being pressed (be- 
neath the steam head) others 
are being laid out. Then, with 
a light touch on the foot bar, 
the table automatically rotates 
There are no buttons, levers, or 
gadgets, to push. This leaves 
the operator’s hands entirely 
free to carry out the work of 
laying and unloading the bucks 

For detailed information and 
literature write to Reliable 
Steam Pressing Machinery, Inc., 
175-179 Bergen St., Newark 3, 
N.J 


Street's Spotting Contest 
New “Instructor” spotting 
bottle kits offered by R. R 
Street & Company include the 
Simplified Spotting Chart and 
three “Secret Formula” bottles 
The kits also contain new ver- 
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sions of the seven Street for- 
mula bottles, 


According 


new 


the 


Formula 


to Street’s, 
4-ounce Secret 
bottles were designed to meet 
the average spotter’s increasing 
need for dropper-top bottles of 
the “service” type, Street’s sug- 
gests that they be used to dis- 
pense either the spotter’s Secret 


Resillo ‘“Steamflo”’ Pad 


STARCHROOM 


Formula or basic chemicals such 
as ammonia, acetic acid, ete. 
Coincident with the release 
of these new bottles, Street’s 
announces an international Se- 
cret Formula contest for spot- 
ters in the United States, Can- 
ada, Alaska, Cuba, Hawaii and 
Mexico. The new Simplified 
Spotting Chart lists approxi- 
mately 95 percent of all known 
stains, and recommends the 
formulas in Street’s seven In- 
bottles 
The 


their re- 
Formula 
contest is slanted toward the 
remaining 5 percent of the 
stains, those not listed on the 
Chart. 

An 
the 


each 


for 
Secret 


structor 
moval, 


form for 
contest enclosed with 
new Instructor kit, The 
kits are free, but they are being 
distributed only by Street’s 
jobbers 


official entry 


IS 





The Resillo Company, Chi- 
eago, has introduced “Steam- 
flo,” a new pad for the upper 
bucks of drycleaning presses. 
The new pad, Resillo claims, 
solves the problem of steam 
flow from the head of the press. 

The Steamflo is constructed 
of many layers of resilient 
stainless metal mesh, and is de- 
signed to fit into any standard 
grid plate. 

According to Resillo, experi- 
ence with the new pad in use 
has proved that it eliminates 
shine, Pressing said to be 
faster, because the evenly por- 


1s 


New Perchlor Feature 


This latest improvement in 
the Shields Perchlor Dry Clean- 
er is an attachment that per- 


mits any load to be treated 


ous metal mesh allows quick 
passage of an even cloud of 
steam, thus eliminating the need 
for continuous steaming. 

The manufacturer also states 
the new pads prevent damage 
to garments, cover cloth and 
padding on the lower buck 
since most padding destruction 
due to uneven steam dis- 
tribution causing “hot spots.” 
According to Resillo, Steamflo 
pads last longer and are simple 
to install. They are now na- 
tionally available at Resillo 
jobbers in sizes for every make 
and model of drycleaning press. 


is 


with water repellent, in six to 
ten minutes, an additional 
operation to the regular cycle. 

This attachment 


as 


is available 
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| Saad your wheel 


in 60 seconds 


Speeds 
up your 
production 
& 


“feed in hopper 
on second floor 


= 


sae eee QP eaoeees 


_ down chute and 
into wheel on 
ground floor 


® Save floor space 


© Eliminate trucks on 


| 
washroom floor 


© Insures continuous work 
flow—reduces wheel 
loading time 


EASTERN Cyclone Hopper - Feeder 


SIMPLE EFFICIENT FAST 
A BIG TIME and MONEY SAVER 


Unit Fits Any Type of Machine 


Write for complete information 


EASTERN Cyclone 


Conveyor System, Inc. 


880 Van Houten Avenue Clifton, N. J. 


ALSO MANUFACTURERS OF SOAP MIXING & CIRCULAT- 
ING SYSTEMS—LINT COLLECTORS— AUTOMATIC RE- 
CORDING COUNTERS FOR TOWELS, DIAPERS, LINENS 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 





a we | 


apes 


STARCHROOM 


ZIZEP 


ANY WAY YOU MEASURE IT 


Darnell Casters 


& E-Z ROLL WHEELS 


If you want maximum 
floor protection, econo- 
my and efficiency De- 
mand Darnell Dependa- 
bility... Made to give an 
exira long life of satis- 
factory service..... 


RIN sitL CORP, lire! 
DOWNEY. (Los Angeles County) CALIF. 


60 Walker Street, New York 13,N.Y. 


36 North Clinton, Chicago 6G, Illinois 
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) for new machines and also for 


Shields R-51 and R-51A models 
now In use. 

Also, this same attachment 
can be used for mothproofing 
or for independent soap batch 
runs. Solutions are used over 
and over again, giving further 


; economy in the operation of 


the unit. 

Write Shields Engineering & 
Manufacturing Co., 277 E. 156th 
St., Cleveland 10, Ohio, for 
complete information. 


Cook's Water Level Control 


John Cook, president of Cook 
Machinery Sales Company, has 
announced the addition of an 
automatic water level control 
to the firm’s line of Cook 
Washettes 

Mr. Cook said, “Now, for 
the first time, you can get any 
water level you want simply by 
setting the water level selector 
dial on the instrument panel of 
the fully automatic Washette 
You can set the dia) at high 
medium, low or any point In 
between and the drum fills to 
the desired level and shuts off 
automatically. If more water Is 
needed, all the operator has to 


do is push the small button 
beneath the dial.” 


Writing Tubes for Marking 
Easy-to-use writing tubes 
with indelible inks for perma- 
nently marking textiles, cloth- 
ing, underwear, uniforms, linens 
and many other materials have 
been developed by John P. Nis- 
sen, Jr., Co., Glenside, Pa, They 


| are said to be ideal for mark- 


ing fabrics wherever permanent 
identification is required, Nis- 
sen Dye Resist Colors resist 
soaping, washing, degumming, 
fulling, caustic, carbonizing and 
dyeing. Nissen Bleach Proof 
N will not bleach out, will 
withstand hard usage, weather- 
ing and washing, it is stated 

Nissen writing tubes = are 
equipped with various sized ball 
point attachments for different 
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applications. Tubes are burst- 
proof and no skilled labor is re- 
quired to operate them, 


New Advertising Service 

Announcement is made of a 
new advertising service avail- 
able to cleaning and laundry 
plant operators. The Nodi Com- 
pany, at 67 Raymond Place, 
Hewlett, L. I., N. Y., offers a 
series of 13 promotional pieces 
prepared in postal card size in 
two attractive colors which plant 
owners may use to promote 
their sales and services, Called 
Nodi Business Builders, they 
cover a wide range of services. 

Write Nodi Company for full 
details 


Diaper Samples 

General Diaper Service of 
Irvington, N. J., is using a dia- 
per sampling program to tell, 
sell and show mothers-to-be its 
diaper service, Complete infor- 
mation about the diapers is 
printed on a transparent, plas- 
tic “Showbag.” The diaper re- 
mains untouched on the inside 
and part of the message to the 
prospective mother suggests, 
“Use it to take your baby 
home.” 

In addition to the New Chix 
Redi-Fo) diaper, the plasti 
“Showbag” contains a Guaran- 
tee Certificate which points up 
the method for laboratory test- 
ing the diapers, and a folder 
explains their ready-folded fea- 
ture. The diapers are made by 
Chicopee Mills, Inc., who mar- 
ket them under the trade-mark 
Chix Redi-Fol 

The plastic “Showbags’ 
by General Diaper Service are 
a trademarked product of Cen- 
tral States Paper & Bag Co. oi 
St. Louis, Mo 


> 


used 


“se ” 4 

Hand” Changes Sign Copy 

A means of facilitating the 
changing of copy on change- 
able copy display signs has 
been developed in the form of 
a “mechanical hand” sold by 
Wagner Sign Service, Inc. 

This “hand” firmly grasps a 
Wagner letter and removes it 
or places it on the sign face by 
use of a tensioning jever at the 
end of the handle, The device 
is particularly useful where 
the sign is at such a height 
that copy cannot otherwise be 
changed without the use of 
ladders, It can be used only 
with Wagner letters and is 
available in 10-foot and 14- 
foot lengths 

The name of nearest dealers 
may be obtained by addressing 
Wagner Sign Service, Inc., 438 
S Hovne Ave.. Chicago 12. IIl. 
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New Vic Combination Unit Announced 


TEMPERATURE 
INDICATORS 


efe J if 
4 drycleaning unit which is size is 30 by 22 inches, and I. 4 a : 


actually a combination of three solvent storage capacity 105 

units, known as the Vic Econo, gallons. The entire unit requires 

has been introduced by Vic 38 square feet of floor space. WE Low-cost protection ... due to 

Cleaning Machine Company. For full details of the new large, specialized production. 

The capacity is 108 to 130 Vic Econo, write to Vie Clean- > a Precision-built indicators provide 
» 





| ad ’ 


pounds per hour, filter capacity ing Machine Company, Minne- 


1,500 gallons per hour. Cylinder apolis 3, Minn. Wide selection of dial ranges to 


meet specific requirements. 


Flat Clinch Staple Introduced by Arrow 
SSD Qo 


Flat clinch 


¥ 6 stock types available as shown. 


MODEL “G” 
Select the type that is best for your pur- 


| pose. 312" dial; evenly calibrated scales, 
Priced from $18. 


Usual clinch 


A new type stapling mechan- sibility of losing tags fastened 


ism known as the P-98 has 
been developed by Arrow Fast- 
ener Company, Inc., Brooklyn, 
N. Y., which ejects a flat clinch 
staple. 

The flat clinch staple, unlike 
ordinary staples, lays snugly 
against the surface of the ma- 
teria) in an almost perfect line 
and has no projecting points 
that could snag other garments, 
or pin-prick the finger. Opening 
ends are closer together, which 


is said to eliminate any pos- 


Prosperity Shirt Booklets 

The Prosperity Company, 
Inc., Syracuse, N. Y., intro- 
duced recently a three-color, 
eight-page booklet on its new 
and complete Sport Shirt De- 
partment—‘“the solution to the 
problems created for laundries 
and cleaners by the rapid 
growth of sport shirt sales in 
past years,” 

Prosperity’s new Sport Shirt 
Department provides special- 
ized washing, extracting, condi- 
tioning and finishing equipment 
which, it is claimed, wil) in- 
troduce new levels in sport shirt 
cleaning and finishing 


to garments. 
The Arrow P-98 hand stapler 


is compact and portable, weigh- | 


ing only 7 oz, It loads 100 8-98 | 


genuine all-steel wire staples, 
and is precision made with close 
tolerences for smoother penetra- 
tion and for sale withdrawal 
It is sold through cleaning 


| 
| 


suppliers only. Launderers and | 


cleaners are urged to send the 
names of their suppliers so that 


they may be furnished with full | 


details. 


ishing a sport shirt from the 
time the shirt is removed from 


the damp box until it is placed | 


on the hanger, 


The “key” machines to “un- 
lock” new production possibili- | 


ties in present shirt unit setups 
are the Prosperity Automatic 
Shirt Folding Machine and the 
Prosperity Cabinet Shirt Sleeve 
Press, according to a three- 
color, 16-page booklet. 

The booklet contains 12 de- 
tailed drawings of commonly 
used 2-gir) and 3-girl shirt-fin- 


ishing unit setups and shows 





MODEL “F-1" 


This Auto-Lite dial indicating ther- 
mometer has solid liquid filled 
movement and evenly calibrated 4” 
dial. Available with flexible capil- 
lary tubing for remote reading. 
Priced from $22. Adjustable, elec- 
trical alarm contacts at small addi- 
tional cost. 


Drawing at left shows 3 positions a 

which Avte-Lite F-1 Thermometers 

may be mounted by simple screw 
adjustment. 


THE ELectaic AUTO-LITE COMPANY 
TRUMENT 


AND GAUGE DIVISION 


TOLEDO 1, OHIO 
MEW YORK + CHICAGO + SARNIA, ONTARIO 


This new booklet gives rel how the folding machine and _eahomcersathy sacra drat 

plete pictorial coverage of the sleeve press, when incorporated Toledo 1, Ohio 

Sport Shirt Department, indi- jin these setups, will give faster Please send your illustrated catalog, a, the various 
vidual pictures with additional and finer finishing. styles and types of Autetite t 





information on each machine Thermometers. 
utilized, and a line drawing of 
the floor plan and pictures, in 
sequence, of lays for finishing 
sport shirts. ; j 

The lay pictures, 12 in all, 
show the proper method of fin- 


Operator hour production is | 


said to be increased up to 50 
percent, with over-all produc- 
tion up as high as 120 percent, 


while shirt quality and opera- 
tor hour quantity are improved 


by 25 percent to 50 percent. 


(Indicate purpose for which thermometers cre required.) 
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How mucH DO THE HOLES 
In YOUR FLOOR cost you? 


It's not the heavy hauling but the pound, pound, pound that 
breaks up ordinary cement floors. And holes and large floor 


cracks slow up prod cause d , always 


an occupational hazard, ‘Repair floors quickly and easily 
with Cleve-O-Cement. Anyone can apply it. Use it on wet or 


dry floors. Not an asphalt compound. Dries flint hard over- 
night. Supports heavy traffic next morning. Resists cold, oil, 


grease, live steam, dampness and most acids. Made especially 
for floors in meat packing plants, dairies, bottling plants, ice 
cream plants and refrigerated rooms. 


Send for illustrated bulletin. 


THE MIDLAND PAINT & VARNISH CO. 


9123 RENO AVE., CLEVELAND 5, OHIO 





THE FAMOUS, PATENTED COLLAR 
SUPPORT USED BY MORE 
QUALITY LAUNDRIES THAN 


EVER BEFORE! 
STAIZ, with the shiny-metal Tab, gives 


starched shirt collors real protection .. . adds 
thot “extra” Eye-Appeal. 

STAIZ is your hallmark of quality and excel. 
lence . . . yet it costs no more} 


Le TRY IT! WRITE FOR SAMPLES! 
© TIME SAVERS 


Montclair, N. J 


83-99 Walnut St. « 
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Troy Appointments 


HENRY KASHMAN 


Troy Laundry Machinery an- 
nounces appomtment of iwo 
new sales representatives 

Henry Kashman will cover 
New Jersey, Delaware and east- 
ern Pennsylvania, Mr, Kash- 
man has been associated with 
the laundry industry for most 
of his life. He worked in his 
family’s plant in New York 
City, the Cashman Laundry, 
during school 
while studying 
C.C.N.Y, After the war he 
spent five years with a 
laundry supply house in 


vacations and 
engineering at 


large 
New 


Griffith Appointment 

James L. Griffith has been 
appointed manager of the newly 
formed International Laundry 
Equipment Division of Kurt 
Orban Company, Inc., New 
York, importers of machinery 
and supplies 

Mr. Griffith was 
Chief of the Laundry Section, 
Quartermaster Division, Head- 
quarters, European Command, 
where he directed the operation 


of 22 tl S. Army and Air 


formerly 


Pellerin Milnor Election 

At a recent meeting of the 
board of directors of the Pel- 
lerin Milnor Corporation of 
New Orleans, La, Willis A. 
Pellerin was re-elected chair- 
man of the board. 

Mr. Pellerin has an extensive 


business background, being pro- 


HENRY H. ANTHES 


York. In 1951 he was recalled 
to the Army as a laundry of- 
ficer, He was in charge of laun- 
dry operations at Camp Gor- 
don, Georgia, and then at Fort 
Hood, Texas, 

Henry H. “Buzz” Anthes will 
cover the State of Florida for 
Troy Laundry Machinery, Since 
the war he has had wide ex- 
perience in various parts of the 
United States as division man- 
ager of a well-known manu- 
facturer of laundry supplies. He 
resides in South Ponte Vedra 


Beach, Fla 


Force laundry and drycleaning 
plants located in Western Ger- 
many and Austria. He recently 
returned to the United States 
after 10 years’ overseas service 

Mr. Griffith’s first assign- 
ment will be the promotion of 
the fully automatic Carousel 
Counterfow Laundry Unit, a 
revolutionary process of laun- 
dering developed in Europe and 
being introduced in the United 


States for the first time 


prietor of the Pellerin Laundry 
Machinery Sales Co., one of 
the largest jobbers in the 
South; president of the Norvin 
Realty and Investment Co., 
Inc.; and a board member of 
the Unipress Co. Ine, of 


Minneapolis. 
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Machinery Firm Changes 
ame 

{ change of corporate name 
to Wiegand Laundry Machin- 
ery, Inc., has been made by the 
former N. Y.-Penn Laundry 
Machinery Corp. Paul T. Wie- 
gand, president, said that ef- 
fective immediately, all opera- 
tions will be carried out under 
the new name, 

The Wiegand company is one 
of the largest distributors of 
laundry and drycleaning ma- 
chinery in the East, supplying 
jaundries, imstitutions, hotels, 
motels, hospitals and other us- 
equipment. 
to 


ers of commercial 
The company will continue 
operate from its present quar- 


ters at 143 Perry St., Buffalo, 
N.Y 


Westinghouse Air Brake 


Research Lab 

Edward O. Boshell, president 
and chairman of the board of 
Westinghouse Air Brake Com- 
pany, announces the establish- 
ment of a research laboratory 
divisions of the 
subsidiary and 
affiliated companies. Thomas 
Meloy, president of Melpar, 
Inc., Alexandria, Va., a sub- 
sidiary, has been appointed di- 
West- 


to serve all 
firm and its 


rector of research of the 
inghouse organization. 
Boshell; W. C. Buchan- 
an, chairman of the board of 
Le Rot Company, Milwaukee, 
Wis.; and T. O. Liebscher, pres- 
ident of Le Roi, announced 
recently that Westinghouse Alr 
Brake Company has purchased 
& majority interest in Le Roi 
Company. 

Mr. Boshe)) “The 
acquisition of Le Roi Com- 
pany adds appreciably to the 
enlargement of the compressor 
products of Westinghouse Air 
Brake Company, and is a fur- 
ther advance step in its diversi- 
fication program, It is our in- 
tention to retain the 
organization, officers, employ- 
ees, plant locations and opera- 
tions of Le Roi Company.” 


Mr 


advises, 


name, 


Carman Appoints Two 

S. E. Moore, president, Car- 
man & Co. Inc., Brooklyn, 
N. Y., has announced the ap- 
pointment of George L. Russell 
and Joseph P. Stanton as suc- 
cessors to Mr, Harvie B. Twam- 
recent untimely 
a successful 


ley whose 
death terminated 
career as manager of Carman’s 
Rock Island Division. 

George Russell joined Car- 
man in 1946 following his re- 
lease from the Armed Forces, 
and for the past six years he 
has served Carman as office 
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credit manager in 
Island office. He has been 
named manager of operations 
in Rock Island and placed in 
full charge of all internal oper- 
ations dealing with prices, de- 
livery, credit or service. He will 
also represent Carman to cer- 
tain accounts in the Tri-Cities 
area. 

Joe Stanton has represented 
Carman to the Central I)linois 
trade for the past three years. 
He served a large soap manu- 
facturer as field representative 
for three years in [llinois before 
joining Carman. In his new 
capacity as sales manager, he 
will assume full responsibility 
for sales volume and sales poli- 
cies of the branch and he will 
continue to represent Carman 
to the trade in most of his Ilhi- 
nois territory and in the Tri- 


Cities area, 


Hartley Joins Revolite 

The Revolite Division of the 
Atlas Powder Company has an- 
nounced that John H. Hartley, 
a veteran of many years’ expe- 
rience in the commercial laun- 
dry and institutional fields, has 
joined its sales force for Revo- 
lite laundry-roll covers. 

William A, Michie, 
manager of the division, which 
is located in Stamford, Conn., 
said that Mr, Hartley will serv- 
ice the territory in Michigan, 
western Ohio and part of In- 
diana that formerly was han- 
died by Robert L. Price, who 
has been called into the armed 
services. 

“Mr. Hartley’s knowledge of 
general laundry practices will 
be of considerable help to the 
trade in this territery,”’ Mr. 


Michie said, 


sales 


Diamond Appointments 
Managerial appointments at 
two important branch sales of- 
fiees of Diamond Alkali Com- 
pany were announced recently 
by W. H. McConnell, the com- 
pany’s director of sales. 
Effective November 1, Earl 
J. Mills will become manager 
of the Chicago branch sales of- 
fice, succeeding the late Charles 


LAUNDRY 


the Rock | 


\ 


W, Klaus, and John W, Ken- 


nady will be manager of the 
Southwest District sales office, 


which has its headquarters at | 


Houston, Texas. 

The Chicago office supervises 
Diamond sales activities in a 
nine-state area comprising LIl- 
linois, Indiana, Iowa, Michigan, 
Minnesota, Wisconsin, Nebras- 
ka, and the Dakotas, The 
ns ohh 
Southwest District embraces the 
states of Texas, Oklahoma, and 
Kansas. 


From 1945 until 1949, Mr. 


89 


Now YOU CAN 


JOURNAL 


a 
OUTDOORS ... INDOORS 


ON NEW CEMENT, PLASTER, 
MACHINERY, EQUIPMENT! 


paint a tough, tightly- sealing, chemical- and 

moisture-resistant “rubber coat” on outside masonry! 

. - paint uncured concrete, cement or cinder block, 

basement floors and concrete laid directly on cinder 
st —selet them overnight for use next day! 

- prime and finish-paint fresh plaster the same day! 

. . » paint a vapor barrier on inside walls to stop 


moisture travel, prevent mold, mildew! 
paint a tough detergent-and-scrub resistant 


moisture- proof coating on mechanical equipment! 

These and many other advantages are yours in these 

new Tropical rubber-base paints. They are unaffected 
: ” : 

by alkalies, seal “hot spots”, cover uniformly and 

outperform ordinary paints! 


FREE! Your letterhead request brings complete 


information on these rubber-base paints developed 
ti Write today! 


THE TROPICAL PAINT & OIL CO. SINCE 1883 


1110-1268 W. 7Oth Street s Cleveland 2, Ohio 











TREMENDOUS SAVINGS in 
HANDLING COSTS of ‘by One- 


CATION and ASSEMBLY by One- 
Pass Marking and Stapling with 


the new DUAL DUTY 
TAG-O-LECTRIC 
FOR DRYCLEANERS 
4 Makes, marks and attaches fags as 


fast as operator can handle garments. 
Saves 8,000 handling motions on each 


1,000 garments. 


TAG-O-MATIC ron prvcitaners 


Marks, cuts, ejects and stacks tags in 
split-second operations. Any numbers, \et- 


Jers or code, 





MARKING MACHINE 
Prints thru a ribbon and is always ready. Ideal 
for marking shirts. Washout ribbon for marking 
a? wet assembly. 
qe 


LOT-SYSTEM 
TAG-O-LECTRIC FOR LAUNDRILS 


rene sod 





prsven thevig for rs 
bundles and family work. 

Use Genuine TAG-O-LECTRIC 
FIBEROLLS 


10 colors, color 
et. “Ribben- 


rt Marking Rib- 
bons and Teg-O- 
lectrie Staples. A 


246 WALTON ST., SYRACUSE 2, N. Y. 
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requirement 


DNIPRESS COMPANY 





Auather an 
THOM «J 
OMPSON aN 


HAYWARD ¢ 


ULTRA-SOL 


A high pH detergent that tops the list for col- 
loidal action, wetting, emulsification, full buffer- 
ing and saponification. This is an extra fine soap 
builder and suspending agent—ask for Ultra- 
SOL nowt 


Thompson-Hayward 





>A 
29)5 Southwes? Bvd., Kansas City, Mo. 





BOCK 


EXTRACTORS 


The mos? efficient time 


and money saving Ex- 
tractor on the market. 


Made in 15", 17" and 20" sizes. 
Send Us Your Inquiry. 


BOCK 


LAUNDRY MACHINE CO. 


Ickes ‘s 
COst wit be 


a 

Oth, abo 

ef Method of Packags, tet Seana 
ro Wrig 


BOX AND TAG COMPANY 


Main and Guide Streets, South Bend 23, Ind 
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/ Mills was manager of less-car- 
load sales for Diamond at its 
Chicago oftice, He is a veteran 
member of Diamond's sales de- 
partment. 

Mr, Kennady comes to the 
Diamond sales organization 
from Kolker Chemical Works, 
[nc., a Diamond subsidiary, 
which he has been serving as 
district manager at Kolker’s 
Houston plant. As district 


| manager for this organic chem- 


ical company, he had an im- 
portant role in the construction 
and operation of the new Kolk- 
er plant there and also was 
involved with sales activities, 

Diamond also announced that 
it has formed two new sub- 
sidiary companies to handle its 
rapidly-increasing 
export sales. 

Diamond Alkali Inter-Ameri- 
ean Corporation ts the sales 
outlet for Diamond chemicals 
yd Satn-Ameriea and other 
countries in the Western Hemi- 
sphere outside the United 
States; and Dyomond Alkali 
International, Inc. will serve 
a)) other areas of the world. 

Dives and San)ies of os) 
new companies will be at 122 
East 42nd S1., New York City 
S. 3. Savage bas deen plpeierd 
president of the new export 
companies. 


volume of 


Pn 


K. S. Smith Appoints Coates 


J. H. COATES 


X. 8. Smith, Inc., announces 
the appointment of J. H. Coates 
as general manager of the Bull- 
dog Metal Press Pad Division, 
Mr. Coates has been active for 
many years m the developing, 
manufacturing and sales of 
press pads. He was the founder 
and president of the Padcrait 
Corp. 

To facilitate the production 
of Bulldog gqualhty Flan-L-Ess 
Metal Press Pads, new, late de- 
sign equipment has been in- 
stalled at the Eatontown plant 


of X, 8, Smith, (nc, This new 


/ e 
equipment guarantees precision 


press pads that are designed to 
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cut operating costs and to get 
better, faster pressing. Flan-L- 
Ess Metal Press Pads are cov- 
ered by a full year’s guarantee 
The Eatontown Division manu- 
factures fine types of metal 
press pads, asbestex press cov- 
ers, and all types of nylon 
press covers, 

In addition, the new Flantex 
Metal Flannel for laundry and 
drycleaning presses is now 
available, according to X. S. 
Smith, president of the firm 

For further information write 
to X.S. Smith, Inec., Red Bank, 
Wg 


Finch Joins Cook 


GENE FINCH 


John Cook, president of Cook 
Machinery Sales Company, Da. 
las, Tex., has announced the 
appointment of Gene Finch as 
sales representative to work 
with jobbers of Cook Washettes 
throughout the United States 

Mr. Finch, who has been 
identified with the laundry and 
drycleaning industry for 10 
years, started on his new job 
October 1 after completing a 
three-month training period at 
the Cook plant. He attended 
the American Institute of Laun- 
dering Convention in Atlantic 
City as one of his firs¢ official 
acts with the Cook organiza- 
(ion, 


Brunner Appointments 

{¢ a recent meeting of Brun- 
ner Manufacturing Company 
executives at headquarters im 
Uuca, N, ¥., frank C. Hawk, 
Brunner vice-president in 
charge of sales, announced the 
appoin(ment of A, Ll. “Bud” 
Haldeman as district manager 
im the Cleveland territory. This 
comprises the northern half of 
Ohio, western Pennsylvania, 
northwestern West Virginia, 
and the entire Michigan lower 
peninsula, 

Joiming the Brunner sales or- 
ganization 444 years “Zo as as- 
sistant manager, Mr. Haldeman 
is fully acquainted with the air 
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Ay)ing as an additional de- 
on the 
staff has 


equipment and automotive job- W 
bers and dealers throughout the velopment engineer 
area, He is a graduate of the Brunner engineering 
’ , ° ‘ a 
University of Towa, holding 4 been announced by A, G, Lim- 
Bachelor's Degree in Science brun, president. Mr. Ayling is 
and Commerce, He has been a a graduate of Massachusetts \n- 
resident of Cleveland Area for stitute of Techno)ogy and ye- 
ceived his degree Naval 
Architect and Marine Engineer. 


eleven years. as a 


The appointment Robert 


of 


1} Meeting 





Have the complete Risdon-Remo line 
at your fingertips. Pictures, specilica- 
tions and prices make the line easy 
to order. 

Aad don’t forget the three star fea- 


tures of Risdon-Remo service. 


chi 


left to right, standing: J. L. Staubly, research and development; H. 
F. Convery, technical service; W. R. Downing, supervisor of drycleaning 
products; T. J. Sullivan; F. J. Kelly; W. W. Martens; Philip Steinweiss; 
J. W. Buss; 0. W. Edwards; H. E. Graeber. Siting: Edmund Do)on, ¥. 3, 


Jaegger; C. F. Henchey; J. S. Hall, sales manager; Edward Ewell, super- 


dealer for 
your copy of 


visor of laundry products; J. B. Teviin; E. 


S. Garverich, manager of 


technica) service; E. MW. oyd. A)so presen) wos J, A. Currin 


Ways to help the laundryman 
increase fis volume and im- 
prove quality were discussed at 
a recent meeting of the Penn- 
sylvania Salt Manufacturing 
Company’s laundry and dry- 
cleaning department im Pyila- 
delphia, Eastern field  vepre- 
sentatives, gathered for one of 
a series of regional) sales meet- 
ys 

Ideas were exchanged by 
means of panel discussions and 
SyaMiNg, was given on the latest 
methods of laundry and dry- 
cleaning. This meeting also af- 


Sutherland Packaging Line 


WILWAM VAUGHAN 


Sutherland Paper Company 
lias recently become the exclu- 
manufacturer of Formfit 
Shirt Protectors, Wonderfold 
Sport Shirt Protectors and 
Magicorner Boxes, the distine- 
tive laundry packaging method 
developed by Stephen Lighter. 

William Vaughan and Frank 


Somers of Sutherland’s sales 


sive 


forded an opportunity for field 
representatives to observe dem- 
onstrations of methods of use 
for such recently introduced 
Pennsal¢é products as the new 
erustomatie sours —Erusto-Ray 
and Erusto-Max, Pensal W, an 
alkaline detergent for industria) 
laundering and heavy duty 
cleaning; and such drycleaning 
products as Pensuds, a deter- 
gent for wet cleaning opera- 
tions; Mist, a steam spotter for 
water soluble stains; and Flo- 
Klear, a drycleaning soap for 
charged systems. 


FRANK SOMERS 


force are now concentrating 
their efforts on promoting dis- 
tribution of the Lighter method 
of laundry packaging. They 
soliciting the Jaundry trade 
a direct basis, at the same time 
selected wholesale 

to afford  )oca) 


are 
on 


setliing up 
distribution 
warehousing facilities and addi- 


tional sales coverage. 


| 
| 
| 





this NEW 


RISDON 


REMO 
CATALOG 


7% 

4 foot Dealer Copsenge 

w& A Pin bor Every Need 

THE RISDON MANUFACTURING CO. 


RAUGATUCK, CONN. 





—_— 


=~" 


sams 


Saas. MARK REGISTERED 


NYLON NETS 


id 7 _ 


For quick Nets have 
© binding of colee on ‘the top, bottom and 
side. Nets are packed six dozen to a fot— 
with each dozen in the lot bound in a dif- 
ferent color. There is no extra charge for this 





special feature. 
Woven of the sturdiest Nylon filament— 
resin treated to withstand the action of bleaches 


and chemicals. Mochine-work ro)jed ond 
stitched for longer life. 
24 x 36, 25 x 30, 18 x 30, 15 x 20 


LAUNDRY PRESS COVERS 


@ Made of heavy duty spun Nylon © New resin finish for toughness 
© Drawstring inserted thru eyelets tor greater bensie sbrengyh 


© Expertly tailored and cut to fit all laundry and drycleaning presses 


Order from your supplier 


MANITOWOC 


COTTON — MANUFACTURING co. 
909 York St, , Wi 
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NeW! GoTo 


Key-Tag’s Model A-I5 


FLAG CHECKING 
SYSTEM 


@ faster handling 
@ no “human error” 
@ use “green” labor 
FLEXIBLE-FITS YOUR PRESENT SYSTEM 
WRITE TODAY FOR FREE FOLDER 
KEY-TAG CHECKING SYSTEM CO. 
6505 HOUGH AVE., CLEVELAND 3, OHIO 


MN on the Record! 


The simplest, most convenient way of 
keeping a list of your customers, their 


way 
queck! 


1 BY COLOR 
a BY NUMBER 


3 MECHANICAL 
CODE LOCK MAKES 
MISTAKES IMPOSSIBLE 





addresses, the orders they send in, the 
amount they pay... 


THE NO. 39 CLEANERS & DYERS RECORD FORM 
Provides space for recording this necessary in- 


formation with minimum effort. Whether your 
oie is large or small, whether you prefer a 


ound volume or loose-leaf type, your needs 
will be answered by one of these three editions: 
No. 39 Senior Recorp Book—400 Pages 
(10,000 entries). Durably bound in heavy 
duck with leather covers $ 
No. 39 Junior Recorp Boox—48 Pages 
(1,200 entries). Board covers, marbleized 
binding .... 
Loose Lear BINDER 
Loose LEAF SHEETS: 
ALL PRICES 
PREPAID 


Send orders mith emittance to: 


NATIONAL CLEANER & DYER 
304 East 45th Street, New York 17, WV. 











12 | 


WAYS 
BETTER 


was EVERYTHING! 


Gueranteed 260-Denier DuPont Nylon 2 x 2 
ply, cable-woven! Pre-shrunk! Wide open 
mesh! No extra charge for stripes! No-break 
sewing construction! e-woven selvage 
above and below pinning edge! Soft finish 


or hard finish! Easy loading! Better washes 


at less cost per wash! Every net uniform! 
come mpm — controlled production trom 


Pe ry ten® 260M 


51% MORE WASHES 100% DUPONT NYLON 260 DENIER NETS 
Sreven in actual laun- CARSON TEXTILE Co., INC. 


ale tor tapostiens 2415 S. WATER ST., PHILA. 48, PA 


LAUNDRY 


THis 260-DENIER w NYLON NET | 
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Convention Calendar 


National Institute of Rug Cleaning 
Sherman Hotel 


Chicago, }))inois 
January 17-19, 1953 


Louisiana Laundry and Cleaners Association 
Hotel Bentley 
Alexandria, Louisiana 
January 24-25, 1953 


Nationa] Institute of Cleaning & Dyeing 
Cleveland Publie Auditormm 
Cleveland, Ohio 
February 13-15, 1953 


Canadian Research Institute 
Palliser Hotel 
Calgary, Alberta 


March 5-7, 1953 


Georgia Launderers & Cleaners Association 
Atlanta Biltmore Hotel 
Atlanta, Georgia 
March 18, 1953 


Texas Laundry and Dry Cleaning Association 
Baker Hotel 
Dallas, Texas 
March 19-21, 1953 


Diaper Service Institute of America 
Casablanca Hotel 
Miami Beach, Florida 


April 15-18, 1953 


Linen Supply Association of America 
Hollywood Beach Hotel 
Hollywood Beach, Florida 
April 19-22, 1953 


Laundry and Cleaners Allied Trades Assn. 
Laundry and Dry Cleaners Machinery Manufacturers 


Assn. 
Hollywood Beach Hote) 
Hollywood Beach, Florida 


April 23-25, 1953 


Pennsylvania Laundryowners Association 
Traymore Hote) 
Atlantic City, New Jersey 
April 30-May 2, 1953 


Oregon State Laundryowners Association 
Medford, Oregon 
May 21-23, 1953 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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Obituaries 


Turlington Creelman, 78, former general manager of the 
Pioneer Laundry and Dry Cleaning, Vancouver, B. C., died 
recently, He was a past president of the Pacific Northwest 
Laundry Owners’ Association, was active in the 
Board of Trade, Kiwanis, and in youth work. He 


daughters, a brother, and a sister, 


Vancouver 
leaves four }| 


Laundry, 


Charles Marsh, 74, of the Bradford 
Ottawa, Ill., from 1924 until 1947 when he retired and turned 


the business over to his son, died recently. He had been ill for 
several months. He belonged to the Congregational Church, the 


Masons, the Elks, and the Ottawa Boat Club, Surviving are his 


wife, a daughter, 


opera tor 


a son, and five grandchildren. 


Leland H. Niles, me founder of the Betinger-Niles Co., 


Amsterdam, N. Y., in 1946, died in Northhampton, Mass., 
August 24, The business will be continued by L, H, Niles, Sr., 
and Mrs. L. H. Niles, Jr., as Niles Laundry Co 


on 


James $. Parkhill, 86, died in Utica, N, Y., on August 22. 
With his partner and co-owner, Byron H. Hart, 
the Parkhill and Hart Laundry, one of the early laundries of 
Buffalo, N. Y. Until he disposed of his interests in the plant 
some years ago he was active and well known in laundry circles | 
throughout western New York. He was a member of Lake | 
Erie Commandery 20, Knights Templar; Ismailia Temple of } 
Shrine, and Hiram Lodge. 

Surviving are his son, James 8S, Parkhill, J 
Mitchell Wing Co., Boston, and a daughter. 


he founded 


r., of the Carman 


. —— ° { 

Fred Sperling, 57, manager of the Huebsch Manufacturing } 
Co. for the past eight years, died suddenly of a heart attack 
on September 22. Surviving are his wife, two daughters, a brother 


and a sister, 


John A. Spina, 48, operator of the Lowville Laundry, sae 
ville, N. Y., until 1947, and, since then, deputy sheriff of Lewis | 


County, died on September 2. He is survived by a son. 
i] 


Arthur C. Stroh, secretary, Ace Laundry Company, Chicago, 
died on Septembeer 21, He had been identified with the firm 
it was founded in 1923. Prior to this he had been as- 
Edgewater Laundry Company. 


since 
sociated for many years with the 
He is survived by two brothers 


Calvin Van Meter, one of the oldest employees in point of } 


service of the National Marking Machine Co., Cincinnati, died 
on September 22. After joining the firm in 1919, he was em- 
ployed for some years in various production departments, and 
then served as a demonstrator and service man. He was inspector 
in the marking machine assembly department at his death 


Ray W. Vincent, proprietor of Vincent’s Laundry. Susque- 
hanna, Pa., died recently. He had operated his firm for 32 years 
He belonged to the American Legion, Moose, and the Elks. 


Surviving are his wife, two sisters, and three brothers 


Harry E. Weitkamp, $r., 76, owner and operator of Crown 
Laundry, Inc., Newport, Ky., died recently. Surviving are 
wife, a son, two daughters, a sister, and four grandchildren. 


his 


Lee W. Workman, 56, secretary-treasurer and sales manager 
of Easton Laundries, Inc., Easton, Pa., died on September 11. 
He had joined the firm in 1929. He had been active in civic 
affairs, the Masons, and belonged to many social and profes- 
sional groups, Surviving are his wife, two children, two brothers, 
and two sisters. 
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up to 46” $14.85 
mushroom 11.00 


L. BEHBSTOCK CO. 


1708 S. State St., Chicago 16, Il. 


ever 46” 19.25 


from your jobber 


AA 
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THIS TRADE MARK 


MEANS QUALITY 





* Genuine PEERLESS BEACON TAGS. Firm, pliable 
staples cannot snag. Finest 8O x 80 count cotton; Easy 
writing surface for hand or machine marking. 


AB SOCK TAGS. Easy writing strong cloth surface 
ever metal. Hand of machine marking. Water or fivid 
washes in and ovt o 


TAGGING MACHINES save time, labor, money, 
Easy, simple. 4 machines for Peerless Beacon Tags; 2 
achines for A Togs. 


NON KX LTAGS for heavy work. Open type with 
ae large pliable prongs. 80 x 80 count cloth covered. 


* Korola CUFF FAS For Pp ily 
= ing French Cuffs. 
4] BOSTON § 
CLIP & TAG COMPANY 


© ACE of SPADES INK 


All Fully 
Guaranteed 


See Your 
Distributor 


fasten 














indelible; jet black 





al 











MASTER, 


WASHETTe 
wuesscH , ‘7 5 a 


er Inlet 


vows 


wine O 
wat 





Manual, Semi-Automatic or 


Automatic Controls 


75 |b. Capacity 


Extra Heavy Stainless Steel 
Floor Spoce: 3'4” x 4/1” 


Fully Guaranteed for 1 Year 


tadhain 


PRESS PADS 
and COVERS 


“No matter what the type or style of 


press—Stadham fills the need better. 
Longer wearing ... quolity finish... 


increased production,” 


or write for 
full information 


Says the 
Stadham 


‘cover’ 
girl 


Write for name of your distributor. 


STADHAM 


COMPART, ime ‘ HEXAGON DIVISION 
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CLASSIFIED DEPARTMENT 











10¢ a@ word for the first insertion and 8¢ a word for each 





ive insertion of the same ad. Advertisements set in capitals 


or bold face type 15¢ a word, first insertion, 10¢ a word for subsequent, consecutive insertions, Minimum charge—$2. 00 (new or repeat). 


Help Wanted and Situations Wanted ads 5¢ a word for first insertion, 4¢ a word for each b 
insertion of same ad. Minimum charge $1.00 (new or repeat). Capitals or bold face type—double “these sates. 


Ads including full payment must be in our hands by the first of the month. Payment should 
accompany all orders. Add cost of 5 words if answers are to come to a box number to be 


forwarded by us. Extra white space at top, bottom or between lines doub!i 








charges i 


Mail your box number replies to STARCHROOM LAUNDRY JOURNAL, 304 East 45th St., New York 17, N, Y. 








LAUNDRIES and CLEANING PLANTS FOR SALE 


LAUNDRIES and CLEANING PLANTS FOR SALE (Cont'd) 





LAUNDRY PLANTS and DRYCLEANING PLANTS, 100% PROPOSI- 
TIONS. New York, New Jersey, Connecticut, Pennsylvania. Other Sec- 
tions—WHERE DO YOU WISH TO LOCATE? RICHARD J. MULLER— 
Lic. Broker, 89-16 184 St., Jamaica 3, N. Y. Tel REpublic 9-3016. 4646-2 





For Sale—Laundries, Drycleaning Plants, Rug Cleaning Plants in 
Metropolitan N. Y. C. area, Westchester, New Jersey, Connecticut, 
Pennsylvania, If interested in buying or selling, contact J, B, KANDEL, 
131-39 228th St, LAURELTON, LONG ISLAND, NEW YORK. PHONE: 
LAURELTON 68- 3291. 9653-2 


For Sale: Laundry and drycleaning plant, north centra] California. New 
block. Building 45’ x 120’ in business district. All equipment like new, 
three Monel washers, four roll American flatwork ironer. Prosperity clean- 
ing unit less than two years old. Wel) established busi perated by 
same owner for thirty years who now wishes to retire. Excellent oppor- 
tunity. Annual gross receipts $100,000 and growing. ADDRESS: Box 
9848, STARCHROOM LAUNDRY JOURNAL. 2 
Linen Supply, Laundry and Drycl s. No petiti Nets $15,000 


year. Rocky Mountain region. $50, me including rea) estate. » Tome terms. 
ADDRESS: Box 9908, ST. IM LAUNDRY JOURNA: 














Western New York State, old established laundry-cleaning sees $130,000 
gross. 17,000 sq. ft., room for expansion. Make offer. ADDRESS: Box 
9923, STARCHROOM LAUNDRY JOURNAL. -2 


For Sale—A laundry-cleaning plant with help-yourself department in 
South Florida. Have good long lease. It's a real buy and opportunity for 
practical man. Now is the time to get ready for the tourist business. 
Sale price half of the cost. H. R. McCleary, 1944 Karen, Club, Fort 
veienseaienied iets or ee Bros., Pieccndibied Tenn. 9925-2 


LAUNDRY & DRYCLEANING PLANT—in fast growing industrial com- 
munity of 70,000 in the Midwest. Business 1951, $232,000. Fireproof 
building on prominent corner in downtown district. Considerable new 
equi t. Sale ludes 15 year lease on building and 30 car garage 
at exceptionally low rent. ADDRESS: Box 9937, STARCHROOM LAUN- 
DRY JOURNAL. 2 





For Sale—Old established laundry and drycleaning plant, doing $200,- 
000 annually, located in northern New Mexico, with or without real 


estate. ADDRESS: Box 9938, STARCHROOM LAUNDRY JOURNAL. 2 


Retiring owner will give fine deal to two younger men in a fine sateen 
California laundry plant, doing over $300,000 per year. $30,000 down 
required, balance 10 years. ADDRESS: Box 9967, STARCHROOM LAUN- 
DRY JOURNAL. 2 





LAUNDRY-CLEANING PLANT, central California. Established over 30 
years. Modern equipment. Only laundry in town, trade area over 
20,000 population. 80° cash-and-carry, no discount, One additional call 
office. Small linen supply. Town has never been canvassed for laundry 
or cleaning, wonderful opportunity for increased volume. 1951 volume 
over $116,000, profit $23,000. Prefer to sell property, buildings and 
equipment, $70,000, only $20,000 down. Will sell equipment $45,000 
and lease building. Terms. Interested in working manager with $7,000 
investment, salary plus percentage. III health requires owner to retire. 
Details sent, reply: R. Adams, 10713 E. Bexley Drive, Whittier, Calif. 

9968-2 





CASH-AND-CARRY laundry plant, one GOOD route, 2 stores, Bergen 
County, N. J., doing $80,000 annually, a money-maker. Very latest 

t, well organized, illness prevents continuing. $20,000 cash, 
terms. Building may be purchased or leased. ADDRESS: Box 9971, 
STARCHROOM LAUNDRY JOURNAL. -2 





For Sale: One of the largest and most modern laundry and drycleaning 
plants in the Southeast, centrally located in a progressive city of 
90,000 population. This plant operates ten trucks and has nine(9}) cash- 
and-carry branch stores, enjoying a gross volume of approximately 
$450,000 annually. This plant can be bought with or without real estate. 
It will take $150,000 to handle this deal, ooo easy terms. ADDRESS: 
Box 9969, STARCHROOM LAUNDRY JOURNA 





For Sale or Lease: :—Laundry and drycleaning plant in operation over 
50 years. Good equip four p lly new trucks. Will sell plant 
and lease real estate. If interested write for particulars. Elkins Laundry 


Company, P. O. Box 526, Elkins, W. Va. Phone 394. 9970-2 


MODERN DELUXE LAUNDRY in stable and prosperous north FLORIDA 
city, In operation, With or without real estate, Potential annual volume 


$160,000. EDWARD DWELLE, JR., REALTOR, 113 E. Forsyth St., Jackson- 
ville, Fla. 9979-2 


FOR SALE OR LEASE—LAUNDRY & CLEANING PLANT, located in cen- 


ter of a city 100 miles from Philadelphia, Pa. Excellent proposition for 
fi ially responsible party. Reply: Box 9982, STARCHROOM LAUN- 
DRY JOURNAL. 2 

















LAUNDRIES and CLEANING PLANTS WANTED 


WANTED — PLANTS — ALL KINDS — New York, New Jersey, Con- 
necticut. BUYERS WAITING—LIST YOURS. RICHARD J. MULLER 
Lic. Broker, 89-16 184 St., Jamaica 3, N. Y. Tel. REpublic 9-3016. 4394-1 











SITUATIONS WANTED 


EXPERIENCED LAUNDRYMAN—can supervise good-sized plant. Always 
produced excellent results, Well educated, sober, dependable and well 
ADDRESS: Box 9902, STARCHROOM LAUNDRY 

5 





recommended. 
JOURNAL 

Laundry Superintendent—35 years successful experience in producing 
quality work at minimum cost. Ambitious and reliable. Best of refer- 


ences. Prefer to locate in Southeast. ADDRESS: Box 9958, STARCHROOM 
LAUNDRY JOURNAL. 5 


PLANT MANAGER—25 years’ experience in laundry, drycleaning and 
linen supply, domestic and industrial. Trained mechanical and electrical 
engineer, driver for production, quality and sales. At present manager 
of leading plant with enviable record of operation. Would like manage- 
ment responsibility of large Central or Eastern plant. Excellent references, 
reasonable salary requirements. ADDRESS: Box 9980, STARCHROOM 
LAUNDRY JOURNAL. 5 





Young laundry ‘executive, married, experienced in laundry production 
and merchandising, linen and diaper rental, seeks connection with pro- 
gressive management ready now to make use of Industrial Psychology 
in employee relations, ADDRESS: Box 9985, STARCHROOM LAUNDRY 
JOURNAL. 5 








Glove r ditioni technical adviser on equipment sources, supplies, 
materials, patterns, leather, cleaning procedures; to laundry having 
glove department or wishing to set one up. Experience in glove manu- 
facturing, ten months as superintendent of large Detroit glove-recondi- 
tioning plant. Thomas George, 130 Webb, Detroit 2, Mich. 9990-5 








BUY U. S. DEFENSE BONDS 
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HELP WANTED 





TECHNICAL SERVICE REPRESENTATIVE—Experienced in laundry field, 
preferably with a sound technical 2 gga for field service, in- 

g and 1 work. P with 
a progressive medium-sized chemical concern in the Detroit area. 
Excellent opportunity. Give ful] details concerning experience, educa- 
tion and salary requirements in first letter. ADDRESS: Box 9913, STARCH- 


ROOM LAUNDRY JOURNAL. 7 











Profitable opportunity for experienced working manager in medium- 
sized laundry and drycleaning plant located in Midwest, Must be capa- 
ble of handling all phases of operation, including office with ALL book- 
keeping, as well as drycleaning supervisien. Excellent salary and profit- 
sharing bonus for the right man. ADDRESS: Box 9964, STARCHROOM 
LAUNDRY JOURNAL. 7 





Superintendent to take charge of a laundry and drycleaning plant, doing 
“pproximately $2,500 weekly. Experienced in all phases of laundry and 
dry ti and know how to handle white and colored 
employees “and turn out quality work. Will pay $100 weekly plus share 
in profits for the right man. State qualifications. Address: C. A. Stergios, 
White Swan Laundry Cleaners, Memphis, Tennessee. 9975-7 








WANTED—LAUNDRY SUPERINTENDENT Top flight man to act as laun- 
dry superintendent in Midwest plant with laundry volume from $4,000 
to $5,000 weekly. Must be alert, energetic and married, Base salary of 


$100 and bonus leading to $125 weekly income. Mail replies to JEAN 
ULBRIGHT & COMPANY, 494 Arcade Bidg., 812 Oliver St., St. Louis 1, 


Missouri. 9986-7 





SUPERINTENDENT :—For well-established laundry employing 90 persons. 
Must be experienced and capable of training personnel, Brighton Laun- 
dry Ce., Hodgkiss & Stayton Sts., Pittsburgh 12, Pa. 9989-7 


PROFESSIONAL NOTICES 


CARRUTHERS’ LAUNDRY BULLETIN—the statistical Bulletin for the 
Laundry Industry—weekly sales reports—monthly cost trends and 


articles of timely interest. 64 Bulletins—$12 John Car- 
ruthers Co., Inc., 909 Little Building, B ti 


affiliated with John Carruthers & Company, A 
ment Consultants, Boston, Hartiord, and Washington. 


MISCELLANEOUS 


CURTAIN FRAME MANUFACTURERS’ NOTICE: Patent for sale. Special 
clamp and rod attachment to your existing frames, does away with half 
of your pins or carding cloth PERMANENTLY. Eliminates forn edges 
giving the curtain a new look. No skill required to operate and faster, 
too. Can be seen in operation at 1222 Broadway, Long Island City. 


LOUIS PRIVEN, Excel Cleaning Co, 9976-8 


Roach ‘Killer—non- -poisonous—no fumes—no odor. One treatment lasts 
years, Explodes roaches into dust. G teed. al size, $5.00 


17209 Ardmore Ave., Detroit $8, Mich. 
9988-8 





annually. 





and M 


2697- w 














postpaid. Kosoglad laboratories, 


LAUNDEY LISTS—4'/, x 11” white 16 pound bond, black ink, padded, 
25,000 freight prepaid $50.00, shipment within 10 days, samples sent on 
request. Same list on colored bond 15 cents per thousand extra, three 
line imprint allowed, Reasonable prices on your present list, send sam- 
ples for quotation. Send cash, check, money order or we ship C.O.D. 
Myers & Stokes Printing Company, 122 N. Water St., Plymouth, Indiana. 


9991-8 








CARDING WIRE 





CARDING WIRE: For Curtain and Blanket Stretchers. 
INSON CO., 36 Pleasant Street, Watertown, Mass. 


G. W. ROB- 
3240-38 








REPAIRS — PARTS — SERVICE 








SALESMEN and DISTRIBUTORS WANTED 





AGGRESSIVE SALESMAN WANTED—Ex lies and equip- 
ment essential. Age 26 to 42. $450 Rn phoebe account. Leading 
Northeast distributor, Send resume to Box 9956, STARCHROOM LAUN- 
DRY JOURNAL. -14 





SALESMEN—To sell leading garment are snabiineiliiie ac- 
cepted in drycleaning industry—for new, specialized use in laundries. 
All expenses and moderate salary plus bonus plan that will yield 
exceptionally large earnings for energetic, capable salesmen. Numerous 
reserved territories are available; specify your choice. Al] applications 
held in strict confidence. ADDRESS: Box 9914, STARCHROOM LAUN- 
DRY JOURNAL. “14 


SALES REPRESENTATIVES, AGENTS OR BROKERS WANTED to sell a 
full line of cellophane, glassine, efc., bags. Must have contacts with 


laundry supply jobbers or direct users. Advise all details regarding 
experience, territory covered, lines handled, etc., Mason Envelope Co., 


Inc., 536 Broadway, New York 12, N. Y. 9919-14 





Man experienced in selling the laundry and drycleaning trade to 
represent long-established producer of essential supply items, Well 
developed and highly profitable territory open for qualified man who 
is free to travel extensively in Western states. Write details of sales 
experience and area served to Box 9921, STARCHROOM LAUNDRY 
JOURNAL. -14 


WANTED SALESMAN—Man to cover surrounding Chicago 100 mile area 
sell complete line new and rebuilt iaundry and cleaning equipment. 
Prefer men knowing trade in this area. Good commission and draw. 


ADDRESS: Box 9933, STARCHROOM LAUNDRY JOURNAL, -14 


LAUNDRY STARCH SALESMAN—Large, well-established starch manu- 
facturer supplying laundry starches to jobbers desires salesman. 
Chemical background preferable, but will accept laundry experience 
instead. Give education, experience and age. Reply: Box 9977, STARCH- 


ROOM LAUNDRY JOURNAL. “14 





JOBBERS :—Sell MARCO BREAK BOOSTER. Added to metasilicate in the 
break, it removes grime, grease and soi] which neither soap nor alkali 
remove. Thus WHITER CLOTHES. Sell trial size 5 gallon pail $7.10, re- 
peat 55 gal. drum erders will follow. M & M CHEMICAL CO., WILLI- 
MANTIC, CONN. 9987-14 





REPAIR PARTS FOR ASHER IRONERS, GEARS ALL SIZES. Expert 


service men. Full line of Asher ironers, rebuilt by men who know 


how. BAEHR LAUNDRY MACHINE CO., 29 Calumet Street, Newark 5, 


The Mark 
Record Sheet 


is a great check against inaccurate marking. Re- 
cords the marks used in all bundles; permits 
location of lot for all marks 





Prevents duplication of marks; 


Avoids mixup of garments; 
Aids and simplifies sorting; 
Used in any marking system; 
Precludes thievery. 


Used for years by hundreds of laundries 


SAMPLES FREE 


(All shipments C.O.D, unless check 
accompanies order) 


Price, per thousand................$7.50 
5,000 or more, per thousand 


Starchroom Laundry Journal 


304 East 45t Street New York 17, N. Y. 
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POWER PLANT EQUIPMENT FOR SALE 


MACHINERY FOR SALE (Cont'd) 





Pick instant water heater, 200 gallon per minute capacity, excellent con- 
dition. Justin, Inc., 37-18 22nd St., Long Island City 1, N. Y., STillwell 
6-6670. 9880-36 


For Sale—One wed large size water softener, Crane Warlo, serial 
#A-1127, BLUMBERG & COMPANY, 114 S. Genesee St., Waukegan, 
Dlinois. 9934-36 


54 x 126 WHITLOCK EVERDUR ‘TANK WITH SUFFICIENT COILS TO 
FURNISH 6,000 GALLONS OF 180° WATER WHEN SUPPLIED WITH 
STEAM AT ZERO POUNDS PRESSURE AND 20,000 GALLONS OF 180° 
WATER WITH STEAM AT 100 POUNDS PRESSURE. CUMMINGS- 


LANDAU Laundry Machinery Co., 305 Ten Eyck Street, Brooklyn 6, 
N. Y. 9953-36 


12,000 wien: water py ars and storage tank. Excellent condition. 
ADDRESS: Box 9954, STARCHROOM LAUNDRY JOURNAL. -36 


Heat exchanger, Patterson-Kelley, 3,000 gallons per hour capacity. 
ADDRESS : Box 9955, STARCHROOM LAUNDRY JOURNAL. teed 


For Sale—One 50- -gallon per minute Pick ‘hot water Theater ad! one 
year, Crystal Laundry & Dye Cleansers, Inc., 213 Union St., Manchester, 
N. H. 9978-36 








MACHINERY WANTED 


IMPERIAL LAUNDRY MACHINERY CO., 121 Greenpoint Ave., Brooklyn 
22, N. Y. EV. 9.6585, will purchase or help you sell your surplus equip- 


ment. Send for list or ask for representative. 9874-3 


WANTED—MONEL METAL WASHERS, all sizes, and any other laundry 


equipment. Interested in buying entire plants for export, highest prices 
paid. ADDRESS: Box 9877, STARCHROOM LAUNDRY JOURNAL. 3 





Wanted—American aabouk | ironers, 54” Y- peabel euhen 50” oa 54” 

Notrux extractors, and 54” American Perry Notrux extractors. Top cash 

prices paid. ADDRESS: Box 9972, STARCHROOM LAUNDRY JOURNAL. 
3 








MACHINERY FOR SALE 


IMPERIAL LAUNDRY MACHINERY CO., 121 Greenpoint Ave., Brooklyn 
22, N. Y. EV. 9-6585, has available laundry and drycleaning equipment 
from several modern plants, some used only 3 years. Prices reasonable 
and terms extended. Write for our availability list without obligation. 


9873-4 





ASHER ironers 48 x 120—32 x 120. Rebuilt, big stock, terms. 
Laundry Machine Company, 29 Calumet Stree1, Newars 5, N. 5 


Baehr 
2240-4 





REBUILT LAUNDRY AND DRYCLEANING MACHINERY — washers, 
extractors, ironers, presses, tumblers, filters, stills, boilers. Large 
stock on the floor READY FOR INSPECTION AND DELIVERY. Complete 
plants installed. IMPERIAL LAUNDRY MACHINERY CO., 121 Greenpoint 
Ave., Brooklyn 22, N. Y. 4400-4 





30” EXTRA DEEP AMERICAN or TROY EXTRACTORS, with NEW 
STARCHING 


electrical equipment. EVANS AUTOMATIC SHIRT MA- 
CHINE. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 315 Ten 
Eyck Street, BROOKLYN 6, N. Y. 4753-4 


For Laundry and Drycleaning Machinery try the Keel Company, 7229 
N. Western Avenue, Chicago 45, Illinois. 4661-4 








4x120” ASHER Fi FLATWORK IRONER. VERY ECONOMICAL MACHINE 
TO OPERATE. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten 


Eyck Street, Brooklyn 6, N. Y. 4651-4 





40” TROY and TOLHURST, direct motor driven and belt driven ex- 
tractors. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 313 Ten 
Eyck Street, BROOKLYN 6, N. Y. 4755-4 


48” VIERSEN HIGH SPEED and 48” TOLHURST, DIRECT MOTOR 
DRIVEN EXTRACTORS. Ready for immediate delivery. CUMMINGS- 


LANDAU LAUNDRY MACHINERY CO., 313 Ten Eyck Street, Brooklyn 
‘i... 4855-4 


TROY and AMERICAN LATE TYPE 6-ROLL 120” STREAMLINED FLAT- 
WORK IRONERS. READY FOR IMMEDIATE DELIVERY. CUMMINGS- 


LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 
6618-4 


woop WASHERS REBUILT = ALL “NEW WOODWORK "AND 
EQUAL TO NEW IN EVERY RESPECT. 30x30”, 36x54”, 42x72” and 
44x84". Ready for immediate delivery. CUMMINGS-LANDAU Laundry 


Mechinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 6661-4 


AMERICAN and TROY 5 Roll 100” IRONERS, ironing goods on both 
sides in single pass. Can be arranged for return feed. CUMMINGS-LAN- 


DAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 
6766-4 





30 x 120” and 36 x 120”WILLEY ROYAL CALENDER FLATWORK ON- 
ERS. Quality p hi bl riced. Cl 





Very Y 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6767-4 
8 ROLL 120” AMERICAN. oP ‘TROY “IRONERS. REBUILT IN NEW 
MACHINE CONDITION. CUMMINGS-LANDAU Laundry Machinery Co., 


313 Ten Eyck Street, eee a «Be 6799-4 


HIGH SPEED EXTRACTORS, AMERICAN 17” MONEX 1s” and 17” 
BOCK 20” HOFFMAN WITH MONEL BASKET. CUMMINGS-LANDAU 
Laundry Machinery Co. 313 Ten Eyck Street, Brooklyn 6, N. Y. 6864-4 


HANDY IRONERS, AMERICAN, TROY and POLAND single roll flat- 
work and smal) piece ironers. CUMMINGS-LANDAU Laundry Machinery 


Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 6865-4 


AMERICAN and TROY 26” and 28” EXTRACTORS, BELT or MOTOR 


DRIVEN WITH NEW ELECTRICAL EQUIPMENT. READY FOR PROMPT 


DELIVERY. eee Laundry Machinery Co., 313 Ten 
Eyck Street, ee 6, MN. ¥. 6868-4 


Five 42x84” AMERICAN MASTER CASCADE DOUBLE END DRIVEN 
MONEL WASHERS with 2 compartment, 2 door cylinders. IN EXCELLENT 


CONDITION. SOME EQUIPPED WITH NEW MOTORS and CONTROLS. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 


Brooklyn 6, N. Y. 6910-4 








16x100” AMERICAN 41210 RETURN FEED FLATWORK IRONERS, MOTOR 
D PROSPERITY SUPER SPEEDSTER AND AMERICAN SUPER 
ZARMO 51” BODY PRESSES. VERY REASONABLY PRICED. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6914-4 





60” FLETCHER WHIRLWIND, 60” ZEPHYR AND 60” HOFFMAN OPEN 


TOP EXTRACTORS WITH MONEL AND STAINLESS STEEL BASKETS. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 


Brooklyn 6, N. Y. 6916-4 





48” HOFFMAN AMICO, FLETCHER WHIRLWIND and AMERICAN OPEN 
TOP MOTOR DRIVEN EXTRACTORS. READY FOR PROMPT DELIVERY. 


CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 


Brooklyn 6, N. Y. 6983-4 


15 POUND AMERICAN AND HOFFMAN MONEL METAL OPEN END 
WASHERS, MOTOR DRIVEN and 36x30” HUEBSCH and HOFFMAN 
OPEN END TUMBLERS. CUMMINGS-LANDAU Laundry Machinery Co., 


313 Ten Eyck Street, Brooklyn 6, N. Y. 8078-4 








5S WATERWAY COMBINATION WASHERS AND EXTRACTORS. PER- 
FECT MACHINE FOR BLANKETS, WOOLENS AND OTHER SPECIALTIES 
AS WELL AS COLORED WORK. CUMMINGS-LANDAU Laundry Ma- 


chinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 8075-4 





consisting of AMERICAN ZARMO Press, 
CUMMINGS-LANDAU LAUNDRY 


5004-4 
AMERICAN direct motor driven mae belt driven 48” HUMATIC ‘EX. 
TRACTORS. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten 
Eyck Street, Brooklyn 6, N. Y. 6184-4 


( AMERICAN 10 and 20 POUNDER, 2 COMPARTMENT AIRWAY 
TUMBLERS. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 313 Ten 


Eyck Street, Brooklyn 6, N. Y. 6292-4 


COLLAR FINISHING UNIT, 
Seam Dampener, Shaper and Edger. 


MACHINERY CO., 313 Ten Eyck Street, BROOKLYN 6, N. Y. 


IMPERIAL Laundry Machinery Co., 121 Greenpoint Ave., Brooklyn, N. Y. 
Ev-9-6585, has large stock of new and rebuilt equipment on floor ready 


for inspection; 1 ble prices and terms, one year guarantee. 


Individual machines or complete plants for laundry, synthetic and 
petroleum drycleaning furnished. List the machines you have for sale 
with us. 9001-4 





AMERICAN TILTOR 4 GIRL SHIRT UNIT. THOROUGHLY REBUILT IN 
NEW MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 


Brooklyn 6, N. Y. 9014-4 
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MACHINERY FOR SALE (Cont'd) 


MACHINERY FOR SALE (Cont'd) 





FLASH: TWO AMERICAN 120” STANDARD LATEST TYPE STREAM- 
LINED FLATWORK IRONERS. IN EXCELLENT MECHANICAL CONDI- 
TION AND READY FOR IMMEDIATE DELIVERY. THESE TWO IRON- 
ERS REPRESENT EXCELLENT IRONER VALUE. INSPECTION INVITED. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 9039-4 





IMPERIAL LAUNDRY MACHINERY COMPANY, 12! Greenpoint Ave., 
Brooklyn, New York, EV-9-6585, has available American Notrux 54” 
extractor with two extra baskets, purchased new 1945, Troy Streamline 8- 
roll ironer, new 1942; American 8-roll ironer; American 6-roll ironer, Ellis 
54x120” 9-pocket stainless washer; American Cascade 42x84” washer, 
Troy 42x72" washer, American Tiltor shirt unit, Prosperity 4-girl unit 
and coat presses; Hoffman 42x90” tumbler; Huebsch 36x30” tumblers, 
Hoffman and American 48” and 60” extractors for laundries or cleaners; 


Hoffman 140-F unit used two months; American 30x48” Petroleum unit 
with filter, still, etc., 
DDZ 60-pound synthetic unit, Columbia synthetic unit. 


brand new, Prosperity synthetic cleaning unit, 
9069-4 
4 Tumblers, Ellis Drier Company, 48x120” Motor-driven with motor on 
top, three-pocket, three-door, late type i Price r ble. 3128 
West Lake Street, Chicago 12, Illinois, 9146-4 





AMERICAN 4 ROLL 100” and 120” STANDARD FLATWORK IRONERS, 
COMPLETE WITH VARIABLE SPEED MOTORS. NEW MACHINE GUAR- 
ANTEE. CUMMINGS-LANDAU Laundry Machinery Co., Brooklyn 6, 


NM. ¥. 9318-4 


48 x 126” AMERICAN MAMMOTH CASCADE WASHERS WITH NEW 
ELECTRICAL EQUIPMENT AND NEW 3, 6 or 9 COMPARTMENT 


STAINLESS STEEL CYLINDERS. CUMMINGS-LANDAU Laundry Ma- 
chinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 9368-4 


AMERICAN ZONE-AIR 4 COIL STEAM HEATED REVERSING TUMBLERS 
220 Volt, 3 phase, 60 cycle. CUMMINGS-LANDAU Laundry Machinery 


Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 9401-4 





For Sale: 1—Used 44 x 84” ROBOT two pocket two door all stainless steel 
motor driven washer with automatic washman, 2—Used 42 x 96” Ellis 
motor driven a)) Mone) washers; 1— Used 42 x 84" American Norwood 
all Monel motor driven washer; 1—Used 54” American Notrux extractor 
with two set containers. CHICAGO USED & NEW LAUNDRY EQUIP- 
MENT COMPANY, 3128 WEST LAKE STREET, CHICAGO 12, ILLINOIS. 
NE 8-7763. 9628-4 





42 x 84” SMITH DRUM, DOUBLE END DRIVE MONEL WASHERS, 
MOTOR DRIVEN, 2 COMPARTMENT 2 DOOR, CYLINDER DOORS 


CONVERTED TO OUR PINCH AND FOOL PROOF TYPE. REBUILT 
EQUAL TO NEW. CUMMINGS-LANDAU Laundry Machinery Co., 


313 Ten Eyck Street, Brooklyn 6, N. Y. 9668-4 





6—44 x 84” Miller Laundry Machinery Co., twe pocket all stainless 
steel motor driven wash machines, 1—American 6 roll 120” chest type 
flatwork ironer. Priced to sell. CHICAGO USED & NEW LAUNDRY 
EQUIPMENT COMPANY, 3128 WEST LAKE STREET, CHICAGO 12, 
ILLINOIS. NE 8-7763. 9669-4 


CUMMINGS-LANDAU NOW MAKING QUICK DELIVERIES OF NEW 
ALL WELDED STAINLESS STEEL CYLINDERS. REPLACE YOUR WORN 
CYLINDERS WITH CUMMINGS-LANDAU STAINLESS STEEL CYLINDERS 


WITH OUR PINCH AND FOOL PROOF DOORS i\ND ELIMINATE YOUR 
TEARING COMPLAINTS. CUMMINGS-LANDAU Laundry Machinery Co., 


305 Ten Eyck Street, Brooklyn 6, N. Y. 9706-4 








24 x 120” RETURN FEED SUPER IRONER, MOTOR DRIVEN. PRICED 
RIGHT. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck 


St., Brooklyn 6, N. Y. 9725-4 


10 NATIONAL MARKING MACHINES, BOTH HAND AND POWER 
OPERATED, 8 to 16 CHARACTERS. CUMMINGS-LANDAU LAUNDRY 
MACHINERY CO., 305 Ten Eyck Street, Brooklyn 6, N. Y. 9750-4 


23 AMERICAN CLIP SYSTEM IDENTIFICATION UNITS, CONSIST- 
ING OF CLIP DETACHING AND CLIP ATTACHING MACHINE AS 
WELL AS NECESSARY CLIPS, AIR OPERATED. IN EXCELLENT CONDI- 
TION. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 305 Ten 
Eyck ‘St, Brooklyn 6, N. Y. 9751-4 








HOPKINS TULL 2 and 4 DOOR COMBINATION CURTAIN AND 
BLANKET DRIERS. ABE COHEN METAL BLANKET WASHER COM- 


PLETE WITH SQUEEZE ROLLS, CUMMINGS-LANDAU LAUNDRY MA- 


CHINERY CO., 305 Ten Eyck St., Brooklyn 6, N. Y. 9752-4 


4 Bock 17” extractors at $225 each. 1 Cook 25# Twin washette, $600. All 
in excellent mechanical condition, Speedy Washer Manufacturing Co., 


5500 N.W. @nd Ave., Miami, Florida. 9851-4 


PROSPERITY POWER CIRCLE 2 GIRL SHIRT UNIT CONSISTING OF THE 
FOLLOWING PRESSES:—COLLAR AND CUFF, BOSOM, YOKE AND 
TWO LAY SLEEVE PRESS. CUMMINGS-LANDAU Laundry Machinery 


Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 9942-4 


HUEBSCH 95’ COMBINATION HANDKERCHIEF AND NAPKIN [RONERS 
COMPLETE WITH FLUFFER AND TABLE, 4 CISSELL MASTER HOSIERY 
DRYERS, LIKE NEW. CUMMINGS-LANDAU Laundry Machinery Co., 


305 Ten Eyck Street, Brooklyn 6, N. Y. 9943-4 


ZEPHYR HYDRAXTOR WITH 4 SETS OF CONTAINERS AND MOTOR 
DRIVEN PUMPING UNIT. CUMMINGS-LANDAU Laundry Machinery Co., 
305” Eyck Street, Brooklyn 6, N. Y. 9944-4 


UNIPRESS LATEST MODEL 2 GIRL SHIRT UNIT, CONSISTING OF COM- 
BINATION COLLAR, CUFF AND YOKE PRESS, COMBINATION BOSOM 
AND BACKER AND 2 LAY SLEEVE PRESSES. EXCELLENT MECHANICAL 
CONDITION, CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten 
Eyck Street, Brooklyn 6, N. Y. 9945-4 


6 MOTOR DRIVEN BUTTON SEWING MACHINES, 8 MOTOR DRIVEN 
DARNING AND MENDING MACHINES. CUMMINGS-LANDAU Laundry 
Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. ¥ 9946-4 


MONEL METAL WASHERS—AMERICAN MASTER CASCADE, 1 COM- 
PARTMENT, 1 DOOR MOTOR DRIVEN, 42 x 36”; 36 x 54”; 98 x 48”; 
24 x 36”, 24 x 24”, 42 x 72” 2 COMPARTMENT 2 DOOR REBUILT LIKE 
NEW. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 
Street, Brooklyn 6, N. Y. 9947-4 


4 MONEL AND COPPER, VARIOUS SIZE, STARCH COOKERS, 10 
TRINOR AND FAIRBANKS SCALES, 50 TO 100 POUNDS CAPACITY. 
CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck Street, 


Brooklyn 6, N. Y. 9948-4 


54” AMERICAN NOTRUX UNLOADING EXTRACTOR, AMERICAN AND 
TROY 54 x 84” 6 POCKET Y CYLINDER MONEL METAL MOTOR DRIVEN 
WASHERS. ADDRESS: Box 9951, STARCHROOM LAUNDRY JOURNAL. 

4 
a x 42” ‘AMERICAN 3 = COMPARTMENT 3 DOOR MONEL METAL 
MOTOR DRIVEN BLANKET, CURTAIN AND WOOLEN WASHER, COM- 
PLETE WITH AUTOMATIC WATER TEMPERATURE AND MIXING 
VALVE, CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 
Street, re 6, N. Y. 9950-4 


PROSPERITY POWER CIRCLE AND UNIPRESS LATEST TYPE 4 GIRL 
SHIRT UNIT FOR COMPLETE MACHINE FINISHED SHIRTS. CUM- 
MINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck Street, Brooklyn 


6, N. Y. 9952-4 


For Sale—Single ae Tag arms, 13 pins each, suai 241-350 and 
531-600 @ $5.00 each complete. A real bargain. Canvas Markers 1-200, 
6 large pins, 12 small shirt pins, $2.00 each complete. ADDRESS: Box 
9960, STARCHROOM LAUNDRY JOURNAL. 4 


PROSPERITY WASHER FOR SALE—Model B—100 Ib. dry weight 
capacity. Serial #429, fully automatic, 550 volt, 1'/ H.P. motor, 1140-570 


RPM, 3 phase, 60 cycle, type E. Good working condition. Reasonably 
priced. ADDRESS: Box 9973, STARCHROOM LAUNLRY JOURNAL. -4 


500 wooden Puffer-Hubbard boxes, 19 x 12 x 10%, for packaging 
finished family. 1 backer and 1 bosom press, both Unipress, 2 years old, 
Ste Excellent condition. Bargain. Spalding Laundry, 835 S. 13th 

, Louisville 10, Ky. 9974-4 


flatwork machine, perfect eibdiainks 
padding, gears, motor-driven, 3-phase, all safety controls, $1,200 loaded 


your truck, Birmingham. Double Zoric complete, cost new $14,000, sell 
$800. New and rebuilt tumblers all sizes. Hoffman presses rebuilt like 


new, other machinery. Harvey Jowers, 309 Ist Ave., N. Birmingham, 
Ala. 9981-4 


anaioas 100” condition, new 


44 x 126” 4 COMPARTMENT 4 DOOR and 48 x 126” 6 COMPARTMENT 
6 DOOR PULLMAN GLIDE OUT TYPE CL WASHERS, WOODEN SHELLS, 


STAINLESS STEEL CYLINDERS, DIRECT MOTOR DRIVEN. IN EXCEL- 
LENT CONDITION. LOCATED IN PHILADELPHIA. CUMMINGS-LANDAD, 


305 Ten Eyck Street, Brooklyn 6. N. Y. 9983-4 


For Sale: Gross 100 gal. distill, deodorizer, presses, extractors, 


pumps, pulleys, belting, pants cuff brush, fans, blowers etc, Mrs, W, F, 
151 W. North St., Carlisle, Pa 9984-4 


filter, 


Ross, 
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Put SPARKLE in ¥° 
SI 11 \\* 


@ And by sparkle we mean the kind that spells 


complete satisfaction with your laundry service! 
That’s the kind of response you can expect when 
you begin using Erusto-Ray. 

This amazing new laundry sour produces truly 
dazzling whites, and bright, clear crisp colors. How 
come?—why, because it contains a superior adju- 
vant called Lexite, a new fabric brightener. Lexite 
brings out the very best in your blue, gives real 
snap to colors. In fact, it produces whiter whites 
even when blue is not used. 

And Erusto-Ray is an all-round sour! It is excellent 
for neutralizing shirts, apparel, colors, and flatwork. 
It keeps starched work from yellowing under the 
heat of ironing. And because of the quality ingredi- 
ents and controlled manufacture used with Erusto- 
Ray it is completely safe to use with any fabric. 
In short—to give your customers sparkling-white, 
color-bright bundles, use new Erusto-Ray! Your 
Pennsalt representative or local distributor will 


gladly give you more information, or write to: 


,stomers Cye Wisp, 


" Erusto-Ray 


Laundry and Dry Cleaning Dept., Pennsylvania Salt 
Manufacturing Company, East: 2085 Widener 
Bldg., Philadelphia 7, Pa., West: 2168 Shattuck 


Ave., Berkeley 4, Calif. 








FOR AUTOMATIC NEUTRALIZING ... 


| 
| it’s Erusto-Max—a sour corjtaining Lexite that 
} 


ee 


can be used in solution, or where extremely high 
neutralizing value is desired. Correctly used, 
Erusto-Max automatically holds souring to a 
neutral range within the wheel, thus prevents 


| ironing troubles caused by oversouring. When 
\ dry, fabrics : assume the desired range of pH 4.5 
5 


Erusto-Ra sa aie name of Pennsylvania Salt Manufactu 





Pennsalt 
Chemicals 









AUT-PEREMRES KEWEST.ALO-STYLE SYNTHETIC UNITS! FULL 36” QPEN 


CYLINDER, 200 R.P.M. EXTRACTION AND OPEN-END CONVEMIENCE 
FOR BETTER CLEANING IN SHORTER TIME AT SENSATIONAL LOW COST? 


Featuring the Cylinder 
that BALANCES ITSELF 
with JET ACTION! 


he H-Jet IV goes into 


extraction smoothly . As load weight 


becomes unbalanced, a patented 


extract cycle . Perfected otter four 


years of Hoffman research, 


TOPS IN VALUE } --- SINCE 1905S 
wees 
ae id L. 
— 


U.S. HOFFMAN MACHINERY CORP. 





10S FOURTH AVENUE. NEW YORK 2. .. X 


